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Simple 


1  in  4  women  now  use  it* 

A  recent  National  Opinion  Poll  Survey  has  shown  that  a 
quarter  of  all  women  now  use  Simple:  not  surprisingly  Simple 
sales  rocketed  by  25%  in  1987. 

Whats  more,  the  vast  majority  of  Simple  users  buy  their 
skin  care  products  from  chemists. 

To  maintain  this  momentum  in  1988,  we1 11  be  spending 
more  than  ever  before  on  a  national  TV  campaign  that  will  run 
throughout  the  year. 

At  this  rate,  the  Simple  trademark  will  come  to  symbolize 
healthy  profit  as  well  as  healthy  skin. 

SIMPLE  ■  NOT  PERFUMED  ■  NOT  COLOURED  ■  JUST  KIND 
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Like  most  success  stories,  the 
Benckiser  story  is  a  simple  one. 

Three  years  ago 
we  arrived  in  the 
U.K.  market  with  |f^i£|| 
Calgon,  followed  W\j^% 
in  quick  succession 
by  Scale  Away  and  Micromet. 

Now  Caigon's  the 
No.  1  fighter  against 
limescale  in  washing 
machines.  Scale  Away 
is  the  No.  1  powder  descaler. 
And  Micromet  is  the 
No.  1  domestic  water 
system  protector. 

So  after  'three  in  a 
row'  came  the  bonus. 
We  bought  the  Ecolab  Consumer 
Division  worldwide. 

And  acquired 
Finish,  the  No.  1 
dishwasher  product 
range,  Vanish,  the  No.  1 
stain  remover  and  Impact  (well 
on  the  way  to  be- 
coming the  No.  1 
bathroom  cleaner).  1 

At  the  last  count^ 
that's  at  least  five  brand  leaders 
under  the  one  roof.  And 
from  February  1988  a 
new  roof  at  that: 

Benckiser  Limited, 
Electra  House,  Farnsby 
Street,  Swindon,  Wilts 
SN1  5 AH.  Telephone:  0793  612422. 


BENCKISER 
LIMITED 
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COMMENT 


nformation  technology"  is  one  of  the  set  of  buzz 
words  that  nowadays  dominate  the  media  —  in  other 
I  words,  gear  or  systems  to  "get  the  message 
across".  But  however  high-falluting  the  gizmos,  unless 
that  message  is  straightforward  and  clear,  it  may  not  be 
understood.  How  welcome,  then,  to  receive  the  Govern- 
ment's proposals  on  promoting  the  safer  use  of  medicines 
through  the  supply  of  more  information,  in  plain  English, 
on-pack  and  hence  when  the  medicine  is  taken. 

There  is  much  to  commend  in  the  proposal  document 
now  distributed  by  the  DHSS  for  comment  (p248).  It  aims 
to  digest  the  replies  by  the  end  of  July  so  that  Ministers  may 
decided  how  to  instruct  their  Parliamentary  draftsmen  in 
order  to  get  legislation  in  place  for  January  1 , 1990,  and  pro- 
perly labelled  product  on-shelf  just  one  year  later.  But  there 
are  pitfalls  and  possibilities  to  be  examined  along  the  way. 

The  Proprietary  Association  of  Great  Britain  must  be 
pleased  to  see  some  of  its  work  on  medicine  and  child  safety 
and  its  co-operation  with  the  Campaign  for  Plain  English, 
bearing  fruit.  "Keep  away  from  children"  is  both  shorter 
and  more  exact  than  '  'Keep  out  of  the  reach  of  children ' ' 
while  the  replacements  for  '  'For  external  use  only"  will  tell 


the  user  exactly  where  to  put  the  medicine,  as  it  were. 

The  inclusion  of  medicine  licence  category  on  outer,  as 
well  as  inner  packaging,  is  an  added  safety  factor,  while  the 
inclusion  of  the  site  of  manufacture  on-pack,  may  eliminate 
some  of  the  import/export  entrepreneurial  opportunities  at 
the  expense  of  manufacturer  flexibility  and  frustration.  At 
this  stage  it  is  not  clear  how  EEC  harmonisation  plans  for 
1992  will  affect  the  quantity,  quality,  or  language(s)  of 
medicine  pack  data  or  inserts.  But  if  all  active  and  inactive 
ingredients  must  be  declared  to  the  consumer,  the  result 
could  be  confusion,  not  clarity.  The  "big  E"  equivalents  of 
the  future  will  worry  the  public,  rightly  or  wrongly,  when 
concern  is  aroused  by  the  media.  Manufacturers  should 
identify  problem  ingredients  and  publish  the  necessary 
warnings  as  positive  PR  ahead  of  the  alarms.  Then  they  and 
the  public  could  be  spared  full  contents  listing. 

The  proposals  appear  to  contain  the  odd  Freudian  slip: 
should  it  be  soluble,  rather  than  solid  dose  aspirins,  that 
carry  the  warning  "If  you  have  a  stomach  ulcer  or  symp- 
toms consult  your  doctor  frequently" .  For  the  rest  they 
are  a  good  first  step  to  giving  the  consumer  the  right  infor- 
mation on  his  medicine  in  words  he  can  understand. 
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NEWS 


Simpler  medicines 
labels  proposed 


Medicine  labels  are  to  be  made 
easier  to  understand,  and  more 
information  on  ingredients  and 
origin  of  medicines  are  to  be  given 
to  consumers  under  proposals 
released  by  the  Department  of 
Health. 

Comments  on  the  proposals 
are  being  sought  from  pharmacy 
and  other  health  professions  and 
consumer  groups  by  April  30. 

The  DHSS  hopes  to  be  able  to 
analyse  these  by  the  end  of  July. 
After  that  it  is  planned  that 
Regulations  should  be  drafted  by 
February  next  year  and  enforced 
by  January  1990.  Pharmacies 
would  be  given  until  July  1 , 1992  to 
relabel  stock  labelled  under 
existing  rules. 

The  aim,  Health  Minister 
Tony  Newton  told  the  Commons 
last  week,  is  to  promote  the  safer 
use  of  medicines  by  improving 
information  available  to  the  public, 
doctors  and  pharmacists. 

It  is  proposed  that  warnings  on 
P  and  GSL  medicines  should  be 
simplified  and  some  warnings 
discontinued.  For  example, 
"Keep  out  of  the  reach  of 
children"  would  change  to  "Keep 
away  from  children ' ' ,  and  cautions 
now  considered  unnecessary, 
such  as  those  warning  that 
hexachlorophane-containing 
products  should  not  be  used  on 
babies  or  on  children  under  two 
without  medical  advice,  would  be 
discontinued.  The  warning  is 
considered  unnecessary  because 
such  products  now  on  the  market 
do  not  present  a  hazard. 

Additional  labels  are  also 
proposed.  OTC  packs  of  topical 
hydrocortisone  would  be  labelled 


"containing  hydrocortisone" 
(except  where  that  is  apparent 
from  the  name  on  the  pack);  "If 
the  condition  does  not  improve 
consult  your  doctor",  and  "Do 
not  use  in  pregnancy  without  your 
doctor's  advice"  are  other 
examples. 

Strengths  of  products  would 
be  expressed  in  terms  of  the 
active  moiety  (or  moieties)  rather 
than  the  amount  of  a  salt  of  a 
particular  ingredient.  This  would 
allow  strength  comparisons 
between  products  containing 
different  salts  of  the  same  active 
ingredient  to  be  made  more 
easily. 

It  is  proposed  that  all 
ingredients  —  active  or  not  — 
should  be  disclosed  on  Data 
Sheets,  package  inserts  or,  for 
non-prescription  products,  on 
packs.  But  ingredients  would  not 
be  required  to  be  listed  on 
dispensing  labels,  and  quantities  of 
individual  excipients  would  not  be 
required. 

Under  the  proposals  medicine 
labels  would  also  have  to  carry  the 
name  of  a  product's  manufacturer 
and  indicate  where  it  was  made. 

The  DHSS  proposes  Data 
Sheets  should  change  in  format  to 
give  "summaries  of  product 
characteristics"  (SPC)  such  as 
contained  in  product  licence 
schedules.  They  should  be 
expanded  to  include  specific 
advice  for  prescribing  in  the 
elderly  and  lists  of  ingredients  as 
already  outlined.  The  "further 
information"  section  would  be 
discontinued.  One  consequence  of 
the  change  would  be  that  joint 
Data  Sheets  would  no  longer  be 


possible  unless  the  SPC  for  each 
medicinal  product  were  identical. 

A  favourable  initial  reaction 
was  given  to  the  proposals  by  John 
Wells,  director  of  the  Proprietary 
Association  of  Great  Britain.  He 
told  C&D  that  having  labelling 
regulations  consolidated  in  one 
document  would  be  helpful  to 
manufacturers  and  that  the 
introduction  of  "plain  English" 
into  labelling  was  particularly 
appealing. 

However,  Mr  Wells  felt  there 
might  be  practical  problems  with  a 
requirement  to  list  all  ingredients 
on  labels.  He  thought  it  might  be 
better  to  have  declaration  of 
specific  ingredients  rather  than  a 
long  list  which  might  give  less 
prominence  to  those  substances 
implicated  in  causing  problems 
such  as  allergies. 

Copies  of  MLX  167  "DHSS 
proposals  on  information  about 
medicines"  are  available  from 
Elizabeth  Hopkins,  Room2108A, 
DHSS,  Medicines  Division, 
Market  Towers,  1  Nine  Elms 
Lane,  London  SW8  5NQ,  to 
whom  written  comments  should 
also  be  sent. 

□  The  Health  Minister  Tony 
Newton  says  he  has  no  plans  to 
amend  the  law  relating  to  medical 
negligence.  In  a  Parliamentary 
answer  to  Nicholas  Winterton 
(Con),  Mr  Newton  said  that  the 
consumer  Protection  Act  1987, 
which  comes  into  effect  on  March 
1 ,  contains  the  provision  that  it  will 
no  longer  be  necessary  for  an 
individual  to  prove  negligence  in 
order  to  establish  liability  where  a 
court  is  satisfied  a  defect  in  a 
medicinal  product  caused  injury. 


Hear,  hear! 

Pharmacy's  "professional 
bodies"  will  have  the  opportunity 
to  have  their  views  considered  by 
the  Cabinet  Committee  reviewing 
the  present  structure  and  funding 
of  the  NHS.  This  was  made  clear 
in  the  Commons  on  Tuesday  by 
John  Moore,  the  Social  ^Services 
Secretary. 

Tony  Newton,  the  Health 
Minister,  told  MPs  that  following 
the  Nuffield  Report  the  DHSS  was 
reviewing  clinical  pharmacy 
"which  could  further  assist  in 
improving  the  cost  effectiveness 
of  expenditure  on  drugs  in 
hospitals."  The  Minister  also 
stated  that  the  total  income  from 
prescription  charges  collected  by 
doctors  in  England  during  1986-87 
was  £7,718,000. 
■  The  Government's  chief 
medical  officer,  Sir  Donald 
Acheson,  has  written  to  all  GPs 
with  advice  on  meningitis.  Sir 
Donald  Acheson  says  that  his 
advice  does  not  mean  an  epidemic 
is  expected.  '  'We  are  dealing  with 
one  of  the  periodic  upsurges  of 
this  disease  which  last  occurred  in 
the  UK  in  the  early  70s."  Signs 
and  symptoms  of  meningitis  may 
include:  severe  headache,  neck 
stiffness  and  fever,  vomiting  (and 
refusing  feeds  in  infants)  ( 
drowsiness  or  confusion  leading  to  i 
unconsciousness,  discomfort  from  I 
bright  light,  rash  (sometimes  with 
tiny  red-purple  spots  or  bruises 
due  to  bleeding  under  the  skin). 
Parents  are  advised  to  contact 
their  GP  immediately  if 
concerned. 

Volte  face  on 
Ventodisk 

In  a  classic  bureaucratic  volte  face  \ 
the  Department  of  Health  has,  ji 
contrary  to  its  edict  last  week,  I 
decreed  that  Ventodisk  and  || 
Becodisk  packs  from  Allen  &  ji 
Hanbury  will  now  only  attract  a  I 
single  fee.  Pharmacists  should,  1 
therefore,  levy  only  one  j 
prescription  charge. 

The  latest  position  is  that  the  j 
DHSS  is  treating  the  14  disk  plus  j 
Diskhaler  device  as  a  special  jj 
container  attracting  one  charge  I 
and  one  fee,  PSNC's  Prescription  ji 
Research  Centre  told  C&D. 

"What  the  Department  I 
proposed  was  confusing  to  both  c 
contractor  and  patient.  It  was  also  i'J 
nonsensical  for  the  DHSS  to  try  f 
and  insist  the  Diskhaler  should  be  :'l 
supplied  separately  when  the  ill 
manufacturer  was  not  prepared  to  j ! 
do  so,"  said  PSNC  chief  ji 
executive  Alan  Smith. 

Allen  &  Hanbury,  wouldlJ 
normally  have  settled  any  . 
problems  with  the  Departments 
and  the  PSNC  prior  to  launch,     j  [j 
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Red  noses  in  the  National  Pharmaceutical  Association!  Pride  of  place  was  occupied  by  THE  NOSE  from 
the  NPA  T\  'advertisement  when  this  photograph  was  taken  at  Mallinson  House  on  Comic  Relief  Friday 
last  week.  Tim  Astill,  Director,  seen  here  on  the  far  left,  paid  several  lOp  fines  for  not  sporting  his  red 
proboscis  throughout  the  day.  In  all,  over  £11  in  fines  were  collected  for  the  cause 


Some  256  cases  of  price  cutting 
pursued  by  PATA  in  1987 


AIDS  alliance 
aims  for 
£15m 

The  UK's  leading  voluntary 
sector  AIDS  charities  have 
combined  to  form  the  AIDS 
Alliance  which  hopes  to  raise 
£15m  in  the  next  five  years. 

The  aim  is  to  attract  business 
sponsorship  and  to  run  media  and 
corporate  fundraising  campaigns. 
The  money  raised  will  go  towards 
care,  counselling,  education  and 
information  projects  for  people 
with  HIV  infection,  AIDS  and 
AIDS  related  complex,  both  in  the 
UK  and  in  the  Third  World.  By 
pooling  their  efforts  the  charities 
will  be  able  to  handle  much  larger 
initiatives  than  they  would  as 
individuals. 

Half  the  funds  will  be  divided 
equally  between  member 
organisations  and  the  rest  will  be 
allocated  by  an  independent 
committee  headed  by  Dr  Tony 
Pinching,  St  Mary's  Hospital, 
London.  Any  charity  can  apply  for 
grants  towards  projects 
concerning  AIDS  or  HIV. 

Pharmacy  in 
seige 

[A  suicidal  man  held  a  pharmacy 
assistant  hostage  as  he  swallowed 
a  cocktail  of  drugs,  Gloucester 
Crown  Court  heard  last  week. 

Police  laid  siege  to  the  shop  in 
Gloucester  after  Donald  Feeney , 
22,  burst  in  and  threatened  staff, 
said  Mr  Peter  Lewis, 
prosecuting.  Mr  Feeney  decided 
to  kill  himself  after  his  girlfriend 
broke  off  their  relationship. 

Mr  Feeney,  of  Birgidale  Road, 
Castle  Milk,  Glasgow,  admitted 
robbery  of  185  heroin  substitute 
tablets  and  a  half-litre  of  codeine 
Hindus  paediatric.  He  was  bailed  to 
spend  three  months  at  a  drug 
rehabilitation  centre  and  his 
position  will  be  reviewed  later. 

Mr  Lewis  had  told  the  court 
that  when  Mr  Feeney  entered 
G.K.  Chemists  in  Eastgate 
Street,  Gloucester,  he  knocked  a 
pharmacist  to  the  ground,  then 
seized  assistant  Zoe  Allen  and 
locked  them  both  in  a  staff  room. 
At  one  point  he  smashed  a  mirror 
and  held  a  sliver  of  glass  to  Miss 
Allen's  throat. 

The  siege  ended  when  Miss 
Allen  seized  the  keys  and  threw 
them  out  to  police  who  then  burst 
in  and  overpowered  Mr  Feeney. 

Miss  Tracey  Cronin, 
defending,  said  Mr  Feeney  had 
travelled  to  Gloucester  optimistic 
of  starting  a  new  life. 


A  total  of  256  cases  of  price  cutting 
were  reported  to  the  Proprietary 
Articles  Trade  Association  during 
1987,  an  increase  of  5  per  cent  on 
1986.  As  a  result  of  action  taken 
against  offending  traders  125  gave 
assurances  to  the  PATA  that 
incorrect  prices  would  be  adjusted 
and  in  future  maintained  in  line 
with  those  set  by  manufacturers. 

Manufacturers  received 
assurances  from  a  further  33 
traders.  Six  businesses  closed 
clown  and  five  complaints  were 
found  on  investigation  not  to  be 
justified.  Thirty  three 
undertakings  were  obtained  by 
the  Association's  solicitors,  four 
consent  orders  were  made  - 
three  to  Richardson- Vicks  and 
one  to  Reckitt  &  Colman.  Two 
interim  interdicts  were  granted 
against  a  Scottish  trader  —  one  to 
Nicholas  Laboratories  and  one  to 


The  Guild  of  Hospital  Pharmacists 
will  not  suffer  from  the  merger  of 
the  trade  unions  TASS  and 
ASTMS,  according  to  divisional 
officer  Dr  David  Bird.  "The 
Guild's  autonomy  as  a  section  is 
preserved  in  the  new  constitution 
of  Manufacturing  Science 
Finance". 

While  a  Summer  conference  is 
being  organised  to  sort  out  the 
new  union's  rule  book,  the  Guild, 
who  joined  ASTMS  in  1974, 
would  be  protected  under 
"entrenched  rules."  Dr  Bird  told 


Beecham  Health  Care. 

PATA  secretary  Gerry 
Harraway  also  reported  to  the 
January  council  meeting  that  since 
July  1987  a  total  of  54  NPA  branch 
secretaries  had  been  visited  to 
discuss  the  work  of  the  PATA  and 
two  manufacturers  had  been  seen 
inviting  them  to  become 
members.  In  addition  four  schools 
of  pharmacy  had  been  contacted 
suggesting  a  presentation  on 
RPM  be  made  to  students. 

Following  the  recent  increase 
in  retail  subscriptions  to  the  PATA 
the  Council  agreed  that 
manufacturers  be  advised  of  an 
increase  to  take  effect  from  March 
1.  The  annual  meeting  is  to  take 
place  on  May  12  at  the  Connaught 
Rooms,  London. 

Mr  Bob  Daykin,  chairman  and 
managing  director  of  Sheffield 
Wholesaler    Smith    &  Hill 


the  Guild  branch  delegates 
meeting  on  February  6.  "The 
advantages  in  being  part  of  the 
sixth  largest  union  in  the  country 
would  show  through  in  terms  of 
resources  that  can  now  be  offered 
to  the  Guild  section." 

With  603,000  members  and 
existing  negotiating  rights  in  8,000 
companies  MSF  has  an  income  of 
£17m  and  assets  of  £25m.  There 
are  200  national  and  regional 
officers  plus  research,  health  and 
safety  and  administrative  staff. 
Some  officers  will  look  after 


(Chemists)  Ltd,  Sheffield,  has 
been  elected  president  of  the 
Association  for  this  year.  He  is  a 
past  president  of  1969. 

The  following  vice-presidents 
were  elected  —  Mr  S.  Heron  of 
Smith,  Kline  &  French 
Laboratories  Ltd  (manufacturers' 
section),  Mr  D.P.  Mulholland  of 
Graham  Tatford  &  Co  Ltd 
(wholesale  section)  and  Mr  E.M. 
Thornton  (retail  section). 
Immediate  past  president  Mr  J.L. 
Godfrey  of  E.C.  De  Witt  &  Co 
Ltd,  was  elected  treasurer. 

Mr  C.N.  Bedford,  president  of 
the  PATA  in  1985,  was  elected  an 
honorary  member  in  recognition 
of  past  services  to  the 
Association.  F.  Maltby  &  Sons 
Ltd,  Lincoln,  were  co-opted  as  a 
new  wholesale  member  —  Mr 
J.H.  Maltby  will  represent  the 
company  at  council  meetings. 


women  and  youth  interests, 
specifically  and  there  is  an  ethnic 
minority  programme. 

MSF  under-joint  secretaries 
Clive  Jenkins  and  Ken  Gill  say 
they  will  benefit  the  hospital 
pharmacist  by  backing  pay  rises 
and  better  training.  Their  aims  are 
to  maintain  opposition  to  the 
privatisation  and  Americanisation 
of  the  NHS;  a  commitment  to  free 
collective  bargaining,  and  belief  in 
a  properly  funded  NHS,  free  and 
available  in  time  of  need,  and 
financed  by  general  tax. 


Guild  need  not  fear  merger 
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edised 


pain  relief 


Campaigning  for  Sales 


Brand  New  Advertising 
For  Sales 

NO  MORE  PAIN,  NO  MORE  TEARS  - 
a  simple  but  powerful  message,  linked  to  the 
packaging,  which  will  increase  demand. 


Medised 

Soothing  pain  relief 

Gently  reduces  temperature; 
relieves  toothache,  headache, 
sore  throat,  feverish  colds  &  flu. 


FOR  CHILDREf 


Brand  New 
Packaging 
For  Sales 

The  totally  new 
Medised  pack  is 
eye  catching  and 
colourful,  giving 
mothers  of  young 
children  all  the 
information  they 
need  to  buy 
Medised. 


70%  of  All  Mothers 
Will  See  Medised 

Black  &  white,  and  colour  advertisements  will  appear  in 
Woman's  Own,  Family  Circle,  Essentials,  Mother  and  Baby, 
Parents,  Mother,  and  Practical  Parenting. 
No  less  than  60  advertisements  will  stimulate  consumer 
demand.  Consumer  advice  leaflet  also  available. 


Brand  New 
Point  Of  Sale 
Material 

Mobiles,  Display  Cards, 
Window  Stickers  -  all  will  support 
the  increased  awareness  and 
demand,  to  ensure  that 
Medised  moves  fast. 


Brand  New 
Incentives  For  You 

Ask  your  Panpharma  Representative 
or  phone  01  -561  8774  for  details. 

Medised 


panph 


Panpharma  Limited 
Hayes  Gate  House  27  Uxbridge  Road  Hayes 
Middlesex  UB4  OJN  Tel.  01-561  8774 


Order  now  and  benefit  from  this 
'Brand  New  Campaign  For  Sales'. 


NEWS 


Former  medical  rep  in 
script  swindle 


An  alert  Bromley  pharmacist  was 
commended  by  a  Crown  Court 
judge  at  Croydon  for  helping  to 
trap  a  former  medical 
representative  involved  in  a  drug 
fraud.  Judge  Jean  Graham  Hall 
recommended  that  Ronald  Eyre, 
of  Wallace  Pring  &  Co,  in 
Chatterton  Road,  be  given  £200 
by  the  High  Sheriff  of  London. 

Before  the  court  was  Peter 
Henman,  41,  formerly  of  Highfield 
Road,  Biggin  Hill,  who  was  sent  to 
prison  for  six  years  after  he 
pleaded  guilty  to  18  charges  of 
burglaries  of  doctor's  premises, 
forgery,  and  obtaining  drugs  by 
deception. 

His  method  of  operation  was 
to  go  into  doctors'  surgeries  in 
London  and  Kent  and  pose  as  a 
representative  from  a  pharma- 
ceutical firm.  He  was  not  so 
employed,  having  resigned  from  a 
pharmaceutical  company  some 
years  previously.  Mr  Henman 
would  then  steal  prescriptions 
which  were  left  on  open  display. 

Not  an  aid 
against  AIDS 

The  makers  of  Phoraid  disin- 
fectant, Smyth-Morris,  have  been 
told  by  the  Advertising  Standards 
Authority  to  delete  the  claim  that, 
"Phoraid  kills  HIV,  the  AIDS 
virus  on  surfaces  and  skin"  in 
their  leaflet  and  Press 
advertisement. 

The  statement  was  ques- 
tioned by  members  of  the  public, 
a  community  advice  centre  and  a 
Trading  Standards  Officer. 
Although  the  Authority  noted  that 
the  disinfectant  inactivated  the 
HIV  infectious  virus  under 
laboratory  conditions,  they  did  not 
accept  that  the  evidence 
submitted  was  adequate  to  sustain 
the  claim  to  be  '  'the  fastest,  most 
practical  way  to  destroy  HIV" . 

The  leaflet  made  clear  that  the 
disinfectant  could  be  used  when 
heat  treatment  was  not  possible. 
The  Authority  noted  that  the 
preferred  method  of  sterilisation 
is  heat  treatment  (autoclaving) 
whenever  possible  and  concluded 
that  advertisers  should  make  this 
clear  in  their  literature.  The 
advertisers  were  also  reminded 
that  laboratory  tests  do  not 
necessarily  reflect  the  effective- 
ness of  a  product  in  real-life. 


He  also  posed  as  a  patient  new  to 
the  area  to  gain  prescriptions. 

He  then  altered  prescriptions 
by  bleaching  them,  and  re-writing 
or  adding  items  he  wanted.  This 
was,  said  Mr  David  Radcliffe, 
prosecuting,  very  difficult  to 
detect.  Mr  Henman  presented  the 
forgeries  at  various  pharmacies 
for  dispensing,  pretending  they 
were  for  people  over  60  in  order 
to  avoid  NHS  charges. 

He  then  went  to  other 
chemists  shops,  where  he  would 
pass  himself  off  as  a 
representative  from  Beechams  or 
Glaxo,  offering  to  sell  them  drugs 
at  wholesale  prices  as  part  of  a 
special  promotion.  "The 
pharmacists  snapped  up  the 
bargains,  and  very  few  questions 
seemed  to  have  been  asked.  One 
could  criticise  the  lax  methods  of 
doctors  in  leaving  prescriptions 
out,  and  the  pharmacists  for  not 
checking  further,"  said  Mr 
Radcliffe. 

Mr  Henman 's  luck  ran  out 


when  he  came  up  against  Mr 
Eyre.  The  pharmacy  had  a  video 
camera,  and  Mr  Henman  was 
filmed  going  into  the  shop.  He 
presented  prescriptions  under 
different  names.  Mr  Eyre  noticed 
he  was  edgy,  and  kept  him  under 
observation.  When  he  went  into 
the  shop  for  the  fourth  time,  Mr 
Eyre  contacted  police.  They 
found  48  forged  prescriptions  in 
his  car.  Mr  Henman  also  admitted 
having  photocopied  pages  of 
doctors'  addresses. 

Mr  Henman  had  been  a 
Metropolitan  police  officer  for  six 
years.  Mr  Barry  Kogan, 
defending,  said  that  he  had 
suffered  a  severe  head  injury 
while  in  the  force.  He  then  got  a 
job  as  a  medical  rep,  but  resigned 
from  that  job.  He  fell  into  serious 
financial  difficulties,  and  his  wife 
suffered  from  ill-health. 

Mr  Henman,  who  was  said  to 
have  made  £10,000  during  a  seven 
month  period,  was  sentenced  to 
six  years  in  prison. 


Pharmacists 
Unichem 
fraud 
uncovered 

A  pharmacist  who  "took 
advantage  "  of  a  mistake  made  by 
his  wholesaler  received  an  eight 
month  suspended  prison  sentence 
for  trying  to  defraud  the  company 
and  may  now  be  struck  off. 

Alnazir  Thobani,  34,  of 
Golders  Green,  ordered  high 
value  goods  from  Unichem  Ltd  in 
Hardlesden.  When  they  arrived 
he  contacted  Unichem,  claiming 
he  had  received  lower  value  goods 
and  asked  to  be  reimbursed  with 
the  difference,  David  Kyle, 
prosecuting,  told  Willesden 
Magistrates  on  Tuesday. 

Mr  Thobani,  of  previous  good 
character,  admitted  eight 
offences,  totalling  £172  and  asked 
for  13  similar  matters  to  be 
considered. 

The  sentence  has  been 
suspended  for  two  years. 

Mr  Richard  Brock,  defending, 
described  his  client  as  '  'a  high  up 

'...harrassed  man' 

and  harrassed  man  who  allowed 
himself  to  succumb  to  these 
dishonest  practices. 

"He  offers  no  excuse.  The 
matter  started  as  a  mistake  on 
behalf  of  the  suppliers  and  he 
decided  to  take  advantage  of  that 
mistake.  He  puts  it  down  to 
greed,"  he  said. 

Mr  Thobani  was  also  ordered 
to  pay  £172  compensation  to 
Unichem  and  £20  costs. 


Fewer  for  pharmacy 

Applications  for  places  on     down  from  3,005  last  year. 


University  pharmacy  courses 
beginning  next  September  are 
down  7.2  per  cent  on  last  year. 

Some  2,788  students  have 
applied  for  pharmacy  courses, 


Applications  for  all  courses  are 
up  5.3  per  cent,  to  164,568, 
though  applications  from  UK 
students  are  up  only  2.6  per  cent, 
at  145,058. 


Lawyers  assessed  Opren  payout 


Damage  awards,  estimated  at 
around  £2,000,  offered  to  each  of 
the  1,300  alleged  victims  of  Opren 
by  American  drug  giant  Eli  Lilly, 
were  based  on  levels  established 
by  legal  precedent,  a  High  Court 
judge  said  last  week. 

'  'There  is  nothing  wrong  with 
critics  questioning  or  condemning 
these  levels,  so  long  as  they 
realise  only  Parliament  can  change 
them,"  said  Mr  Justice  Hirst. 

So  long  as  the  levels,  which 
were  binding  in  law,  remained  in 
force,  the  courts  "have  no 
alternative"  but  to  apply  them. 
And  parties  would  inevitably 
negotiate  settlements  on  the  basis 
of  them,  said  the  judge. 

He  made  his  comments  while 
announcing  arrangements  the 
court  has  made  for  the  arbitration 
procedure  being  set  up  to  deal 
with  claimants  who  are  unhappy 
with    the    offers    made  in 


December.  The  judge  said  the 
present  position  was  that  1,104 
had  accepted  the  offer 
unconditionally,  125  had  accepted 
subject  to  arbitration  and  43  had 
refused  the  offer.  There  were  still 
72  people  who  had  not  decided. 

The  judge  agreed  to  a  "final" 
extension  from  February  5  to 
February  12  of  the  deadline  for 
claimants  either  to  accept  the  offer 
or  to  withdraw  from  the  action 
without  incurring  a  costs  penalty. 

Under  the  settlement  — 
estimated  at  a  total  of  £2,275,000 

a  claimant  qualifies  for 
compensation  if  his  or  her  injury 
has  been  attributed,  by  a  doctor, 
to  taking  Opren,  unless  Eli  Lilly 
had  warned  of  side-effects. 

One  of  the  terms  of  the 
settlement  is  the  provision  by  the 
court  of  an  arbitration  scheme. 
This  will  enable  plaintiffs  who  have 
been  disqualified,  because  their 


injuries  are  too  minor  or  they  had 
been  warned  of  possible  side 
effects  by  Lilly  ,  to  argue  that  they 
should  be  included  in  the 
settlement,  and  for  plaintiffs  who 
are  dissatisfied  with  their  awards 
to  claim  more. 

The  judge  warned  plaintiffs 
who  wished  to  use  arbitration  that 
they  risked  ending  up  with  a  lower 
offer  and  might  incur  legal  costs  on 
the  way.  And  if,  after  arbitration, 
the  total  awards  exceeded  the 
original  global  offer  made  by  Lilly, 
there  would  have  to  be  a  reduction 
across  the  board. 

The  judge  stressed  that  the 
settlement  offer  was  made  by  Lilly 
in  response  to,  and  in  line  with,  a 
global  assessment  of  damages 
made  by  solicitors  firms 
representing  the  claimants  and  on 
the  advice  of  counsel. 

He  agreed  to  March  25  as  the 
deadline  for  any  claimants . 
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Thi#  could  become 
worth  £60,000  in  the 
'UniChem  Share  DeaP 

As  a  UniChem  Shareholder  Member,  you  now  have  the  opportunity  to 

make  substantial  gains  on  the  value  of  your  shares. 
Find  out  how  to  increase  your  shareholding  by  increasing  your  level  of 
purchases  from  the  wholesaler  you  own.  Contact: 
W.H.  Hart  M.P.S.,  UniChem  Ltd, 
UniChem  House,  Cox  Lane,  Chessington,  Surrey.  Tel.  01^391  2323 

UniChem 

Action  for  Pharmacy 

Share  prices  can  go  up  as  well  as  down.  Maximum  10,000  shares  per  member 


NEWS 


Chefaro  fined  £1,000  for  supplying 
unsafe  condoms 


Chefaro  Proprietaries  have  been 
fined  for  supplying  a  brand  of  West 
German  condoms  which  were 
anything  but  as  "supersafe"  as 
they  claimed  to  be.  Woolwich 
Magistrates  Court  heard  on 
Monday  that  the  contraceptives, 
marketed  as  Duet  Supersafe, 
were  in  reality  unsafe  because 
tests  reveaJed  that  19  per  cent  in 
a  batch  of  130  had  holes  in. 

Magistrates  Rosamund 
Keating  fined  the  Cambridge 
based  importers  a  total  of  £1 ,000 
for  breaking  the  Trades 
Descriptions  Act,  with  £450  costs 
awarded  to  Greenwich  Council. 
She  said  that  she  had  a  duty  to 
protect  the  public,  and  that  she 
viewed  it  as  a  serious  offence. 

Afterwards  Greenwich 
Council,  which  took  out  the  court 
action  after  taking  part  in  a  London 
wide  condom  testing  programme, 
urged  users  to  think  twice  before 
using  a  foreign  brand. 

Woolwich  Court  heard  that 
Chefaro,  who  pleaded  guilty  to 
trading  in  and  supplying  condoms 
which  had  false  descriptions,  had 
admitted  to  having  no  form  of 
quality  control.  But  Mr  David 
Fisher,  for  the  company,  said  that 
a  top  company  official  had  visited 
the  manufacturers  in  Germany 
before  importing  the  condoms  and 
found  quality  controls  similar  to 
those  used  out  in  Britain  were 
carried  out.  The  fact  that  these 
tests  were  made  and  that  the 
condoms  contained  spermicidal 
lubricant  led  to  them  being  called 
Duet  Supersafe. 

When  the  results  of  the  local 
programme   of  tests  were 


discovered,  the  condoms  had 
been  immediately  recalled  and 
they  had  only  been  put  on  sale 
again  in  January  after  a  new  batch 
had  passed  the  freedom  from 
holes  test.  Mr  Fisher  said  the 
company  had  taken  rapid  steps  to 
minimise  any  damage  which  might 
have  been  done  and  had  set  up 
quality  control  procedures, 
regardless  of  the  financial 
consequences. 

Managing  director  Alan  Giles 
said  afterwards  the  condoms  were 
widely  on  sale  in  West  Germany 
and  that  he  had  not  expected  any 


A  plea  for  more  pharmacy-only 
pet  medicines,  well  advertised  to 
the  public,  was  made  at  a 
Pharmaceutical  Society  seminar 
on  small  animals  on  Tuesday. 

Marion  Garner-Patel,  a 
Harrow  pharmacist,  said  there 
was  a  large  gap  in  the  market  for 
products  for  minor  ailments. 
Examples  included  eye  drops  and 
treatments  for  fungal  infection  in 
fish.  Outlining  the  opportunities 
for  traditional  urban  pharmacies  in 
pet  care,  she  said  pharmacists 
could  play  an  important  role  in 
referring  animals  to  a  vet  in  the 
same  way  they  referred  patients 
to  a  doctor.  Disease  prevention, 
simple  medication  and  getting  pets 
to  the  vet  on  time  were  key  areas 
for  pharmacists,  who  should  work 
hard  towards  regaining  lost  animal 


problems,  but  that  certificates 
showing  the  condoms  were 
satisfactory  would  be  required  by 
the  company  in  future  before  they 
were  distributed. 

Trading  standards  officer 
Chris  Rowe  said  the  case  was  the 
first  ever  prosecution  regarding 
condoms  which  did  not  carry  the 
British  '  'kite"  mark.  The  council 
will  be  routinely  testing  condoms 
from  now  on,  and  had  already 
written  to  the  government  urging 
that  the  British  Standard  which 
allows  a  3  per  cent  failure  rate 
should  be  tightened  up. 


health  business.  They  knew  the 
facts  about  medicines,  whereas 
ignorance  often  reigned  in  other 
outlets. 

Mrs  Garner-Patel  thought 
there  was  a  need  for  better 
distribution  of  animal  medicines; 
she  had  lost  credibility  as  well  as  a 
sale  by  having  to  wait  a  week  for 
one  ointment  to  arrive  by  post. 
She  also  suggested  the  profession 
should  advertise  in  a  similar  way  to 
the  National  Pharmaceutical 
Association,  saying  that 
pharmacists  could  offer  good 
advice  on  pet  health. 

Vetchem  are  considering  an 
advertising  campaign  in  the  pet 
Press  along  the  lines  of '  'Ask  your 
Vetchem  pharmacist  for  advice. ' ' 
Chairman  Mike  Reynolds  said 
they  would  ask  members  to  pay  a 


Society 
fegisfcr 
down  46 

The  number  of  premises  on  the 
Pharmaceutical  Society's 
Register  slumped  by  46  in 
January.  The  drop  is  the  fourth 
month  running  the  total  has 
declined,  and  the  January  fall  is  the 
largest  single  monthly  drop  since 
1970.  The  new  total  is  11,941. 

England  (excluding  London) 
was  the  only  sector  to  see  any 
new  pharmacies  at  all,  with  10 
openings,  three  restorations  and 
46  closures.  There  was  no  change 
in  Wales,  Scotland  lost  four,  and 
London  nine. 


small  contribution  towards  the 
campaign  but  costs  were  likely  to 
be  recovered  in  retrospective 
bonuses  following  increased  sales. 

More  tips  on  setting  up  a  pet 
care  section  came  from  Charles 
Spriggs,  a  community  pharmacist 
from  Stotfold,  Herts,  who 
believed  the  rural  pharmacy  had 
greater  scope  for  specialisation  in 
this  area.  Factors  to  consider 
beforehand  were  local  com- 
petition, storage  space  and  ease  of 
access  for  deliveries.  It  was 
important  to  carry  a  wide  range  of 
stock,  particularly  medicines, 
which  should  be  of  good  quality 
from  reputable  sources,  as 
customers  expected  good  advice 
and  high  standards  from  their 
pharmacist. 

It  was  essential  to  have 
knowledgeable  staff  with  a 
genuine  interest  in  animals;  all  his 
staff  owned  pets.  The  animal's 
welfare  was  the  most  important 
consideration;  it  was  better  to 
turn  down  a  sale  than  offer  the 
wrong  product,  and  pharmacists 
should  try  to  establish  good 
relationships  with  local  vets. 

Other  items  he  recommended 
stocking  included  grooming 
products,  hygiene  products  such 
as  antiseptics,  deodorisers  and 
stain  removers,  pesticides  and 
chews  for  dogs.  Tinned  foods 
were  borderline,  he  thought;  it 
was  useful  to  keep  a  small  range 
for  convenience  but  hopeless  to 
try  compete  with  supermarkets. 
It  was  best  to  stick  to  specialist 
foods,  such  as  vegetarian,  and 
there  was  scope  to  advise  on 
obesity  as  there  were  "a  lot  of  fat 
dogs  around." 

The  Society  is  working  on  a 
veterinary  formulary  similar  in 
format  to  the  BNF  in  which 
veterinary  medicines  would  be 
classified  according  to  function. 
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There  was  a  little  Comic  Relief  at  Numark 's  central  office  last  Friday  when  the  staff  —  all  pictured 
here  clad  in  red  noses  —  did  a  sponsored  jog,  ran  competitions  and  enjoyed  a  yoga  display  by  managing 
director  Trevor  Dixon  (centre  back ,  bearded  .  .  .  and  hiding  the  leotard)  and  a  performance  of  " Right 
Said  Fred  .  .  ."  by  Geoff  Bass,  Bernard  Miller  and  Paddy  Yerburgh.  Over  £100  was  raised 
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A  unhappy  on 
wholesaler  returns 

piCliiC^  ■  ■  ■ 


The  National  Pharmaceutical 
Association  is  to  approach 
wholesalers  over  problems  being 
caused  by  the  strict  imposition  of 
the  recently  introduced  terms  for 
returned  goods. 

At  the  January  meeting  of  the 
Board,  Gordon  Bullous 
(Newcastle-upon-Tyne)  said  that 
many  wholesalers  had  been 
prepared  to  accept  goods  in  good 
condition  for  full  credit  as  a  matter 
of  routine,  and  this  had  come  to  be 
seen  by  pharmacists  as  part  of  the 
normal  service. 

But  goods  were  not  now 
acceptable  after  three  days  of 
receipt  by  the  pharmacist  and  he 
felt  that  this  was  far  too  short.  The 
Board  appreciated  the  reasons  for 
the  new  rules,  but  agreed  that 
representations  should  be  made 
to  have  the  three  day  period 
extended  to  seven. 

The  Storkwain  judgment  —  strict  liability: 

The  Board  was  enthusiastic  about 
the  proposals  in  a  DHSS 
consultative  document  for  a  "due 
diligence"  defence  for 
pharmacists  who  inadvertently 
dispense  Prescription  Only 
Medicines  on  a  forged 
prescription.  The  Chemists' 
Defence  Association  had 
supported  Storkwain  Ltd  in 
appealing  unsuccessfully  to  the 
House  of  Lords. 

The  Board  shared  the  view  of 
the  DHSS  that  it  is  "unreasonable 
that  a  pharmacist  who  has 
exercised  all  due  diligence  to 
check  a  forged  prescription  should 
be  guilty  of  an  absolute  offence  if 
he  supplies  POMs  in  accordance 
with  it".  The  Board  also  noted 
that:  "The  professional 
pharmaceutical  organisations 
whose  members  are  affected  will 
wish  to  consider  supplementing 
the  proposal  with  guidance 
stressing  the  need  for  a  rigorous 
standard  of  care  in  checking 
prescriptions." 

Wholesale  dealing  —  CIA  cover:  CDA 

cover  has  always  extended  to 
claims  arising  from  the  sales  by 
NPA  members  of  medicines  and 
other  goods  to  doctors,  midwives, 
nursing  homes,  masters  of 
merchant  ships,  etc,  which  were, 
strictly  speaking,  "wholesale 
dealing"  under  the  Medicines 
Act.  A  number  of  inquiries  had 
been  received  from  members 
about  substantial  sales  to 
hospitals,  institutions  and 
dispensing  doctor  practices.  The 


CDA  will  continue  to  cover  such 
claims  provided  that  total  sales  by 
way  of  wholesale  dealing 
amounted  to  no  more  than 
£120,000  per  annum.  Any  larger 
volume  sales  would  need  to  be 
referred  to  the  CDA  directors  for 
an  ad  hoc  decision. 
Training:  The  Board  re-affirmed  its 
commitment  to  training  at  all 
levels  and  noted  that  the  training 
budget  for  1988  would  exceed 
£100,000,  the  bulk  of  which  would 
come  from  subscriptions.  The 
NPA  receives  no  assistance  from 
the  DHSS  although  much  of  the 
training  provided  for  members 
would  directly  raise  the  standards 
of  Part  II  NHS  Pharmaceutical 
Services. 

Northern  Ireland:  A  gift  is  to  be 
presented  to  the  Ulster  Chemists' 
Association  in  the  form  of  a  set  of 
framed  botanical  prints  to 
commemorate  the  refurbishment 
of  the  UCA  offices  in  Belfast. 

Coloplast  meetings:  Coloplast  have 
agreed  to  sponsor  a  number  of 
evening  training  meetings  in  April 
and  May  on  incontinence. 

IPSF  Congress:  The  International 
Pharmaceutical  Students' 
Federation  is  to  hold  its  34th 
annual  congress  at  Nottingham 
University  in  July.  The  Board 
agreed  to  support  the  congress  by 
a  grant  of  £1,000. 

Agricultural  and  veterinary  pharmacy: 

Financial  support  is  again  to  be 
given  to  the  Pharmaceutical 
Society's  course  leading  to  the 
Diploma  in  Agricultural  and 
Veterinary  Pharmacy. 

Business  services:  A  suggestion  that 
the  NPA's  wages  envelopes  were 
unsatisfactory  as  they  required 
employees'  wage  and  tax  details 
to  be  written  on  the  outside,  was 
welcomed.  The  business  aids 
department  is  to  add  plain  wages 
envelopes  with  separate  printed 
sheets  to  its  range  as  soon  as 
possible. 

BOC  accepted  the  Board's 
comments  about  the  wording  of 
the  new  warning  tags  designed  for 
use  on  oxygen  cylinders.  Initial 
distribution  will  be  via  BOC's 
Medispeed  representatives  and 
by  inclusion  with  their  Medispeed 
"operation  package".  Free 
supplies  would  be  available  from 
the  NPA  and  the  Pharmaceutical 
Services  Negotiating  Committee. 


Four  Youth  Training  Scheme  trainees  receive  the  National 
Pharmaceutical  Association  staff  training  certificate  from 
David  Allabarton,  executive  director  of  Sutton  chemists, 
John  Frost.  From  right  to  left:  Michelle  Fahey,  Rachel 
Ward,  Christopher  Holden  and  Alison  Moore.  Also  pictured 
far  left  is  college  lecturer  Ann  Lawrence,  with  co-ordinator 
Lilian  Clifford 


. . .  but  backs  Society  on 
supervision 


The  NPA  Board  has  come  out  in 
broad  agreement  with  the 
Pharmaceutical  Society's  reaction 
to  the  Nuffield  recommendation, 
especially  in  relation  to  the 
pharmacist's  personal 
involvement  in  dispensing 
prescriptions  and  selling 
medicines. 

The  Board  first  responded  to 
this  aspect  of  Nuffield  soon  after 
the  report  was  published  two 
years  ago.  It  was  agreed  at  the 
January  meeting  that  no 
arguments  had  been  advanced  in 
the  meantime  to  persuade  the 
Board  to  change  its  mind.  The 
following  points  from  the  NPA's 
response  to  the  Society's 
consultation  document  are 
particularly  noteworthy: 

■  It  should  be  a  matter  for  each 
individual  pharmacist  to  decide 
which  procedures  in  the  pharmacy 
should  be  personally  supervised 
by  the  pharmacist,  and  which 
might  be  delegated. 

■  Support  staff  should  be  trained 
so  that  they  are  capable  of 
performing  such  tasks  as  may  be 
delegated  to  them. 

■  P  medicines  should  not  be  sold 
if  the  pharmacist  is  absent  from 
the  premises,  but  the  pharmacist 
may  designate  some  which  can  be 
sold  other  than  under  his  personal 
supervision. 

■  There  should  be  more 
pharmacies  in  which  two  or  more 
pharmacists  are  engaged. 

■  Every  pharmacy  should  have  a 
"quiet  spot"  (but  not  a  closed 
room)  where  confidential  matters 
can  be  discussed  and  advice  given. 

■  The  Board  supports  the 
principle  of  a  good  practice 
allowance  and  is  as  anxious  as  the 
Society  to  improve  standards  of 
pharmacy  premises  and  practice. 

■  In  an  ideal  world  medicines 


would  only  be  sold  from 
pharmacies,  but  pending  Utopia, 
the  NPA  suggests  that 
consideration  be  given  to  a  system 
whereby  pharmacists  would 
influence  and  control  the 
distribution  of  a  small  range  of 
selected  medicines  through 
designated  "satellite"  non- 
pharmacy  retail  outlets. 

■  Pharmacies  should  be  owned 
or  controlled  by  pharmacists. 

■  The  NHS  contract  should 
remain  with  the  proprietor  rather 
than  being  transferred  to  the 
pharmacist  in  charge. 

■  There  should  be  more  formal 
contact  between  the 
pharmaceutical  and  medical 
professions  at  local  level,  and  the 
Board  was  glad  to  note  progress  in 
this  direction  in  the  Government's 
White  Paper. 

■  It  should  be  easier  to  transfer 
medicines  from  one  legal  category 
to  another,  more  medicines 
should  be  transferred  from 
"POM"  to  "P" ,  and  the  General 
Sale  List  should  be  shorter. 

■  Pharmacists  should  be  more 
closely  involved  in  reporting 
adverse  drug  reactions. 

■  Appropriately  trained 
assistants  should  be  permitted  to 
"respond  to  symptoms"  in  the 
pharmacy,  providing  they  were 
made  aware  of  their  limitations 
and  instructed  to  refer  patients  to 
the  pharmacist  whenever  in 
doubt. 

In  general,  the  Board  felt  that 
the  Society  Council  had  followed 
the  Nuffield  philosophy,  which 
was  that  the  rules  of  practice 
should  shift  away  from  the 
statutory  and  criminal  towards  the 
professional  and  ethical.  Such  a 
gradual  transition,  gradual,  would 
bring  pharmacy  into  line  with  most 
other  liberal  professions. 
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Milupa  -  growing  die  merikef . 


Brand  leading  babyfood 

Milupa  is  the  established  brand  leader  in 
the  dry  babyfood  sector. 

Milupa  Infant  Foods  are  worth  more  to 
the  chemist  than  any  other  brand,  with  over 
50%  of  Infant/Stage  I  sales. 

New  range  of  Junior  Foods 

Five  delicious  new  Junior  Dinners  and 
three  exciting  Junior  Desserts  for  babies 
from  7  months  onwards  means  more  growth 
is  on  the  menu. 

Heavyweight  Support 

National  consumer  and  paramedical 
advertising.  Over  lh  million  samples  available 
on  request  plus  colourful  point  of  sale 
material  including  a  special  floor  display  unit 
for  chemists  ordering  the  full  range. 


Success 

Stock  the  whole  Junior  Food  range  and 
watch  your  sales  and  profits  grow  up  with  the 
little  experts. 


milupa 


® 


Milupa  babyfoods.  The  one 
taste  little  experts  agree  on. 


J 


u 


milupa 

JuniorDesSCrt 


milupa  milupa       *  milupa 

JumorDinner  Junior  Dinner  Junior  Dessert 

m  - 

k 


n  n 


See  your  representative,  or  ring  Ben  Mullen  on  01-573  9966. 
Milupa  Ltd.,  Milupa  House,  Uxbridge  Road,  Hillingdon,  Uxbridge,  Middlesex  UB10  ONE. 


PSNC  seeks 


ange  to 
Health  I 


Pharmaceutical  Services 
Negotiating  Committee  chief 
executive  Alan  Smith  has  written 
to  the  Social  Services  Secretary 
John  Moore  asking  for  a 
Government  amendment  to  the 
Health  and  Medicines  Bill 
currently  in  its  committee  stage. 

He  was  asked  for  an  expansion 
of  the  definition  of  pharmaceutical 
services,  which  in  the  1977  NHS 
Act  restricts  the  role  "quite 
tightly"  to  distribution  and  supply. 

"If  all  those  hopes  for  an 
expanded  role  are  to  be  NHS 
financed  I  would  be  happier  if  the 
definition  was  wider  to  remove 
any  chance  of  a  claim  that 
payments  were  ultra  vires,' '  said 
Mr  Smith. 


Safer  sex  to 
it  streets 
in  leaflets 

Condoms  and  safer  sex  are  the 
subject  of  the  next  leaflet  to  be 
distributed  to  community 
pharmacists  as  part  of  the 
"Healthcare  in  the  High  Street" 
campaign. 

The  leaflet  has  been  produced 
by  the  Family  Planning 
Information  Services  and  the 
Health  Education  Authority  and  is 
to  be  sent  out  at  the  end  of  this 
month.  Information  in  the  leaflet 
includes  how  condoms  can  help 
make  sex  safer,  advice  to  choose 
condoms  carrying  the  British 
Standard  Kitemark,  tips  on  how  to 
use  condoms  and  where  they  are 
available. 

Mailing  of  the  leaflets  is  to 
coincide  with  a  new  HEA  AIDS 
campaign  being  launched  towards 
the  end  of  this  month  which  is  to 
include  a  six  week  burst  of 
television  advertising  mentioning 
the  benefits  of  using  a  condom  as 
a  protective  against  HIV  infection. 
□  According  to  a  survey  by  a 
trainee  GP  in  Warrington,  health 
education  material  is  popular  with 
patients  but  they  pay  little  or  no 
attention  to  the  advice  given  in  it. 
The  survey  by  Dr  Simon 
Frampton,  reported  in  last  week's 
Pulse  magazine,  discovered  that 
over  two  thirds  of  patients  read 
leaflets  in  GPs'  waiting  rooms  and 
nearly  all  of  them  look  at  health 
education  posters.  But  less  than  a 
third  of  patients  said  they  were 
influenced  by  the  messages  to 
change  their  lifestyles. 


TOPICAL  REFLECTIONS 

...beyond 
supervision? 


It  looks  as  though  the  Editor 
and  I  are  not  in  agreement 
about  supervision  (see 
Comment  last  week). 

For  the  past  50  years  (at 
least),  a  pharmacist  in  any 
retail  pharmacy  has  had  to 
be  on  the  premises  during 
the     hours  contract 
dispensing  takes  place  or 
when  regulated  medicines 
are  sold.  As  I  understand  it, 
it  is  suggested  this  is 
inhibiting     the  fuller 
development  of  a  wider 
range  of  services  the 
pharmacist  is  qualified  to 
supply,  and  that  as  befits  a 
profession,  this  constraint  should  be 
removed,  so  that  on  occasions,  some 
classes  of  dispensing  and  medicine  sales 
could  take  place  in  the  absence  of  a 
pharmacist  (see  the  Society's  response  to 
Nuffield).  As  is  exactly  the  case  with 
dispensing  doctors  —  the  ultimate  goal  of 
the  growning  up  process? 

Personally,  I  always  accepted  the 
requirements  laid  on  the  retail  pharmacist 
as  fundamental  to  the  proper  discharge  of 
responsibility.  It  is  a  discipline;  seen  to  be 
of  value.  I  would  hardly  call  it  a  birthright! 
But  although  it  can  be  decidedly  irksome 
I  believe  the  assured  availability  of  a 
qualified  pharmacist  in  every  pharmacy 
has  been  the  basic,  if  unrecognised  reason 
for  our  continued  prestige  and  survival, 
despite  fierce  retail  and  inter-professional 
competition.  Unrecognised  by  us  that  is, 
but  taken  for  granted  by  the  public  as  a 
trusted  fact,  so  that  when  our  advertising 
campaign  was  started  it  struck. 

There  are  times  when  I  absent  myself 
from  the  pharmacy.  I  am  late  back  from 
lunch  —  up  to  half  an  hour  on  occasions  — 
when  I  have  to  make  deliveries  of 
medicines  to  homes,  domestic  and 
institutional.  More  rarely,  I  leave  the 
pharmacy  during  the  day  to  install  oxygen 
when  the  GP  wants  it  urgently,  or  to 
deliver  a  drug  which  is  needed.  When  I  am 
away,  my  staff  accept  and  dispense 
prescriptions,  but  leave  the  original 
container  with  the  script  for  my  checking 
before  anything  leaves  the  premises. 
Counter  sales  are  restricted  to  non  "P" 


products.  If  "caught"  by 
the  inspector,  I  would 
expect  to  have  to  make  a 
proper  justification  of  my 
action.  As  a  professional  I 
would  expect  it  to  be 
accepted.  One  other  thing. 
In  the  course  of  the  day  I 
check,  then  wrap  and  seal 
prescriptions  in  a  bag  with 
patient  name  and  address.  I 
enclose  any  special  notes 
for  patients  so  their 
attention  is  drawn  to  them 
when  they  collect  their 
medicines.  I  allow  my  staff 
to  hand  out  these  packages 
in  my  absence  —  like  a 
prescription  collection  and 
delivery  service  I  know. 

So!  While  arguing 
against  relaxation  in 
principle  I  claim  for  myself  the  right  to 
some  dispensations.  And  if  I  can  do  it? 
How  about  you?  Are  you  less  scrupulous 
than  me?  The  snag  lies  in  human  nature. 
At  the  moment  I  hurry  back  to  the  shop 
because  I  know  I  should  be  there.  It  is  an 
inhibition  on  my  freedom.  If  I  were  to  be 
relieved  of  it  I  know  I  would  become  far 
less  mindful  of  the  time.  I  would  enjoy 
talking  to  the  matron  about  drug 
treatment,  and  helping  arrange  the  best 
treatment  of  her  patients.  Inevitably  with 
my  well-trained  technicians,  I  would 
delegate  more  responsibility  to  them.  In 
a  couple  of  years  time  I  could  see  the 
nature  of  my  pharmacy  changing,  and  my 
position,  as  safeguard  to  the  public,  being 
subtly  eroded. 

It  seems  we  have  two  choices.  1.  No 
change.  2.  Total  relaxation.  My  own 
solution  is  to  have  no  change;  we  should 
aim  for  amalgamation  into  two-pharmacist 
establishments. 

May  I  ask  you  to  fill  in  the  simple  poll 
form  below,  to  give  our  leaders  a  true  feel 
of  the  community  pharmaceutical  pulse? 
Please?  I'll  tell  you  something.  It  costs  me 
dearly  to  admit  to  what  I  do,  when  I  know 
it  speaks  against  the  case  I  am  trying  to 
put.  Just  tick  a  box  and  send  it  in. 


Pharmacy 
Stamp 

Signature 


For  total 
relaxation 


Against  any 
relaxation 


C&D,  Benn  Publications,  Sovereign  Way, 
Tonbridge,  Kent  TN91RW. 
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This  sore  throat  loze 
is  extremely  success 


THROAT  ANTIBACTERIAL 

LOZENGES  ESSSSSk 


® 


Merocet 


Soothing  Lozenges  for  Sore  Throats 


24  THROAT  LOZENGES  IN  STRIPS  OF8 


This  one  sells  almost 
twice  as  well 

ANTIBACTERIAL 

LOZENGES 

Merocets* 

Soothing  Lozenges  for  Sore  Throats 


24  THROAT  LOZENGES  IN  STRIPS  OF  8 


Research  shows  that  pharmacists  who  display 
Merocets  sell  on  average  85%  more  than 
those  who  don't.  Display  pays!  TOian^I" 


Trademarks  Merocets,  Merrelf,  Dow 


MEROCETS  ARE  SUPPLIED  IN  PRE-PACKED  DISPLAY  OUTERS.  AND  DISPLAY  MATERIAL  IS  AVAILABLE  FROM  MERRELL  DOW. 


NOW  EVERY  DAY'S 
A  CHEWS  DAY 


Monday  February  1st  saw  the 
national  TV  launch  of  the  most  original 
range  of  vitamin  tablets  to  hit  the  market. 

ZestaVite! 

The  result  of  extensive  consumer 
research,  ZestaVite  is  unique  because 
it's  so  fruity  and  delicious  to  chew. 

And  ZestaVite  contains  no  sugar, 
artificial  colours  or  preservatives,  so  it's 
bound  to  bejust  what  the  publicorders. 

If  you  haven't  already  placed  an  order 
contact  your  wholesaler  today  and  look 
forward  to  a  tasty  return  on  your  investment. 


ZestaVite 

The  vitamins  everybody  chews 


$  The  Wallis  Laboratory  •  It  CamlordWay  ■  Luton  ■  BedlorrJshire  LU3  3AN 


HINT 


Ener-G  cooks  up 
a  new  look 


Ener-G  egg  replacer  and  Ener-G 
pure  rice  bran  have  been 
relaunched  with  new  packaging 
which  includes  a  selection  of  newly 
developed  recipes. 

Ener-G  egg  replacer  (510g 
£3.96)  is  a  low  protein,  and 
cholesterol-free  culinary 
replacement  for  egg.  It  is  also  free 
from  milk-protein,  lactose, 
sucrose,  gluten,  wheat,  maize  and 
soya  which  makes  it  suitable  for 
people  with  coeliac  disease  and 
allergies.   One  pack  contains 


enough  servings  to  replace 
approximately  180  eggs  in  baking. 
An  additional  47  recipes  are 
offered  free  on  request. 

Ener-G  pure  rice  bran  (227g 
£2.13)  is  a  source  of  natural 
dietary  fibre  beneficial  to  those  on 
a  gluten-free  diet  and  a  useful 
alternative  to  wheat  bran.  Both 
products  contain  no  artificial 
colourings,  flavourings  or 
preservatives  and  have  a  shelf  life 
of  3  years.  General  Designs  Ltd. 
Tel  :'01-337  9366. 


NUMARK  SUPPORTS  YOU  WITH  AN 
EXTENSIVE  WHOLESALER  NETWORK. 


You  receive  personal  service  from-  a  local  depot  supplying  a  comprehensive 
ethical  and  OTC  range  via  a  low  cost  distribution  service.  Just  one  of  the  many  ways  we 
help  keep  independent  cl  i<  'mists  in  the  best  of  health.  Become  a  Numark  chemist  now. 
Contact  your  local  Numark  wholesale,! ,  or  telephone:  Geoff  Bass  (0935)  2 1 5555. 


MAKES  YOU  MONEY 
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Beef  Casserole 
with  Vegetables 


Muesli 


ranulated 


JUST  ADD  MILK 


(X) 


JUNIOR  MEAL 

Chicken  Casserole 


JUST  ADD  WATER 


BABY  POODS? 
TEACH  MOMS 
THE  3  R's.' 


JP^ELI  ABILITY.  Mums,  especially  new 
mums,  need  advice  they  can  trust 
when  weaning  time  arrives. 

And  that's  when  they  turn  to  you, 
the  chemist. 

Robinsons  are  the  Baby  Foods  you 
can  confidently  recommend. 

Nutritionally  balanced  with  all 
Robinsons  experience  and  expertise, 
they  are  free  from  all  artificial  flavours, 
colours  and  preservatives.  And  there's 
a  Healthy  Eating  Guide  on  every  pack, 
to  reassure  her. 

Jj^ANGE.  From  a  first  rusk  that's 
gluten-free  and  has  no  added  sugar 
to  Junior  Meals  with  chewy  pieces... 
from  breakfast  to  dinners  and  desserts 
...Robinsons  Baby  Foods  provide  a 
complete  menu. 

They  taste  so  good  that  even  the 
most  finicky  eater  will  be  tempted. 

And  because  mum  mixes  them 
herself,  she  can  make  just  what  baby 
needs  and  safely  save  the  rest. 

When  mums  ask  your  advice,  tell 
them  about  the  Baby  Foods  with  the 
name  both  you  and  she  can^--c^ 
trust...  Robinsons. 

'And  I  will  go  on  telling  d 
her  on  the  TV  and  in  specialist 
Mum  and  Baby  Press!' 


ALL  MUMS  NEED 
TO  KNOW  ABOUT  BABY  FOODS. 


The  symbol  of  service 
to  the  chemist.  y 


countercQllL 


IP— MBMiiiiiinmiiii  ■  iii  ii- 

Smith  &  Nephew  clean  up 
Nivea  bathcare  act 


Smith  and  Nephew  are 
relaunching  the  bathcare  products 
from  the  Nivea  range. 

The  company  is  introducing 
new  packaging  for  Nivea  soap,  talc 
and  shower  gel  which  it  feels  has 
suffered  from  a  lack  of  consumer 
awareness  in  the  past  —  although 
the  company  says  the  brand  is 
already  worth  £3. 5m.  The  move  is 
also  intended  to  increase 
distribution  of  the  products. 

Key  attributes  of  the  new 
packaging  are  a  distinctively 
shaped  300g  talc,  a  hooked  pack 
with  flip-top  dispenser  for  the 
shower  gel,  and  clearer  markings 
on  the  soap  packs,  highlighting  the 
number  of  bars  in  the  pack  and 
therefore  the  value  for  money 
aspect.  A  spokesperson  said  the 
new  packaging  is  designed  to 
bring  the  bathcare  items  more  in 
line  with  the  other  Nivea 
products. 

Smith  and  Nephew  point  to 
growth  in  the  bathcare  sector, 
particularly  shower  products,  as 
part  of  the  reason  for  the  move. 


The  company  says  they 
expect  bathcare  to  benefit  from 
the  £3m  being  spent  on 
advertising  for  the  other  Nivea 
products,  though  no  specific 
bathcare  advertising  is  planned. 
Other  support  will  come  from 


sampling  through  women's 
magazines,  while  for  the  trade  the 
company  is  running  a  competition 
to  win  prizes  of  Nivea  bathrobes 
and  towels.  Smith  and  Nephew 
Consumer  Products  Ltd.  Tel:  021 
3274750. 


Stronj 
colour 


Broadway  Cosmetics  are  adding  a 
nail  colour  line  to  their  Barielle  Nail 
Fitness  Programme. 

Color  Strength  is  a  nail  colour 
and  treatment  in  one,  containing 
liquid  silk  and  collagen  in  a 
formaldehyde-free  formula.  The 
range  includes  Perfect  Start  base 
coat  and  Perfect  Finish  top  coat, 
as  well  as  12  colours  (all  7.4ml, 
£2.95).  A  display  unit  is  available. 

Support  for  the  launch  includes 
consumer  magazine  advertising 
and  PR.  Broadway  Cosmetics  Ltd. 
Tel:  01-455  8114. 


Final  rinse 

Estee  Lauder  are  launching  a  new 
facial  cleanser. 

Instant  Action  rinse-off 
cleanser  (200ml  £9.50)  is  applied 
like  a  cream  but  rinsed  off  with 
water.  It  is  packaged  in  a  plastic 
pump  dispenser  in  the  Lauder 
colours  of  white,  gold  and 
peppermint  green.  Estee  Lauder 
Cosmetics  Ltd.  Tel:  01-4939271. 


RAISING  ADDITIONAL  FUNDS 
IS  EASY  WITH  NUMARK. 

When  you  need  additional  finance  for  the  purchase  of  a  business  or  for  extension 
or  refurbishment,  Numark's  finance  schemes  are  arranged  to  suit  your  individual 
requirements.  Just  one  of  the  many  ways  we  help  keep  independent  chemists  in  the  best 
of  health.  Become  a  Numark  chemist  now.  Contact  your  local  Numark  wholesaler, 

or  telephone:  Geoff  Bass  (0985)  2 1 5555.  MAKES  YOU  MONEY 
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2  til 


The  9th  International 

HEALTH  FOOD  TRADE 

Exhibition  and  Convention 


Five  hundred  million  pounds 

(How  much  do  you  get?) 


£500  million  is  the  retail  value  of  the  health  food  trade  in  the 
UK.  About  half  the  turnover  goes  through  specialist  health 
foods  shops.  The  market  is  dynamic  and  pioneering. 

Trade  margins  are  good  ...in  the  region  of  33V3  %  on  food 
supplements,  alternative  remedies  and  natural  beauty 
products  and  25  %  on  natural  and  whole  food 
products.  But  at  Helfex  many  exhibitors  are  offenng 
special  deals  giving  even  better  terms  to  buyers. 

If  you  are  a  buyer  of  health-care  or  food  products,  you 
should  visit  Helfex.  The  journey  by  rail  to  the  NEC  is  fast 
from  main  line  stations  and  the  Exhibition  Centre  is  well 
served  by  motorways  if  you're  travelling  by  car. 
Car  parking  is  free  for  Helfex  visitors.  Trade  only. 
Admission  free. 

Further  information  from  Helfex  88,  The  Old  Coach 
House,  Southborough  Road,  Surbiton,  Surrey  KT6  6|N 
(phone  01-399  6693). 


the 
h 
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NATIONAL 

/  EXHIBITION 

|  CENTRE 
I  .  6th&7th 

MARCH 


BIRMINGHAM 


It's  a  big  market! 


9.30-6. 

EACH  DA 


30pm 


COUNTERPOINTS 


Tender  Touch 
wipes  refreshes 


a 


Smith  &  Nephew  are  relaunching 
Tender  Touch  baby  wipes  with  a 
new  pack  size,  new  wipes,  a  new 
formulation  and  new  pack 
graphics. 

Tender  Touch  now  appears  in 
a  roundel  drum  with  an  improved 
flip-top  cap.  The  soft  pink  and 
white  livery  now  features  a 
Tender  Touch  teddy  bear  to 
further  enhance,  the  company 
says,  the  "big,  soft"  properties  of 
the  brand,  with  a  greater 
perceived  value-for-money 
benefit  with  80  wipes,  from  70,  in 
each  drum. 

Smith  &  Nephew  say  the 
wipes  are  a  new  larger  size  and 
have  improved  material,  making 
them  thicker  and  softer,  and  one 
of  the  largest  in  the  market. 

A  new  formulation  drawn  from 
the  company's  experience  in  the 
hospital  sector,  boasts  "no 
alcohol  and  no  lanolin"  which 
Smith  &  Nephew  say  is  a  key  to 
success  in  the  current  market. 
The  wipes  also  contain  an  anti- 
bacterial agent. 

The  new  Tender  Touch  baby 


wipes  80s  drums  are  packed  in 
dozens,  with  a  recommended 
selling  price  of  £1.19.  Smith  & 
Nephew  Consumer  Products  Ltd. 
Tel:  021  327  4750. 


r 


BIG-SC 
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For  Mother's  Day  mums 


For  the  seventh  year  in  a  row 
Peaudouce  are  running  a  major 
consumer  promotion  for  Mother's 
Day,  March  13,  offering  Mother's 
Day  new  mums  an  exclusive  baby 
change  bag  with  eight  pockets,  a 
compartment  for  used  nappies,  a 
pull-out  cushioned  changing  mat 
plus  shoulder  and  hand  straps, 
worth  over  £25. 

A  supply  of  the  Peaudouce 
Babykini  superabsorbent  nappy  is 


also  included,  together  with  a 
packet  of  Peaudouce  baby  wipes 
and  a  set  of  Peaudouce  baby 
toiletries. 

To  qualify,  mothers  apply  to 
Peaudouce,  enclosing  a  copy  of 
their  baby's  birth  certificate. 

The  £100,000  promotion  will 
be  supported  by  a  Press  campaign 
in  women's  magazines  and 
national  newspapers.  Peaudouce 
(UK)  Ltd.  Tel:  0992  445522. 


UUUUIUUI 


THE  RANGE  OF  NUMARK  ™ 
PRODUCTS  IS  EXPANDING  RAPIDLY 


High  quality  products  at  competitive  prices  to  boost  sales  and  profits,  and 
build  customer  loyalty.  Just  one  of  the  many  ways  we  help  keep  independent  chemists 
in  the  best  of  health.  Become  a  Numark  chemist  now.  Contact  your  local  Numark 
wholesaler,  or  telephone:  Geoff  Bass  (0985)  2 1 5555. 


MAKES  YOU  MONEY 
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COUNTERPOINTS 


Smooth  move 
from  Schick 


A  disposable  razor  with  lubricating 
strip  —  Schick  Comfort  plus  —  is 
being  launched  by  Spearhead. 

Positioned  just  above  the 
blades,  the  Lubridex  strip  is 
activated  by  contact  with  water  to 
release  a  lubricating  film  designed 
to  help  the  blades  glide  more 
easily  over  the  skin. 


The  launch  of  the  product  is 
being  supported  by  a  Spring 
advertising  campaign  in  the 
national  Press  and  a  heavyweight 
programme  of  trade  and 
consumer  promotions.  Schick 
Comfort  Plus  is  being  made 
available  in  packs  of  five. 
Spearhead  Ltd.  Tel:  01 8283443. 


We're  not  saying  there's  anything  wrong  with 

the  assistant  you  have  at  present.  Far  from  it, 
we're  sure  she's  absolutely  indispensable, 
considering  the  amount  of  work  she  does.  But  have 
you  noticed  how  a  lot  of  this  is  simple  mundane  clerical 
work  which  takes  up  valuable  time.  Time  that  could  be 
better  spent  helping  you. 
That's  why  you  need  a  new  assistant  in  the  form  of  Link ! 
Link  Systems  can  take  the  work  ouf  of  stock  ordering, 
simplify  the  production  of  labels  and  provide  up  to  the 
minute  pharmacy  news.  With  just  a  small  amount  of 
instruction  you'll  be  able  to  handle  all  these  tasks  quickly 
and  efficiently,  leaving  you  able  to  attend  to  your  customers 
and  giving  you  the  time  to  look  after  your  pharmacy. 


PHONE  LINK-LINE  ON  0928  717070  Ext  302 
NOW  FOR  SOMEONE  WHO  REALLY  CAN  HELP. 


- 


LINK 

PHARMACY 
S  Y  STEMS 

Available  from  your  local 
1  AAH  GROUP  WHOLESALER 


In  a  lather 

Pascal  Ltd  are  adding  a  perfumed 
shaving  foam  to  the  Calvin  Klein 
Obsession  fragrance  range. 

The  product  (150g  £12.50)  is 
an  amber  coloured  mousse 
containing  moisturisers  and 
packaged  in  an  aerosol.  Pascall 
Ltd.  Tel:  01-5192002. 


Tabac  triple 

Eylure  are  running  three  offers  on 
Tabac  Original  this  month. 

There  is  a  double  size 
deodorant  stick  at  £3.35  (normal 
price  for  two  sticks  £5.70);  the 
lOOg  deodorant  spray  is  to  sell  at 


£2.75  (normally  £3.25);  and  the 
company  is  including  a  free 
Wilkinson  Sword  profile  razor  and 
two  cartridges  with  a  95ml  after 
shave  (£7.35).  Evlure  Ltd.  Tel: 
0633838611. 

Perm  offer 

Poly  Hair  Care  are  to  offer  a  set  of 
40  perming  curlers  worth  more 
than  £3  with  Fashion  Style  perms 
from  February  22. 

The  customer  has  to  send 
£1.50  and  one  pack  top  from  any 
special  offer  pack  of  Very 
Curly/Casual  Curl  Large,  or  two 
pack  tops  from  Very  Curly  End 
Curl  size/Casual  Curl  End  Curl 
Size.  Warner  Lambert  Healthcare. 
Tel:  0703  619791. 


ON  TV  NEXT  WEEK 


G  TV  Grampian 
B  Border 
C  Centra] 

CTV  Channel  Islands 
LWT  London  Weekend 
C4  Channel  4 


U  Ulster 
<  i  ( iranada 
A  Anglia 

TSW  South  West 
TTV  Thames  Television 
Bt  TV-am 


STV  Scotland 

( central ) 

Y  Yorkshire 

HTV  Wales  &  West 

TVS  South 

TT  Tvne  Tees 


flctifed: 

All  areas 

Anadin: 

C,Y,TT,TVS,  A.TSW.U 

Askit  powders: 

GTV.STV 

B-D  digital  thermometer: 

LWT,  TTV,  C4 

Beecham  Hot  Remedies: 

All  areas 

Beecham's  Powders: 

All  areas 

Benylin: 

All  areas 

Buttercup  cough  syrup: 

AD  areas 

Canderel: 

AD  areas 

Contac  400: 

STV,G,Y,C,TVS,LWT,TTV 

Day  &  Night: 

AD  areas 

Dentu-creme: 

AD  areas 

Durex: 

C,A,TVS,LWT,TTV 

Fisherman's  Friend  Super  Strong  Mints: 

Y.TVS 

Johnson  &  Johnson  Reach  toothbrushes: 

ITV.C4 

Junior  Panaleve: 

Y 

Karvol: 

AD  areas 

Maalox  Plus: 

V 

Mediquell: 

GTV.STV.C4 

Proflex  capsules: 

Y 

Robinsons  baby  foods  &  juices: 

TVS.TTV.TVam 

Robitussin  cough  medicine: 

All  areas 

Sanatogen: 

AD  areas 

Sensodyne toothpaste: 

AD  areas 

Simple  skin  care: 

AD  areas  except  LWT 

Simplicity: 

AD  areas 

Sinutab: 

C4 

Solpadeine: 

AD  areas 

Strepsils: 

AD  areas 

Super  Poli-grip: 

AD  areas 

Tixylix  cough  linctus: 

TTV 

Triogesic  decongestant: 

TTV,C4,TVam 

Venos: 

AD  areas 

Wella  Balsam: 

AD  areas 

Zestavite: 

TVam 
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COUNTERPOINTS 

Bayer  offer  SOS  help 
lor  household  cleaning 


Bayer  are  moving  into  the 
household  cleaner  market  with 
the  launch  of  four  SOS  —  "Next 
Generation  Cleaners ' ' . 

Bayer  admit  that  household 
cleaners  are  a  small  market  in 
chemists,  but  say  that  their  SOS 
range  provides  one  name  which 
will  be  heavily  supported. 

SOS  general  purpose  cleaner 
liquid  (500ml  £0.89-£l. 09)  can  be 
used  neat  or  diluted  and  contains 
a  quarternary  ammonium 
compound.  Bayer  claim  the 
product  leaves  surfaces  shiny 
without  rinsing  or  wiping  dry. 

SOS  spray  cleaner  is  a  similar 
product  but  in  the  popular  trigger 
spray  500ml  pack  (£0.99  to 
£1.19).  Refills  will  also  be  available 
(£0.79  to  £0.99). 

SOS  Glass  Works  is  said  by 
Bayer  to  be  the  first  natural 
vinegar,  "streak  free"  glass 
cleaner  on  the  UK  market.  Also  in 
a  500ml  trigger  pack,  floral 
fragrance  SOS  Glass  Works 
retails  at  the  same  price  as  SOS 
spray  cleaner. 

Finally,  SOS  large  oven  pad 


cleaner  has  the  advantage  of  a 
powerful  formula  with  no  fumes. 
Designed  to  fit  into  the  users 
hand,  it  has  an  abrasive  application 
surface  (£0.99  to  £1.19). 

Bayer  say  that  household 
products  are  an  area  where 
advertising  is  a  must ,  and  a  £2 .  5m 
national  television  advertising 
campaign  breaks  in  May.  This  will 
be  supported  with  on-pack 
activity,  including  a  £2  cashback 


promotion,  offering  50p  back  to 
customers  buying  one  product, 
£1.20  for  buying  two,  and  £2  for 
buying  three. 

A  180ml  trial  size  of  the 
general  purpose  cleaner  will  be 
available  for  £0.25,  and  Bayer  will 
also  be  distributing  eight  million 
coupons  giving  up  to  95p  off  the 
whole  range.  Bayer  UK  Ltd 
Consumer  Products  Division.  Tel: 
0635  39000. 


Eyes  right 

Oris  Beauty  Products, 
manufacturers  of  the  Epilady 
electric  depilator,  are  launching 
another  new  product. 

Mirror  Lady  (£6.90)  is  a 
mirror  designed  for  use  when 
applying  make-up,  and  is  three- 
dimensional:  looking  up  gives  a 
view  of  the  entire  lower  eye  area, 
for  applying  liner,  mascara, 
eyeshadow  under  the  eye  or 
contact  lenses:  looking  down 
shows  both  lids  at  the  same  time 
for  applying  eyeshadow  or  false 
lashes:  and  looking  straight  ahead 
the  Mirror  Lady  behaves  as  a 
normal  mirror.  Oris  Beauty 
Products.  Tel:  01-885  2999. 


Reach  for  it 

Johnson  and  Johnson  Ltd  are 
spending  £  1 .  5m  on  a  TV  campaign 
for  Reach  toothbrushes. 

It  will  run  through  to  the  end  of 
October  on  Thames  and  Channel 
A.Johnson  and  Johnson  Ltd.  Tel: 
075331234. 


Fisons  Consumer  Health's  telephone 
number  is  0509  611001,  not  as 
written  in  Counterpoints  on 

January  30. 


Jungle  Formula 


The  Jungle  Formula  Company  is 
delighted  to  inform  you  that  with 
effect  from  1 .1 .88  sales  of 
Jungle  Formula  Insect  Repellents 
to  U.K.  pharmacy  will  be  handled  by: 
Chefaro  Proprietaries  Ltd., 
Science  Park,  Milton  Road, 
Cambridge  CB4  4FL. 

For  further  information  please  call 
Chefaro  on  (0223)  312956  or  the 
Jungle  Formula  Company  on  (0874)  730316 
or  your  Chefaro  Sales  Executive. 
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Topol,  Britain's  No.  1  stain-fighting 
toothpaste  has  something  new  to  smile 
about.  After  two  years  of  intensive 
research,  Topol  has  been  given  a  new 
highly  effective  formula.  And,  a  new 
spearmint  flavour  variant  containing 
fluoride.  Plus  Topol  now  has  an  added 
breath  freshening  ingredient  to  leave  your 
customers  with  fresh  breath  all  day  long. 

Then  to  enhance  these  new  tastes, 
we've  given  Topol  a  new  look,  with  bright 


DEP  (UK)  Limited.  PO  Box  274,  Sterling  House. 
165/175  Famham  Road.  Slough.  Berks  SL1  4XJ. 
Telephone:  (0753)  820743  Telex:  848074. 


exciting  packaging  -  so  it  will  really  stand 
out  on  your  shelf.  And,  to  make  sure  our 
changes  don't  go  unnoticed,  we're 
launching  a  major  press  campaign  which 
will  be  backed  up  with  full  PR  and 
promotional  material. 

In  fact,  you  can  smile  with  confidence 
to  know  that  your  customers  will  be 
smiling  too,  with  Topol. 


COUNTERPOINT 


moves 

Braun  have  relaunched  their 
Independent  range  of  cartridge 
stylers  as  the  2000  curling  tong 
((£12.99),  styling  brush  ((£14.99) 
and  combi  (£17.99),  and  plan 
television  backing  for  May. 

The  2000s  have  a  new 
cartridge  filling  system  (14g  fuel 
cell  £1 .25)  to  power  the  catalytic 
heater  for  up  to  six  weeks:  it  is 
fired  by  Piezo  ignition.  Braun  say 
the  range  features  an  '  'ultra  fast ' ' 
heat  up  of  60  seconds, 
thermostatic  controller,  and 
automatic  switch-off  when  the 
"stay  cool"  cover  is  replaced. 
The  2000  range  is  now  approved 
by  the  Civil  Aviation  Authority  for 
air  transport  in  checked-in  and 
hand  luggage,  say  Braun. 

Also  new  are  two  Reflex 
battery  alarm  clocks  (AB35 
£18.95,  AB50  £22.95),  available 
from  March,  which  are  switched 
off  by  a  hand  movement  passing 
through  their  infra  red  sensors. 

Features  include:  "easy-set"; 
intermittent  crescendo  alarm; 
snooze  control;  and  12-month 
battery  life.  Braun  Electric  ((UK) 
Ltd.  Tel:  093  27 85611. 
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Free  fill 

A  free  disposable  refill  is  being 
included  in  the  Philips  three  Jet 
Set  products  —  the  HP4412 
curling  tong,  the  HP4413  styling 
brush  and  the  HP4414  comb  —  all 
flashed  on  pack. 

This  promotion  will  be 
supported  by  a  national  Press 
advertising  campaign  during  April 
and  May  and  POS.  Philips  Home 
Appliances.  Tel:  01-6892166. 


£lm  spend 
on  Empathy 

Johnson  and  Johnson  are  spending 
over  £lm  on  new  Press 
advertising  for  Empathy. 

The  campaign,  featuring  the 
whole  range,  will  run  until 
November  in  leading  women's 
titles  as  well  as  general  interest 
magazines  and  colour 
supplements.  Johnson  and 
Johnson  Ltd.  Tel:  075331234. 

Cold  cure 

Albyn  of  Stonehaven  are  running 
a  Winter  promotion  on  their 
Wavelength  scented  hair  stylers. 

A  free  25ml  bottle  of  Perlier 
honey  shampoo  will  be  given  away 
with  every  lemon  scented  styler 
from  the  range  of  eight. 
Distributed  by:  Carronshore 
International  Ltd. 
Tel:  0324  554211. 

Granose  Foods  are  introducing 
organic  sugar  and  salt  free  soya 
milk  (500ml  £0.38,  1  litre  £0.69). 
Granose  Foods  Ltd.  Tel:  0923 
672281. 


WYETH  GENERICS 
PHARMACY  CROSSWORD  NO.  2 

The  solution  to  No.  2  will  appear  alongside  No.  3  in  March,  1988 


Clues  Across 

7  Twist  tin,  say.  to  avoid  madness  |6| 

8  Elecampane  carbohydrate  |6) 

9  Sir  David  Bruce  gave  this  infection  his  name  18,5) 

1 1  Somewhat  queer  seeming  language  |4| 

12  A  tale  of  gold  found  in  the  dirty  house  |5) 

16  No  life  in  this  German  condition  (5) 

1 7  Magnesium  silicate  in  other  words,  some  calculate  |4| 

21  With  true  pharmaceutical  skill,  the  Roman  way  (8.5) 

22  Sambucus.  but  several  and  getting  on  |6| 

23  Plant  has  head  cut  off  to  treat  constipation  |6| 

Clues  Down 

1  This  quality  you  can  be  certain  ol  with  Wyeth  [  7| 

2  Apply  a  protective  oxide  film  |7| 

3  Use  to  make  a  spirit  stationary  |5| 

4  Common  to  every  batch  of  a  Wyeth  generic  (7) 

5  Aromatic  bud  for  many  to  adore  |5) 

6  Characteristic  of  sound  sleep'  |5| 

0  The  ballet  skirt's  catch  is  with  you  twice  (in  France|  |3.4| 

3  Wheretopackacranofyen?|7| 

4  Snake  confused  with  a  flier  for  the  fetter-bone  (7) 

5  Scuttle  a  cheat  and  you'll  have  the  rep  back  |7| 

8  Seats  form  a  plus  for  any  pharmacy  |5| 

9  pH  droppers  as  the  Spanish  leader  enters  (5| 
20  Spars  are  made  to  abrade  (5) 


Solution  to  Puzzle  No.  1 

Across:  4  Somewhat  8  Lemony,  9  No  sweets,  10  Terminus.  II  School 
12  Kittycat.  13  Iron  fist.  16  Tennyson.  19  Cut  it  out  21  Chaste  23 
Nuffield,  24  Schizont  25  Eights.  26  A  loan  due  Down:  I  Generic  2 
Formation.  3  Pyknic,  4  Sensation  centre.  5  Must  stop  6  Wyeth.  7 
Actions,  14  Farthings.  15  Asteroid,  17  Ethical.  18  Quality.  20  Toffee. 
22  Spina 

Prizes  of  £5  will  be  awarded  to  the 
senders  of  the  first  SO  correct  solutions 
drawn  on  5th  March  1988. 

Name  No.  2 

Address 


Send  your  crossword  to 
Wyeth  Generics  If  it's 
selected  for  publication 
here,  we'll  send  you  £50 
Puzzles  should  be  no  larger 
than  13x13  squares 


Get  the  right 
result  weth 


WYETH 


GENERICS 


QUALITY  ASSURED 


PRESCRIPTION 


SPECIALITIES 


Lotriderm 
cream 

Manufacturer  Kirby-Warrick 
Pharmaceuticals  Ltd,  Mildenhall, 
Bury  St  Edmunds,  Suffolk  IP28 
7AX 

Description  Smooth,  uniform 
off-white  cream  containing  0.05 
per  cent  betamethasone  as  the 
dipropionate  ester  and 
clotrimazole  1  per  cent 
Uses  Short  term  topical 
treatment  of  dermal  infections  and 
candidiasis 

Administration  Massage  into 
affected  and  surrounding  area(s) 
morning  and  evening,  for  two 
weeks  in  tinea  cruris,  tinea 
corporis  and  candidiasis,  and  for 
four  weeks  in  tinea  pedis. 
Improvement  is  usually  seen  in 
three  to  five  days 
Contraindications,  warnings 
etc  Patients  with  a  history  of 
sensitivity  to  components  or  other 
corticosteroids  or  imidazoles. 
Facial  rosacea,  acne  vulgaris, 
perioral  dermatitis,  perianal  and 
genital  pruritis,  napkin  eruptions 
and  bacterial  or  viral  infections.  If 
irritation  or  sensitisation  occurs 
treatment  should  be  stopped. 
Should  not  be  used  with  an 
occlusive  dressing.  Safety  and 
effectiveness  has  not  established 
in  children  under  12.  Topical 
corticosteroids  can  be  hazardous 
in  psoriasis  and  there  is 
inadequate  evidence  of  safety  in 
pregnancy 

Adverse  reactions  Burning, 
stinging,  maculopapular  rash, 
oedema  and  secondary  infection 
reported 

Supply   restrictions  POM 
Packs  15g  tube  (£3.49  trade) 
Product  licence  0201/0081 
Issued  February  1988 


Ostomy  belts 

Dansac  ostomy  belt  packs  have 
been  added  to  Cambmac 
Instruments'  ostomy  range.  Two 
types  are  available:  one  fitting 
Dansac  Combi  bags  19-44mm  and 
a  second  fitting  Combi  bags 
50-63mm.  Each  pack  consists  of 
one  belt  plus  five  belt  plates  ((£23 
trade).  Belt  plates  for  use  with 
belts  pharmacists  may  already 
hold  can  be  supplied  on  request. 

Combimicro  C  +  S  closed 
stoma  bags  (30,  £46.80)  in  sizes 
25mm  to  63mm,  with  an  outer 
ring  of  Micropore  adhesive  and  an 
inner  nng  similar  to  a  Karaya  ring, 
are  also  now  available  from 
Cambmac  Instruments  Ltd.  Tel: 
0223861651. 


WyetH  Generics.  Wyeth  Laboratories,  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berks  SL6  OPH 


The  relaunch  of  Cuticura  soap  is  going 
to  give  everyone  something  to  feel  good 
about.  Because,  its  new  improved 
formulation  contains  a  bactericide  for  really 
thorough  cleansing.  And,  Cuticura  is  now 
even  bigger,  offering  18%  more  at  no  extra 
cost  to  you  or  your  customers.  In  addition, 
you'll  be  able  to  offer  your  customers  the 
choice  of  a  new  fragrance-free  variant  for 
very  sensitive  skin. 

Then  we've  given  both  Cuticura  soap 
and  Cuticura  talc  a  new  look  with  bright 
exciting  packaging,  that  will  look  striking  on 
the  shelf  and  in  the  home. 


DEP  (UK)  Limited,  PO  Box  274. 
Sterling  House.  165/175  Famham 
Road,  Slough,  Berks  SL1  4XJ. 
Telephone:  (0753)  820743 
Telex:  848074. 


In  fact,  we're  even  cleaning  up  with  our 
promotional  support  package,  with  a  spend 
of  £  1  million  in  women's  press,  PR  and 
support  material. 

So  you  shouldn't  be  too  surprised, 
when  Cuticura  goes  clean  off  your  shelves. 


Improved  formula  to  care  tor  sensitive  «ki 
150g 


PRESCRIPTION  SPECIALITIES 


Calmurid 
convenience 

Pharmacia  are  introducing  a  400g 
pump  dispenser  of  Calmurid 
cream  (£12.50  trade). 

Pharmacia  see  the  new  pump 
dispenser  aiding  long-term  patient 
compliance.  It  dispenses  4g 
applications  at-a-push,  and 
replaces  the  300g  tube. 
Pharmacia  Ltd.  Tel:  0908 
661101. 


New 
ockings 


Medi  UK  are  launching  Duomed 
graduated  compression  hosiery 
which  they  say  will  be  prescribable 
from  April  1 . 

The  stockings  are  to  be 
available  in  Class  I  (light 
compression)  below  the  knee  ((£5 
a  pair  trade)  and  thigh  (£5.50); 
Class  II  (medium  compression) 
below  knee  (£7.30)  and  thigh 
(£8.20),  and  Class  III  (strong 
compression)  below  knee  (£8.30) 
and  thigh  (£9.70).  Prices  are 


provisional  and  based  on  January's 
Drug  Tariff,  say  Medi  UK. 

The  stockings  will  be  made  in 
Germany  from  nylon  and  lycra  and 
tested  to  the  new  British  Standard 
for  graduated  elastic  hosiery,  say 
Medi  UK.  Tel:  0432  53684. 


Biotrol  give 
Preference 

Clinimed's  new  Biotrol 
Preference  stoma  bags  ((30,  £44 
trade)  are  intended  for  users 
preferring  the  extra  security  of  an 
adhesive  collar. 

The  bags  incorporate  a  thin 
skin  protector  around  the  opening 
which  is  designed  to  give  a  long 
lasting  seal.  The  protector  is 
surrounded  by  a  collar  of  porous 
hypo-allergenic  adhesive  to  give 
extra  support,  say  Clinimed.  The 
bags  are  backed  by  fabric  which  is 
said  to  be  cooler  and  more 
comfortable. 

There  is  also  an  integral 
charcoal  filter  available. 

Available  in  sizes  of  10mm 
(starter  hole)  up  to  60mm,  the 
bags  come  in  closed  form  only  at 
present  but  later  this  year  will  be 
made  in  a  drainable  version,  say 
Clinimed  Ltd.  Tel:  0494  444027. 


Generics 

Piroxicam  capsules  lOmg  (60, 
£8.95  trade)  and  20mg  (30, 
£8.95),  diltiazem  HC1  tablets 
60mg  (100,  £16.65),  quinine 
sulphate  tablets  300mg  (500, 
£18),  digoxin  tablets  62.5 
microgram  (500,  £2.05)  125 
microgram  (1,000,  £3)  and  250 
microgram  (1,000,  £4.17), 
calcium  gluconate  tablets  600mg 
(500,  £10.50),  triazolam  tablets 
125  microgram  (250,  £14.30)  and 
250  microgram  (250,  £19.30)  and 
amitriptyline  tablets  lOmg  (500, 
£5.61)  are  now  available  from 
AAH  wholesalers.  Hillcross 
Pharmaceuticals  Ltd.  Tel:  0282 
25932.  

Palacos  LV 

Kirby-Warrick  are  introducing  a 
low  viscosity  formulation  of  their 
bone  cement  Palacos  with 
Gentamicin.  The  company  says 
the  low  viscosity  cement  has  been 
developed  for  insertion  with  a 
cement  gun  and  pressurisation, 
and  is  of  particular  use  in  fixing  the 
femoral  end  in  a  total  hip 
replacement. 

There  are  two  pack  sizes: 
Palacos  LV-40  with  Gentamicin 


(40g  polymer  powder  plus  lg 
gentamicin  as  sulphate,  2  by  40g 
mixes  with  two  20ml  ampoules  of 
sterile  liquid  monomer  £62.97) 
and  Palacos  LV-30  with 
Gentamicin  (30g  polymer  with 
0.75g  gentamicin,  2  by  30g  mixes 
with  two  15ml  ampoules  of 
monomer  £52. 92).  Both  products 
are  POM.  Product  Licence 
0201/0085.  Kirby-Warrick 
Pharmaceuticals  Ltd.  Tel:  0638 
716321. 


BRIEFS 


□iff lam  cream  is  to  be  available  in  a 
50g  tube  (£3.77  trade)  from 
March  1.  The  30g  tube  will  be 
discontinued.  Riker Laboratories. 
Tel:  0509268181. 

Janssen  have  introduced  two  bulk 

packs  of  Sublimaze  (fentanyl), 
each  containing  50  ampoules 
(50  x  2ml  £21.38,  50  x  10ml 
£97.38).  Janssen  Pharmaceuticals 
Ltd.,  Tel:  0235  772966. 

Parke  Davis  Research  Laboratories  say 

that  stocks  of  Mucolex  syrup 
(250ml  packs)  and  tablets  (100) 
are  now  exhausted  and  have  been 
discontinued.  Direct  stockists 
who  wish  to  return  unopened  and 
unexpired  packs  after  three 
months  should  contact  customer 
service  between  May  2  and 
October  31  on  04955  2468. 


Combe.  Specific  relief  for  skin  problems. 


THESE  PROBLEM  SKIN  CONDITIONS 

•  TLCTAL  OR  VAGINAL  ITCHING 
'  NOM -POISONOUS  INSECT  BITES  AND  STINGS 
•  HEAT  RASH  AND  NETTLE  RASHES 
•  SKIN  CHAFE  ITCHY  DRY  SKIN,  ECZEMA 
HING  AND  PAIN  Ol  I  VERYDAY  SCRAPES  AND  CI 


SOOTHES  ITCHING  AND  BURNING 

Lanacane 

ANAESTHETIC  COOLING  CREME  MEDICATION 

NETW130(> 


For  Personal  Itching:  recommend  LANACANE  for 
fast  relief  of  Vaginal/Rectal  itching.  Dry  skin  itch, 
itching  due  to  chafing. 


1.  Fast  relief  from  the  itch  of  insect 
bites,  stings  and  nettle  rash 
2.  Helps  prevent  infection. 


Lana 


LCI  I  I  CI" 

i 


Anaesthetic,  Antiseptic  Creme 


3gT 


f  DETERGENTS 
PLANTS 
INSECT  BITES 


DETERGENTS 
PLANTS 
INSECT  BITES 


MAXIMUM  STRENGTH 

AVAILABLE  WITHOUT  PRESCRIPTION 


OINTMENT 


CORT 


1%  HYDROCORTISONE  SKIN  TREATMENT  15GMS 


For  Allergy  Rash:  recommend  LANACORT 
Hydrocortisone  for  double-action  relief  of 
inflammation  and  itching  caused  by  allergic  reactions 
to  soap,  plants,  jewellery,  toiletries,  detergents,  etc. 


Whatever  the  skin  problem,  COMBE  gives  you 
the  specialised  formulation  to  treat  it. 

LANACANE  contains  Benzocaine  Ph.  Eur.  3%  W/W,  Resorcinol  B.P. 
2%  W/W,  Chlorothymol  U.S.N. F.  X 1 1  0.032%  W/W. 
LANACORT  contains  Hydrocortisone  Acetate  B.P.  1%  W/W. 
LANASTING  CREME  contains  10%  W/W  Benzyl  Alcohol  B.P.  2% 
W/W  Lignocaine  B.P. 
LANASTING  SPRAY  contains  Benzocaine  Ph.  Eur.  3%  W/W. 
Benzethonium  Chloride  USP  0.015%  W/W. 


Combe 


international  ltd. 

A.M. P.  House,  Dingwall  Road,  Croydon,  Surrey,  CR9  2AU,  England. 

Specific  Products  for  Specific  Problems 


For  Insect  Bites  and  Stings  and  Sunburn:  recommend 
LAN.4-STING  for  effective  relief  of  the  pain  and  itching 
caused  by  insect  bites  and  stings,  sunburn,  nettle  rash. 
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In 

Dependable 
new  shape 
Ayd  •Slim 


SUM 


DIET  □  PROG  RAM  M  E 


SLIM 


DIETHPROGRAMM 

w 


New  Ayd- Slim  is  getting  itself 
into  great  shape.  By  adding  vitamins 
and  minerals,  Ayd- Slim  can  help  your 
customers  to  cut  down  on  the 
calories  without  cutting  out  the 
goodness.  In  every  pack  they'll  find  a 
new  diet  programme  booklet.  And 
with  four  new  flavours,  if  s  definitely 
going  to  be  to  everyone's  taste. 

New  Ayd- Slim  will  be  appearing 
as  full  colour  advertisements  in 
women's  press,  supported  by  eye- 
catching promotional  items  and  a 
year-round  PR  campaign.  So  its 
certainly  going  to  be  noticed. 

In  fact,  with  more  and  more 
people  shaping  up  with  Ayd- Slim,  the 
only  thing  that  will  be  increasing  in 
size  will  be  your  sales. 


DIET  ■  PROG  RAMME 


DEP  (UK)  Limited,  PO  Box  274,  Sterling  House, 
165/175  Farnham  Road,  Slough.  Berks  SL1  4XJ. 
Telephone:  (0753)  820743  Telex:  848074. 


Not  simply  because  it 
comes  complete  with  its 
own  shaker,  either. 

But  because  Enervit 
Protein  is  fast  becoming  the 
biggest  slimming  product  in  the  world. 

Since  its  launch  in  Italy  in  1982,  sales  have 
taken    off  throughout   Europe,  Scandinavia, 
Japan  and  the  United  States. 

The  reason  for  this  incredible  success  is 
that  Enervit  Protein,  unlike  a  lot  of  "faddy" 
diets,  offers  a  sensible  way  to  slim,  as  it's  used 
only  once  a  day  and  allows  people  to  still 
enjoy  normal  food. 

What  it  does  is  help  convert  fat  into 
energy  through  a  blend  of  three  natural  in- 
gredients: 

*  LACTOSE-FREE,    ULTRA-FILTERED    MILK  PROTEINS 

*  FRUCTOSE  >!<  GUAR  GUM. 

A  formula  developed  in  conjunction  with 
space  technologists  for  astronauts.  A  more 
detailed  appraisal  of  Enervit  Protein's  mode  of 


The  new  and  sen 


It's  going  to  shake 


action  is  available  to  you  in  the  Pharmacist's 
guide  and  Counter  Assistant's  guide,  provided 
by  your  D.A.P.  agent. 

Just  two  elements  of  a  promotional 
package  that  also  embraces: 

*  £1/2  MILLION  ADVERTISING  BUDGET. 
>!<  FULL   COLOUR   ADVERTISEMENTS    IN  WOMEN'S 


Now  your  customers  don't  h 
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le  way  to  diet. 


MAGAZINES,    SUNDAY    SUPPLEMENTS    AND  OTHER 

PUBLICATIONS. 
>'<  PR.    BACK-UP,    INCLUDING   TESTIMONIALS  AND 

ADVERTORIAL  FEATURES. 
*  DISTINCTIVE  AND  HIGHLY -VISIBLE  IN-STORE  DISPLAY 

MATERIAL  AND  PACKAGING. 

Enervit  Protein  is  available  as  a  starter 
pack,  containing  the  shaker  and  three  sachets, 
one  of  each  flavour:  creamy  chocolate,  smooth 
vanilla  and  crisp  apple.  It  will  retail  for  a  recom- 
mended price  of  £4.95. 

The  regular  pack  will  contain  seven  sach- 
ets of  one  flavour,  for  a  recommended  price 
of  £8.95. 

Unlike  the  majority  of  meal  replacement 
diets,  Enervit  Protein  can  be  purchased  directly 
from  you,  enabling  you  to  claim  a  rightful 
share  of  a  £30  million  market. 

Your  D.A.P.  agent  should  be  calling  on  you 
soon  to  explain  how. 

For  one  of  the  few  legitimate  opportuni- 
ties to  gain  while  your  customers  lose,  place 


p  the  diet  market. 


an  order  for  Enervit  Protein  meal  replacement 
diet  as  soon  as  possible. 

E1ERVIT  «■ 

THE  'ONCE-A-DAY'  MEAL  REPLACEMENT  DIET 

DAVID  ANTHONY  PHARMACEUTICALS, 
SPEKE  HALL  INDUSTRIAL  ESTATE,  LIVERPOOL  L24  1YA. 

Enervit  Protein  should  be  used  as  part  of  a  calorie  controlled  diet. 


PROTEIN 


to  lose  out  to  lose  weight. 
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Dark& Lovely 
Introduces  The  Special  Treatment 
Relaxed  Hair  Always  Needed., 


It's  called  Pre- Care,  a  unique 
combination  of  special  ingredients  that  pre 
pare  your  hair  for  superb  relaxing  results. 

Pre-Care,  when  applied  before  relax- 
ing, also  helps  protect  your  hair  from 
becoming  dry,  brittle,  damaged  and  "over- 
processed  "  And,  helps  repair 
split  ends.  \bur  hair  will  feel 
softer,  silkier,  and  more  man- 
ageable than  ever  before. 

First,  No-Lye.  Then, 


Color  Signal  Shampoo.  And 
'    now. . . Pre-Care  Pre  Relaxer  Treatment. 
Dark  <Sl  Lovely  always  makes  relaxing  a 
beautiful  experience.  That's  why  Dark  & 
Lovely  is  America's  #1  No-Lye  Relaxer. 

Come  try  Pre-Care,  a  new  dimension 
r:  ™  -    in  relaxing,  available  exclusively  in 
Dark  &  Lovely  Relaxers.  Because 
relaxed  hair  needs  special 
treatment. 

The  pleasure  will  be  all  yours. 


LCfoELY 

WARNING:  Follow  directions  carefully  to  avoid  skin  and  scalp  irritation,  hair  breakage  and  eye  injury. 


U.K.  &  European  Agents:  Coral  Associates,  'Havenmead',  Boxford,  Newbury,  Berkshire,  RG168DH.  Tel:  (048838)  556 

AVAILABLE  FROM  LEADING  DISTRIBUTORS 


BLACK  BEAUTY 


A  MARKET  IN  THE  DA 


et 

to  be  overlooked.  There  will  always 
be  specialist  products  because 
black  people  have  special  needs. 
So  says  Riki  Gee,  sales  director 

at  Affco,  one  in  a  string  of 
(Miiipyiomes,  m  this  raarfeel  litln 
cosmetics  it's  the  need  for 
different  colours;  in  toiletries 
it  involves  black  people's  hair 
having  too  little  oil,  their  skin 
too  much  —  just  the  opposite  to 
the  problems  faced  by  the  white 
consumer.  So  those  who  haven't 
seen  the  need  to  stock  specialist 
products,  read  on! 


Ten  years  ago  the  British  consumer  Press 
were  not  interested  in  advertising  the 
products  of  leading  black  toiletry 
manufacturer,  M&M.  This  year  Cosmopolitan 
phoned  the  company  to  see  if  they  wanted  to 
run  a  sampling  promotion  in  the  publication.  It 
starts  this  Summer. 

This  kind  of  thing  is  indicative  of  a  change  in 
both  the  consumer's  attitude  to  the  black 
beauty  market;  and  the  increasing  prominence 
of  companies  like  M&M. 

Little  quantified  data  exists  on  the  size  of 
this  sector  .  .  .  which  says  something  in  itself. 
1984  figures  indicate  ethnic  minorities  account 
for  3.2m  of  a  54.1m  population.  Industry 
estimates  put  the  retail  value  of  specifically 
black  brands  at  about  £18m;  with  haircare 
products  accounting  for  about  half  of  that.  But 
about  90  per  cent  of  black  brands  marketed  in 
this  country  are  manufactured  in  the  States, 
and  these  estimates  only  account  for  those 
products  going  through  "recognised" 
manufacturing  representatives.  And  it  is 
worth  noting  that  with  relatively  few  outlets 
stocking  these  products,  quite  a  lot  of 
consumers  are  instead  buying  mainstream 
brands  like  Mary  Quant  and  Max  Factor. 
Managing  director  of  marketing  consultants 
WMRB,  Werbayne  Mcintyre,  believes  that 
given  the  interest  shown  in  products,  it  could 
be  quite  a  profitable  area. 

"There  has  been  some  bitterness  in  the 
past  on  the  part  of  black  consumers  regarding 
poor  supply  of  products, ' '  says  Mr  Mcintyre. 
In  a  survey  his  company  carried  out.  80  per 
cent  of  people  interviewed  said  thev  would  buv 
black  brands  like  Alberto's  TCB  and  M&M, 
whereas  only  50  per  cent  would  shop  around 
to  find  those  brands.  And  some  44  percent  felt 
they  had  a  limited  choice  when  it  came  to 
buying  specialist  products.  "If  people  have  the 
opportunity  of  buying  the  products  within  the 
mainstream  they  will.  At  the  moment  only 
about  30  per  cent  of  products  sold  to  black 
people  are  black  brands,"  says  Mr  Mcintyre, 
.mil  he  notes  58  per  cent  of  the  women  m  t  he 
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survey  chose  to  buy  products  from  a  chemist. 
M&M  carried  out  their  own  sampling  survey 
among  consumers  which  showed,  says  the 
company,  they  have  a  "proud"  approach  to 
specialist  products. 

"Young  professional  blacks  want  to  be  able 
to  walk  into  main  stores  to  buy  the  products 
they  need,"  says  Mr  Mclntyre.  "But  black 
people  are  used  to  not  being  catered  for.  I 
think  that  is  disgusting."  He  was  not  the  only 
person  in  this  field  who  told  C&D  of  product 
ranges  being  turned  away  from  retail  outlets; 
the  reason  being,  manufacturers  are  told,  that 
they  believe  carrying  the  goods  might  increase 
the  amount  of  instore  pilfering. 

Calling  demists... 

"Many  chemists  are  in  their  infancy  in 
stocking  brands,"  says  Mr  Mclntyre.  "Some 
may  be  uninformed  about  brands  and  the 
product  benefits  so  they  are  unable  to  provide 
the  back  up.  Others  may  have  judged  the 
market  on  one  brand  and  maybe  a  bad  one. 
Then  a  lack  of  demand  is  blamed.  But  has 
anyone  tested  demand?  How  many  research 
companies  have  looked  at  what  black 
consumers  want?" 

"Attention  is  always  given  to  the 
majority,"  comments  M&M's  managing 
director  J. C.  Douglas.  "But  people  should 
bear  in  mind  the  black  consumer  spends  up  to 
five  times  as  much  money  on  products.  Their 
hair,  for  example,  needs  regular  care  and  so  it 
can  lead  to  a  £10  spend  every  two  weeks  on 
toiletries  plus  any  other  safes  generated  from 
customers  choosing  to  shop 
in  a  particular  outlet." 

And  getting  the 
customer  to  come 
into  the  store 
depends 


BLACK  BEAUTY 


upon  good  merchandising,  says  Mr  Douglas, 
and  on  offering  a  reasonable  choice.  Selfndges 
are  selling  his  products  by  the  crate  load,  but 
most  chemists,  he  says,  have  the  advantage 
of  being  right  in  the  heart  of  the  community. 

Mr  Douglas  admits  that  when  Safeway 
took  his  brand,  they  did  not  sell  well.  But  he 
blames  that  on  them  being  placed  —  as  a 
cluster  of  products  specifically  for  blacks  — 
among  a  whole  range  of  "white"  products.  He 
and  other  manufacturers  often  find  their 
products  just  kept  in  the  stock  room  in  case  of 
a  request .  ' '  Black  customers  will  only  shop  at 
an  outlet  if  they  know  they  are  going  to  be 
offered  a  choice, ' '  says  Mr  Douglas. 

The  Afro  Caribbean  population  is  seen  to 
have  a  high  fashion  conscious  profile. 
Celebrities  like  Michael  Jackson,  Five  Star, 
Daley  Thompson  are  among  todays'  trend 
setters.  A  relatively  new  launch,  Mahogany 
Image,  is  fronted  by  La  Toya  Jackson  — 
Michael's  elder  sister  —  and  consequently  has 
received  excellent  coverage  in  leading  black 
women's  magazines. 

The  two  main  sale  areas  —  professional 
and  retail  —  are  vitally  important  to  each  other 
in  this  market.  Retail  to  professional  sales  ratio 
2:1  at  the  wholesale  level.  When  a  black 
consumer  has  their  hair  done  it  must  be 
treated  with  the  correct  after-care  products. 
With  increased  perming  and  relaxing  in  recent 
years,  market  growth  has  been  strong  in  the 
1980s .  As  the  recommendation  of  the  stylist 
is  critical  most  companies  do  their  utmost  to 
promote  their  products  to  this  particular 
group. 

Products  include  hairdressing 
professional  products 
and  retail  kits  for 
both  relaxing  and 
curly  perms, 
and  after- 


products:  activators,  to  enliven  the  curl; 
conditioners  and  shampoos  which  should  be 
protein  enriched,  and  hair  greasers  —  oil 
sheens  and  sprays  for  relaxed  hair.  WMRB  list 
the  products  in  demand  order  thus: 
shampoos;  conditioners;  greasers; 
moisturisers  and  sheens;  gel  activators; 
relaxers  and  conditioners;  perms;  colorants 
and  mousses. 

WMRB  say  independent  chemists  are  the 
leading  distributor  of  products  with  a  35  per 
cent  share  compared  to  department  stores  5 
per  cent,  salons  13  per  cent  and  market  stalls 
22  per  cent.  Many  chemists  seem  to  have 
already  grasped  the  opportunity  here. 
J .  C .  Douglas  points  out  that  when  the  market 
first  started  to  take  off  there  was  a  reluctance 
from  major  outlets  to  get  involved,  and  the 
chemist  capitalised.  He  claims  60  per  cent  of 
M&M's  products  are  now  sold  through 
chemists.  "When  I  first  started  ten  years  ago 
it  was  about  10  per  cent;  the  majority  of  our 
lines  were  sold  in  markets, ' '  says  Mr  Douglas. 
A  spokesman  for  Lustrasilk  says  they  have 
found  the  chemist  multiples  and  grocery 
outlets  have  not  embraced  this  market  and  so 
at  this  stage  do  not  pose  a  threat  to 
independents. 

American  products  have  brought  their 
packaging  look  with  them  and  it  often  has  a 
clinical  or  treatment  look  about  it.  Out  of 
WMRB's  survey  came  the  opinion  that  the 
image  of  products  was  too  American. 
Consumers  want  to  see  more  of  a  British  look. 

But  there  have  been  movements  here  too. 
M&M's  new  corporate  image  packaging 
stands  out,  and  Gazelle  —  a  whole  new 
skincare  and  cosmetic  range  for  black  women 
—  has  a  definite  upmarket  European  feel. 


On  show 


Manufacturers,  distributors  and  wholesalers 
of  Afro  hair  care  and  beauty  products  will  be 
visiting  Kensington  Town  Hall  in  May  to  see 
latest  market  trends. 

It  is  the  location  for  Afro  Hair  &  Beauty 
,  claimed  to  be  Europe's  largest  black  hair 
and  beauty  exhibition,  whch  opens  at  2pm  on 
Saturday  May  28  and  closes  on  the  Monday  at 
7pm.  Tickets  are  £3  for  the  first  day,  and  £5  on 
the  Sunday  and  Monday.  Fashion  services  and 
accessories,  perfumes,  and  jewellery  as  well 
as  hair  and  beauty  products  will  be  on  display; 
and  Caribbean  food  will  be  served. 

Further  information  is.available  from  Afro 
Hair  &  Beauty  1988  on  01-839  1607. 


Lustrasilk  look 

Lustrasilk  carry  an  extensive  range  of  hair 
care  products  for  both  the  professional  and 
retail  sector;  and  they  are  backing  both  sides 
with  advertising  in  leading  magazines.  They 
also  promise  new  additions  this  year. 

Their  products  are  also  promoted  via  a 
weekend  charity  event  called  the 
"Curlathon".  Hairdressers  provide  their 
skills  free  of  charge,  while  Lustrasilk  organise 
the  hotaJ  location,  products  and  refreshments. 
Consumers  pay  to  have  their  hair  styled;  the 
money  going  to  the  SCAR  organisation  in  aid 
of  Sickle  Cell  Anaemia  Research. 

Products  for  sale  through  chemists  include 
curl  activators;  curl  restorers;  moisturisers; 
shampoos;  conditioners  and  a  RightOn 
moisture  plus  conditioning  variant.  The  Lite 
range  offers  curl  activators  and  a  moisturising 
sheen  and  hairdressings.  The  company  also 
sells  a  pressing  comb  for  straightening 
Lustrasilk  Ltd. 
Tel:  0371  4451. 
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Going  up-market 

Gazelle  International  have  just  launched  their 
products  in  this  country  which  are  notable  in 
being  a  step  away  from  —  if  not  above  —  the 
rest.  The  company's  policy  is  to  design 
products  to  meet  coloured  women's  needs 
with  packaging  to  compete  with  leading  world 
brands,  with  the  aim  of  being  the  trend  leader 
in  the  health  and  beauty  industry  for  non-white 
women. 

Patrica  French,  founder  of  Gazelle 
International,  an  American  company  based  in 
France,  says  products  are  designed  for 
"women  of  colour"  rather  than  "black 
women". 

Ms  French  believes  there  is  currently 
nothing  to  cater  for  coloured  women's  specific 
treatment  needs  when  it  comes  to  skincare 
and  high  quality  make-up.  "Most  products 
manufactured  for  coloured  skin  are  designed 
to  cover  up  problems, ' '  she  says.  "Gazelle  is 
designed  to  treat  those  problems."  The 
company  says  their  hair  care  range,  at  the 
moment  being  developed  and  planned  for 
launch  in  1989,  will  follow  the  same  treatment 
philosophy.  One  product  in  that  range,  for 
example,  will  be  a  hair  mask,  a  complete 
conditioning  treatment.  "In  every  country, 
women  of  colour  are  spending  fortunes  only  to 
buy  products  meant  for  Caucasians, ' '  says  Ms 
French. 


At  the  moment  their  range  includes  make- 


up and  skin  treatments;  selling  from  £6-£15 
and  only  in  department  stores  —  for  the  next 
^ix  months  exclusively  in  S.elfridges.  Ms 
French  says  the  company  has  no  plans  to 
compete  with  itself  by  producing  a  mass 
market  product;  but  she  does  not  anticipate 
bther  companies  following  her  lead  with  a 
Similar  launch  to  the  middle  and  lower  end  of 
the  market. 

But  it  is  not  the  market  place  that  is  taking 
the  lead,  she  insists.  Attitudes  are  changing. 
"The  ethnic  consumer  is  moving  into  a  social 
world,  becoming  freer  economically  and 
beautifying  herself  more,"  says  Ms  French. 
"So  far  the  black  beauty  market  —  the 
products  on  offer  —  have  been  keeping  her 
down  .  .  .  not  encouraging  the  change." 

There  is  also  a  lot  of  educating  to  be  done . 
For  years  many  coloured  women  have  simply 
used  soap  and  water.  They  should  use  skin 
treatments  at  15  or  16,  when  skin 
iiscolouration  and  acne  problems  start.  And 
women  have  been  washing  their  hair  every 
:wo  weeks.  It  needs  to  be  washed  every  two 
)r  three  days  to  produce  the  natural  oils  it  is 
acking.  Gazelle  plan  to  have  their  own 
:onsultants  in  store  to  advise. 

Advertising  plans  for  the  range  have  not 
)een  finalised,  but  as  part  of  the  PR  campaign 


they  are  hoping  to  go  through  the  embassies 
and  get  leading  coloured  women  to  try,  then 
advocate  the  products.  The  Daily  Telegraph 
featured  a  piece  on  Patricia  French  and  ethnic 
skin  care  this  month,  their  first  ever  article  of 
this  kind. 

Gazelle's  first  make-up  product  is  Satin 
Veil;  a  range  of  ten  coloured  foundations  from 
Natural  Beige  to  Caviar;  designed  to  tone  with 
what  they  see  as  about  36  ethnic  skin  colours. 
They  claim  the  make-up  meets  the 
requirements  of  dark  skin;  it  is  formulated  as 
a  thin,  slightly  foamy  cream  designed  to  adapt 
to  oily  or  dry  skin,  with  a  transparent  cover  so 
not  to  conceal  its  texture. 

The  skin  care  range  offers  16  different 
products:  a  make-up  remover  which  is 
designed  for  sensitive  skin  and  to  remove 
heavy  make-up  used  by  coloured  women;  two 
variants  in  a  cellular  stimulant  exfoliating 
cleanser  designed  for  coloured  women's  very 
thick  skin;  a  balancing  derma  tonic  lotion  for 
dry  skin  and  a  skin  contracting  lotion  for  oily 
acne-prone  skin;  two  variants  of  a  Swiss  shield 
day  protective  moisturiser  contain  filters  to 
protect  against  the  sun;  a  Swiss  complex 
resistant  eye  gel;  a  final  performance  night 
resistant  and  Swiss  nutritive  intensive 
preparation  (eight  bottles  of  3ml),  and  two 
varients  of  cellular  colour  tone  balancer  and  a 
day  moisturiser  with  UVB  filters,  two 
treatments  designed  to  be  used  in  conjunction 
to  combat  hyper-pigmentation.  Finally  there 
are  two  body  care  products:  an  ash-off  body 
moisture  shield  and  hydrating  cellular  cream 
body  soap. 

And  the  rest... 

There  are,  however,  other  companies  in  the 
skin  care  and  cosmetics  corner  of  this  market , 
most  of  them  more  accessible  to  chemists. 
They  include,  among  others,  Fine  Fragrances 
&  Cosmetics,  Dyke  &  Dryden,  Flori  Roberts, 
Fashion  Fair  and  the  relatively  new  entry 
Mahogany  Image. 

Mahogany  Image  has  been  launched  with 
a  bang.  With  the  help  of  its  advocate  and  ad 
lady  La  Toya  Jackson  it  has  received  coverage 
in  most  New  Year  issues  of  ethnic  magazines , 
with  La  Toya  designed  to  capture  "the 
sophistication  and  independence  of  the  '80s 
woman' ' .  The  range  is  packaged  in  matt  black, 
and  with  emphasis  on  natural  ingredients  it 
includes:  a  skin  care  programme  of  foam 
wash,  toner,  moisturiser,  cleanser  and  scrub 
and  facial  mask  (all  £6.25);  foundations 
(£6.25);  eye  colours  in  bright  golds,  pinks  and 
blues  (£4.10-£7.50),  strongly  pigmented 
blushers  (£6.25)  a  range  of  22  lipsticks  (£3.95) 
and  26  nail  colours  (£2.50).  Mahogany 'Image. 
Tel:  0638  716962. 

One  skin  product  from  Fine  Fragrance  and 
Cosmetics  is  Fade  Out  (£4.25)  for  tackling 
unwanted  brown  pigmentation.  Fine 
Fragrances  &  Cosmetics  Ltd.  Tel:  01-979 
8156. 


Ultra  Glow  from  Keystone 


Flori  Roberts  advocate  their  cover  creme 
Dermablend  for  skin  blemishes  and 
pigmentation  problems.  Five  products  in  the 
range  include  a  cover  creme,  a  setting  powder 
to  seal  it,  a  leg  cover,  a  cleanser  and  a 
chromatone  fade  cream  with  sunscreen.  They 
also  carry  a  whole  range  of  coloured  cosmetics 
for  black  skin.  Flori  Roberts.  Tel:  01-2294224. 

Alberto's  TCB  range  includes  a  cocoa 
butter  cream  and  lotion;  as  does  Keystone's 
Ultra  Glow  range  which  also  offers  a  skin  tone 
creme  or  soap  for  skin  discolourations,  says 
the  company.  Dyke  and  Dryden's  Natural 
Beauty  lines  also  include  cocoa  butter  skin 
care  products  as  well  as  a  moisturiser, 
cleanser  and  skin  tonic  (about  £2).  And  their 
cosmetic  range  (£0.50-£2.50)  offers 
compacts,  loose  powders  and  liquid  make-up 
in  suntan,  tan,  bronze  and  gold,  and  a  selection 
of  lipsticks,  nail  polishes,  blushers  and  eye 
shadows  in  shades  like  purple,  pink  cherry, 
fire  red,  and  copper  glow.  All  order  numbers 
for  these  companies,  see  later. 

Fashion  Fair  claim  to  be  a  market  leader  in 
the  ethnic  skin  care  and  make-up  market 
though  they  are,  as  yet,  only  stocked  in  a  small 
number  of  chemists,  they  say. 

Four  new  products  are  planned  for  launch 
this  year;  a  cover  tone,  sun  tan  lotion,  mousse 
foundation  and  cocoa  butter  moisturiser.  And 
they  plan  to  run  their  annual  three  promotions 
as  well  as  advertisements  in  leading  ethnic 
magazines. 

Fashion  Fair's  current  skincare  collection 
comprises  cleansers,  facial  shampoos,  toners, 
moisturisers,  make-up  remover,  hand  and 
body  lotion  and  a  cover  stick  (£4.35-£13.50) 
while  make-up  (£3.70-£7.40)  includes  a  sheer 
foundation  and  finish,  powders  and  blushers, 
eye  shadow  duos  and  multicolour  compacts, 
eye  liners,  brow  pencils  and  mascara,  lip 
primers,  pencil  sticks  and  glosses  and  nail 
polishes. 

They  also  offer  a  range  of  make  up 
accessories  including  a  beauty  guide;  a 
fragrance  collection  and  four  haircare 
products:  shampoo,  conditioner,  hair  set  and 
deep  conditioning  treatment  (£3.65-£7.35). 
Fashion  Fair.  Tel:  01-2788707. 

Made  in  Britain 

Dyke  &  Dryden  have  been  producing  hair  and 
skin  care  products  in  the  UK  for  over  20  years 
now,  and  like  to  think  they  have  proved 
"made  in  Britain"  products  can  rank  equally 
with  their  imported  competitors.  Indeed  in  the 
last  few  years  they  have  received  recognition 
for  this  via  the  Revlon  Service  Award,  the 
West  Indian  World  Business  Award,  and  at  10 
Downing  Street  where  they  were 
represented  when  the  Prime  Minister  held  a 
.reception  for  entrepreneurial  companies.  This 
year  they  merged  with  the  American 
company,  Soft  Sheen,  who  manufacture  a 
complimentary  product  range. 

Besides  skin  care  and  cosmetics,  Dyke  & 
Dryden's  Natural  Beauty  range  (from  about 
£l-£4)  includes  a  curl  control  series  of 
activators,  moisturisers,  conditioners,  curl 
kits  and  shampoos;  a  Wet  Look  99  series 
offering  moisture  spray,  shampoo,  sheen 
spray  and  gel  activator;  a  range  of  shampoos 
and  conditioning  products  including  a  styling 
gel,  sheen  spray,  hair  tone,  food  and  pomade. 

And  their  Supreme  Super  Curl  products 
offer  a  range  of  hair  treatments,  shampoo, 
conditioner,  relaxer,  hairdress,  hair  repair  and 
the  newly  added  super  curl  protein  treatment 
and  oil  moisturiser.  Dvke  &  Dryden.  Tel: 
01-801  7321. 
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BLACK  BEAUTY 


Haircare  by  M&M 

Market  motives 


London  dispensing  assistant  Fay  Brown  found 
her  job  gave  her  inside  knowledge  of  what  was 
best  for  her  black  skin  and  hair  —  and  what 
customers  were  looking  for. 

"I  can't  buy  black  products  locally,"  says 
Ms  Brown.  "I  often  make  do  with  what  is 
available  —  using  products  for  extra  dry  hair 
for  example,  or  the  darkest  shade  of 
foundation  on  offer.  But  mostly  I  go  to 
Dicken's  &  Jones  or  Selfridges  to  buy  those 
specially  manufactured  for  black  needs.  A  lot 
of  women  who  came  into  the  chemist  would 
ask  for  the  make-up  colours  I  was  wearing.  I 
would  usually  direct  them  to  Oxford  Street . ' ' 

A  lot  of  customers  seemed  surprised  at  the 
boldness  of  the  colours  and  the  way  she  wore 
them.  Consultants  for  Fashion  Fair  and  Flori 
Roberts  find  the  same.  "It  seems  that  we  are 
used  to  toning  down  rather  than  highlighting 
our  skin  colour  and  features,"  they  say. 
"When  bright  coloured  shadows  and  lip 
colours  first  came  in,  coloured  women  were 
reluctant  to  experiment.  We  have  a  job 
convincing  women  they  should  not  go  for 
lighter  shades  that  look  chalky  on  their  skin, 
but  for  bolder  colours  to  tone  and  highlight . ' ' 

"I  would  like  to  see  more  retailers  locally 
being  able  to  inform  and  advise,"  says  Ms 
Brown.  "The  beauty  Press  tends  to  tell  us 
what  we  already  know:  we  have  thicker  skin; 
relaxed  hair  needs  conditioner  etc.  It  doesn't 
really  explain  why,  or  take  us  forward  in 
fashion,"  she  says. 

Physiologically,  coloured  skin  is  much 
thicker  and  its  glands  secrete  more  oil.  If  not 
thoroughly  cleaned  it  can  lead  to  a  heavy  build 
up  of  dead  cells.  The  large  amount  of  melanin 
might  overact  in  coloured  skin,  leaving  uneven 
skin  tones,  or  where  there  have  been  spots, 
leaving  that  area  darker  than  normal. 

With  the  hair  being  in  a  tight  curl,  men's 
shaving  products  can  lead  to  skin  problems. 
With  the  razor  leaving  a  sharp  tip  on  the  hair, 
it  tends  to  cause  the  curl  to  turn  back  onto  and 
penetrate  the  skin  causing  pseudofollicu litis 
barbae  or  "razor  bumps".  There  are 
depilatory  creams  to  help  combat  this  problem 
by  leaving  the  hair  tip  soft  and  blunt. 

It  is  the  curliness  —  which  starts  from  the 
follicle  being  curled  itself  compared  to  the 
straight  follicle  of  straight  or  wavy  hair  —  that 
is  at  the  root  of  the  black  consumer's  haircare 
needs. 

The  keratin  alignment  being  tightly 
structured  in  curly  hair  means  it  has  less 
moisture;  and  the  tighter  the  curl  the  more 
inhibited  the  distribution  of  sebum.  Its  general 
structure  makes  it  more  likely  to  become 
twisted  and  tangled  by  combing.  And  in  curly 


hair  the  shaft  tends  to  be  flat  rather  than 
rounded  as  in  Caucasian  hair,  or  oblong  as  in 
Oriental  hair.  Black  hair  is  weak  because  hair 
is  weakest  where  the  shaft  is  narrow. 

Consumers,  therefore,  are  looking  for 
products  to  supply  the  natural  oils  they  are 
lacking  (the  scalp  and  hair  can  need  lubricating 
daily) ,  and  stylers  to  remove  the  restriction  of 
tight  curls.  Mothers  often  look  for  curly  perms 
or  relaxers  to  reduce  the  problems  of  caring 
for  their  children's  hair.  But  as  with  adult  use, 
it  is  vital  to  follow  this  with  thorough 
shampooing  (protein  enriched)  and 
conditioning  (pH  balanced).  The  hair  is  found 
to  be  especially  weak  when  relaxed  hair  stop 
and  a  natural  growth  starts.  A  top-up  relaxer 
can  help. 

Attempts  to  care  for  the  curliness  can  lead 
to  more  serious  conditions.  Traction 
folliculitis  —  an  inflammation  around  the  hair 
follicles  —  results  from  too  much  pulling  or 
traction,  from  say  tight  braiding  or  rolling. 
Prolonged  traction  can  cause  traction  alopecia; 
prolonged  use  of  chemicals  chemical  alopecia. 
Hot  combs  —  often  used  to  reduce  the  tight 
curliness  —  can  contribute  to  this  problem.  In 
combination  with  some  hair  oils  it  can  actually 
destroy  the  hair  follicle. 


Alberto  Culver's  newest  range  in  ethnic  hair 
care  products  is  TCB  Lite:  a  range  of 
conditioners,  instant  moisturisers  and 
conditioners  and  gel  activators. 

Their  existing  range  of  shampoos  and 
conditioners,  hot  anti-dandruff  conditioner 
and  oil  treatment,  hair  food  and  scalp 
conditioner,  curl  activator,  conditioner  and 
oil  sheen,  styling  mousse  and  hair  spray  are 
all  highlighted  in  Litestyles,  a  POS  fashion 
booklet  on  affro  hairstyles.  Alberto-Culver 
Co  (UK)  Ltd.  Tel:  025657222. 


Affco  at  work 

Affco  are  out  to  create  custom  and  confidence  J 
with  a  range  of  haircare  products  priced  from 
£1.95  which  they  say  can  be  returned  if  the 
customer  is  not  satisfied .  They  aJso  back  their 
products  with  a  caring  tips  information  leaflet 
and  now  all  products  carry  advice  on  pack. 

Affco  claim  they  increase  their  share  of  the  1 
haircare  market  every  year;  and  say  they  saw  i 
growth  of  20  per  cent  in  1987. 


Skincare  products  include  Jambo 
medicated  complexion  soap  and  cream  and  a 
cocoa  butter  compound  soap  creme  and  lotion 
(all  from  £1.99). 

There  are  three  lines  in  haircare:  Master 
Curl  offering  gel  curl  activators,  an  oil  sheen 
and  moisturising  spray  and  shampoo;  Gro-Aid 
which  includes  a  hair  and  scalp  treatment,  hair 
thickener,  conditioner  and  darkener,  shampoo 
and  a  placenta  pomade  and  Perm  Kare,  a 
conditioning  cream,  shampoo,  a  setting  lotion 
and  treatment  wax.  Extra  value  offers  are 
available.  Affco.  Tel:  01-4592046. 

And  three 
from  the  States... 

Coral  Associates  are  the  UK  representatives 
for  three  US  manufacturing  companies: 
Carson  Products  who  figure  chiefly  in  their 
magazine  advertising  schedule  this  year; 
Keystone  International,  and  Allways  Natural. 

Dark  &  Lovely  haircare  range  from  Carson 
has  enjoyed  a  buoyant  1987,  claims  the 
company.  Their  no-lye  creme  relaxer  is  said 
to  be  the  top  selling  relaxer  in  the  States, 
available  in  three  variants  with  free  sachets  of 
pre-relaxer  treatment.  And  a  Color  Signal 
shampoo  in  this  range  is  designed  for  rinsing; 
the  lather  changing  pink  to  white  when  the 
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relaxer  has  been  completely  washed  out, 
:laims  the  company.  They  also  offer  nine  hair 
colours  and  a  range  of  maintenance  products 
including  protein  conditioner,  hairdress/ 
:onditioner  and  setting  lotion ;  extra  light  hair 
dressing;  hot  oil  treatment;  detangling/ 
conditioning  shampoo,  deep  conditioner  and 
quick  styling  gel. 

A  range  of  consumer  brochures  including 
their  own  haircare  guide  and  POS  material  are 
available.  Another  range  from  Carson  is  magic 
shaving  products  for  men.  Thjs  includes  a  pre- 
shave  and  after-shave  lotion  and  shaving 
powder  or  cream  depilatories  designed  to 
liminate  the  razor  bumps  experienced  by 
black  men.  They  also  manufacture  Dr  Fred 
Palmer  products:  a  skin  whitener  and  an  ultra 
bleach  and  tone  cream. 

The  second  company,  All  Ways  Natural, 
offers  a  range  of  shampoos  and  conditioners 
while  the  Keystone  product  group,  as  well  as 
skin  care  products  mentioned  earlier,  includes 
hair  and  scalp  conditioner,  curl  activators  in  gel 
or  spray  form,  moisturising  oil  sheen,  Perma 
jStrate  hair  straightener  creme,  Lady  Lennox 
colourants  and  styling  gels.  Details  of  all  three 
lines  from  Coral  Associates.  Tel:  0488 38556. 


for  your  hair".  The  rest  of  the  collection 
comprises:  an  instant  conditioner,  setting 
lotion,  light  creme  hairdress,  moisturising 
shampoo,  styling  and  conditioning  spray  and 
conditioning  sheen  spray. 

Classy  Curl  range  offers  both  a  regular  and 
super  permanent  curl  and  conditioning 
treatment  and  five  after-care  products. 

The  company  claims  the  two  other  best 
sellers  are  the  conditioner  and  hair  dress  from 
the  Ultra  Sheen  range,  sold  alongside  six  other 
products:  a  creme  satin-pres,  relaxer  system, 
shampoo,  a  rinse  and  set,  and  a  hair  food. 

Finally  their  Ultra  Star  range  for  men 
includes  a  texturiser  to  create  curls  and  four 
after-care  products.  Johnson  Products.  Tel: 
0323  644391. 


New  in  Ebony 


A  Gentle  touch 


Chicago  based  Johnson  Products  established 
UK  office  in  1981  to  deal  with  British 
demand. 

Their  range  (from  about  £1 . 50)  includes  a 
Gentle-Treatment  collection,  the  best  selling 
product  here,  Xtra  no-lye  conditioner  creme 
relaxer,  is  currently  promoted  in  their 
advertising  campaign  in  women's  magazines 
jnderthe  banner,  "the  best  gentle  treatment 


Family  Care  International,  who  started 
business  in  Britain  in  1986,  have  launched  the 
Ebony  range  of  beauty  products:  professional 
styling  products  and  after  care  products  to  be 
sold  through  the  retail  trade. 

The  range  for  retail  sale  includes  a  protein 
enriched  shampoo  and  conditioner;  a  gel 
activator;  repair  treatment  cream;  a 
conditioning  moisturiser;  a  conditioning  styling 
lotion  and  stabiliser;  a  neutralising  shampoo 
and  two  pomades;  rosemary  oil  medicated  and 
olive  and  castor  oil  (£1.05-£1 .85).  Products 
will  be  supported  bv  advertising  say  Family 
Care  International.  Tel:  01-9658323. 


M&M  update 


J.C.  Douglas  set  up  business  to  market 
M&M's  products  in  Britain  in  1973,  and  claims 


to  be  one  of  the  first  to  introduce  a 
campaigning  approach  for  black  beauty 
products  in  this  country. 

Since  then  he  has  achieved  60  per  cent 
distribution  through  chemists.  This  year  the 
products  are  being  promoted  via  POS  and  a 
sampling  promotion  in  Cosmopolitan. 

Softn'Free  was  recently  relaunced  with  an 
updated  image;  green  and  blue  livery  on  a 
white  background  runs  across  the  whole 
range .  It  includes  a  relaxing  kit  and  a  range  of 
shampoos,  conditioners,  curl  activators,  a  hair 
dress,  spray  and  repair  creme. 

Curly  Perm  offers  activators  and  a 
moisturing  spray  while  Sta  Sof  Fro  includes  a 
whole  range  of  products  from  shampoos  to 
relaxing  kits,  curl  activators  to  hair  food. 

For  further  details  contact  M&M  on 
01-998  8872. 

Summit  meeting 
at  Bristol-Myers 

Summit  is  a  range  of  ethnic  hair  care  products 
bought  recently  by  Bristol-Myers. 

The  range  of  products  falls  into  three 
categories  for  permed  curls,  relaxed  and 
untreated  hair  (from  £0.80,  trade)  including 
shampoos  and  conditioners,  a  gel  curl 
activator;  Mend,  to  treat  dryness  due  to 
natural  elements;  Liv,  designed  for  hair  which 
has  been  heat  styled  or  chemically  treated; 
Pre  Con  Gel  for  chemically  damaged  hair,  and 
Formula  E  conditioner,  a  scalp  treatment 
designed  to  correct  dryness. 

POS  leaflets  including  a  hair  maintenance 
chart,  are  available.  Bristol-Myers  Co  Ltd.  Tel: 
0895  639911. 


The  Italian  Trade  Centre 
invites  you  to: 

BELLISSIMA 

A  unique  beauty  trade  fair 
for  the  cosmetics,  toiletries 
and  perfume  industry. 

Exciting  ranges  from  Italian  companies 
exhibiting  for  the  first  time 
in  the  United  Kingdom. 


THE  ITALIAN  TRADE  CENTRE 
46  PICCADILLY,  LONDON  Wl 
3-5  March  1988.  10am  till  5pm 

For  further  information  please  contact 
Giselle  Dye,  Caroline  Neville  Associates 
37  Greenwich  Market,  London  SE10  9HZ 
Telephone:  01-858  9718 


\ 
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HIGH-FASHION  SUNGLASSES 
AT  POPULAR  PRICES 

^<5l00  piece  pack  at  100%  mark-up! 

^&25%  OFF  normal  trade  price. 

^<5Buy  at  £31870  (exd  vat)  . . . 

...Sell  at  £637.40  (exd  vat) 

^<30RDER  NOW. . .  Pay  nothing  'til  June 

^^PLUS  FREE  72  piece  display  revolve . . . 
only  2  square  feet  floor  space! 

^3  Retail  Price-Points  £3.99  to  £9.99  (ind 



Also  available  at  20%  OFF  normal  trade  price: 

£jzO  97- CROPTICS  50  DEAL - 
*»  ■     '       plus  FREE  36  piece  counter  revolve 

riO0.06CROPTICS  24  mpide  DEAL- 

fc  I  "v#       4  pieces  each,  6  styles  -  plus  FREE  counter  display 

P66.67 " CR0PTICS  24  cup-°N  DEAL  - 

:  1  6  pieces  each,  4  styles  -  plus  FREE  counter  display 


FOR  IMMEDIATE  ATTENTION,  CLIP  THE 
ORDER  FORM  TO  YOUR  LETTER-HEAD 


ORDER  FORM:  Please  RUSH  me  the  following  Special  Offer  Deal 
packs,  and  copy  of  your  full-colour  brochure.  I  agree  to  pay  June  1st  1988. 

CROPTICS  1 00:  packs  @  £318.70  plus  VAT 

CROPTICS  50:  packs  @  £1 69.97  plus  VAT 

CROPTICS  24:  RAPIDE  packs  @  £100.06  plus  VAT 

CROPTICS  24:  CLIP-ON  packs  @  £  66.67  plus  VAT 

From:  


Signed: 


S 


Send  To:  John  M.  Vickers  -  Sales  Director 
J  J  Vickers  &  Sons  Limited,  FREEPOST, 

Bromley,  Kent  BRl  2BR. 
Telephone:  01-4601799 


Sorting  out  a  constitutional  tangle,  left  to  right:  staff  side  chairman  Bob  Timson,  divisional  officer  Dr  David 
Bird,  president  Bill  Brookes,  vice-president  V'lain  Fenton-May 

Guild  members  stand  behind 
negotiators...and  MSF 


The  Guild  of  Hospital  Pharmacists 
negotiating  team  went  into  this 
Wednesday's  vital  Joint  Whitley 
Council  meeting,  as  C&D  went  to 
Press,  with  overwhelming 
backing  for  its  stance  that  pay  and 
a  new  flexible  grading  structure 
should  be  treated  separately. 

Last  Saturday's  branch 
delegates  meeting  also  reaffirmed 

MSF  national  officer  John 
Chowcat promises  action 


the  Guild's  position  within  what 
was  the  Association  of  Scientific , 
Technical  and  Managerial  Staffs 
(ASTMS)  and  is,  since  February  4 
and  the  merger  with  the 
Technical,  Administrative  and 
Supervisory  Section  (see  p249) 
(TASS),  simply  Manufacturing, 
Science,  Finance.  Any  qualms 
delegates  may  have  had  when 
debating  a  motion  to  begin  the 
process  of  withdrawal  from  the 
union  were  dispelled  by  a  positive 
speech  from  MSF's  national 
officer  John  Chowcat,  who 
promised  more  action  on  both 
Parliamentary  and  public  relations 
fronts  to  raise  the  prominence  of 
hospital  pharmacists'  problems. 

Outlining  the  staff  side '  s  future 
negotiating  strategy  to  delegates, 
divisional  officer  Dr  David  Bird 
said  that  it  was  clear  from  the 
consultation  process  that  the 
membership  wanted  pay  and 
flexible  grading  considered 
separately.  "We  will  endeavour  to 
maintain  that  position,"  he  said. 

Pay  is  the  priority.  "There  is 
still  a  determination  to  achieve  a 
satisfactory  salary  settlement  for 
1987-88,"  Dr  Bird  said.  "We 
know  what  you  want  and  we  are 
well  armed  to  meet  with 
management, ' '  he  told  delegates. 


Asked  whether  staff  side 
might  accept  a  greatly  improved, 
but  linked  offer,  Dr  Bird  said: 
"We  would  have  to  be  pretty 
satisfied  that  we  are  in  line  with 
the  mandate.  Any  agreement 
would  certainly  come  back  for  a 
ballot. 

"We  could  have  settled 
earlier,  but  professional  groups  at 
some  stage  have  got  to  say  an 
offer  doesn't  measure  up  to  the 
situation.  I  don't  know  if  flexible 
grading  was  a  smokescreen  for  a 
low  pay  offer,  but  the  total  amount 
of  money  was  less  than  other  NHS 
groups  got  with  no  restrictions. ' ' 

Asked  whether  there  was  any 
pressure  on  management  side  to 
settle,  Dr  Bird  said  staff  side's 
judgment  was  that  they  did  want 
an  agreement. 

The  motion  calling  on  Guild 
Council  to  set  in  hand  the 
"immediate  withdrawal"  of  the 
Guild  from  MSF,  tabled  by  the 
North  Wales  Group,  was 
overwhelmingly  defeated. 
Proposing  the  motion,  Alan 
Denholm  asked  what  members 
got  for  their  membership  fee.  "If 
the  union  were  a  football  manager, 
it  would  be  joining  Tommy 
Docherty  gathering  his  UB40  next 
week,"  he  said.  "They  have 


failed  us.  We  still  have  a  39-hour 
week  —  we  seem  to  be  the 
forgotten  men  and  women,"  Mr 
Denholm  said.  He  suggested  that 
pharmacists  might  do  better  as  a 
professional  Guild.  "We  have  four 
years  of  the  dreaded  Thatcher  to 
go.  She  hates  trade  unions,  public 
servants  and  health  workers. 
Where  does  that  leave  us?"  Mr 
Denholm  asked. 

Ed  Freestone  (East  Midlands) 
poured  scorn  on  the  idea  that  a 
professional  body  would  do  better 
than  ASTMS,  or  MSF. '  'The  only 
way  to  fight  Margaret  Thatcher  is 
through  the  law,"  he  said.  The 
Guild  needed  the  resources  of  a 
large  union. 

Lucy  Dudley  (West  Midlands) 
sard  the  timing  of  the  motion  was 
wrong.  "We  are  now  part  of  a 
new  union.  We  should  give  MSF  a 
chance,"  she  said. 

The  debate  was  largely 
academic,  as  potential  waverers 
were  probably  convinced  of  the 
need  to  stay  within  what  is  now 
the  sixth  largest  union  in  the  UK 
by  an  impressive  speech  a  few 
minutes  earlier  by  national  officer 
John  Chowcat. 

In« ,  he  forecast  greater  action 
on  behalf  of  pharmacists,  both  in 
continued  over  page 
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new 


Monoject  U100 
Disposable  Syringes 
for  diabetics 


Monoject  U100  disposable  syringes  are 
used  in  substantial  numbers  by  the  insulin 
dependent  community.  Considerable 
demand  for  Monoject  U100's  through 
pharmacies  will  be  generated  by 
prescriptions. 

Monoject  offers  easy  portability  and  safe 
disposal.  The  Monoject  U100,  1/2ml  and  1  ml, 
are  individually  blister  packed  in  cartons  of 
30  with  full  instructions. 

Monoject  U100's  are  available  through 
major  wholesalers. 

Full  information  is  available  from: 


Sherwood  Medical  Industries  Ltd, 
London  Road,  County  Oak, 
Crawley,  West  Sussex  RH10  2TL. 
Telephone:  0293  34501 . 

Monoject"J  is  a  registered  Trade  Mark  of  Sherwood  Medical  Industries  Ltd. 


continued  from  p281 

political  terms  and 
administratively.  The  merger 
meant  that  40  MPs  were  now 
associated  with  MSF;  the  union 
also  had  a  number  of  active  Peers 
it  could  call  on  to  look  after  its 
interests.  "It  seems  to  me  that 
we  must  find  ways  of  ensuring  that 
hospital  pharmacist  concerns  are 
raised  in  the  Parliamentary 
process,"  Mr  Chowcat  said.  He 
suggested  that  MSF  could  get  its 
MPs  to  table  Parliamentary 
questions. 

He  paid  tribute  to  the  Guild's 
negotiating  team.  "I  personally 
admire  the  persistence  of  your 
representatives.  You  are  the  one 
professional  grouping  that  has  not 
completed  the  1987  pay  round. ' ' 
Responding  to  the  demerger 
debate,  he  said  that,  in  NHS  pay 

'Independent  bodies 
come  off  worst" 

negotiations,  small  independent 
bodies  came  off  worst.  "These 
are  the  organisations  who  rushed 
to  accept  5  per  cent,"  he  said. 
And  there  were  clear  signals  from 
the  DHSS  that  the  power  of  such 
bodies  to  define  the  standards  of 
the  profession  and  set  the 
qualifications  is  being  undermined. 
Unions  had  resources  and  other 
features  that  meant  management 
had  to  give  them  a  little  respect. 

Mr  Chowcat  had  earlier 
welcomed  a  motion  which  called 
for  a  plan  of  action  involving  the 
membership  in  a  campaign  on 
future  pay  claims. 

Proposing  the  motion,  Ed 
Freestone  (East  Midlands)  said 
that  the  lack  of  any  firm  indication 
of  how  members  might  help  the 
negotiating  process  over  the  past 
year  meant  the  Guild  missed 
opportunities  to  lobby  MPs  and 
make  the  case  in  the  local  media. 

Mr  Chowcat  said  that  in 
today's  tougher  climate  it  was 
important  that  the  membership 
worked  closely  behind  the 
negotiations.  "In  the  past  year  I 
would  have  said  we  should  avoid 
lobbying  MPs,  but  this  becomes 


Manchester  Group  'sJeffAshford 


John  Chowcat  pays  tribute  to  Guild 's  negotiators 


more  important  now  with  the 
Parliamentary  pressure  over  the 
NHS. ' '  The  motion  was  carried. 

Flexible  grading,  as  an  issue, 
was  reflected  in  a  number  of 
motions .  A  proposal  by  the  South 
Yorkshire  Group  that  no  flexible 
grading  structure  should  be 
accepted  without  written 
assurance  of  the  availability  of 
sufficient  central  funding  was 
carried,  as  was  the  Liverpool 
Group's  motion  that  there  should 
be  equity  within  grading  between 
health  authorities. 

Guild  Council  was  praised  for 
its  endeavours,  along  with  those 
of  the  Pharmaceutical  Society, 
which  preserved  a  regional 
pharmacist  post  in  Yorkshire. 

Jeff  Ashford  (Manchester) 
urged  Guild  Council  to  pursue  the 
interests  of  Guild  members  even 
though  this  might  entail  co- 
operation with  commercial 
enterprises.  "It  is  almost 
inevitable  that  there  will,  at  some 
stage,  be  a  significant  input  of 
private  investment  in  hospital 
pharmacy." 

Mr  Ashford  said  it  was  a 
matter  of  principle,  not  extent. 

"Private  investment 
will  be  inevitable" 

The  Guild  had  to  be  prepared  to 
negotiate  with  commercial 
interests.  "We  might  end  up  with 
better  terms  and  conditions, ' '  he 
said.  The  motion  was  carried,  as 
was  one  suggesting  that  members 
might  be  kept  better  informed  if 
the  Guild  published  a  regular 
newsletter. 

However,  motions  suggesting 
that  Guild  Council  had  not  kept  the 
membership  sufficiently  informed 
of  developments  in  negotiations, 
was  lost,  as  were  motions  which 
suggested  places  should  be 
reserved  on  Guild  Council  for 
pharmacists  below  grade  3;  that 
the  Guild  should  take  steps  to  co- 
ordinate postgraduate  education; 
and  one  suggesting  the  Guild 
AGM  should  be  moved  away  from 
the  "professional  and  social" 
weekend  school. 


LLER 


Sure-Lax  is  a  safe,  effective 
and  gentle  laxative 
you  can  recommend 
with  confidence. 


Available  in  two  sizes,  Sure-Lax 
is  a  sure  seller.  Make  sure  you  stock  it. 

A    SURE    SHIELD    FAMILY  REMEDY 


[  G  Marketing  Ltd  ,  Burton  on  Trent, Staffs 
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Call  for  action . . . 


The  Pharmaceutical  Society's 
president  has  written  to  the 
Minister  for  Health  calling  for  a 
speedy  settlement  of  the  hospital 
pharmacy  salary  claim  and  an  early 
statement  on  future 
developments  in  clinical 
pharmacy. 

Council  last  week  discussed  a 
report  of  a  meeting  on  January  11 
between  the  president,  the 
treasurer,  the  secretary  and 
registrar  and  the  Minister,  Tony 
Newton,  and  agreed  that  a  letter 
should  follow. 

The  president  writes:  "The 
Council  was  naturally  pleased  to 
learn  that  your  announcement 
about  future  plans  for  clinical 
pharmacy  is  but  a  few  weeks 
away.  As  I  stressed  to  you  when 
we  met,  there  is  an  urgent  need 
for  the  morale  of  hospital 
pharmacists  to  be  boosted,  and 
obviously  an  indication  of  the  value 
that  is  attached  by  Ministers  to 
developing  part  of  the  service  will 
be  one  step  in  the  right  direction. 

"The  Council  accepted  your 
view  that  it  would  be  better  for 
you  to  make  a  statement  about 
these  future  developments  in 
clinical  pharmacy  as  soon  as 
possible,  rather  than  delaying 
such  an  announcement  until  after  a 
committee  of  inquiry  had 
reported.  At  the  same  time, 
however,  the  Council  agreed  with 
the  view  that  I  expressed  firmly  to 
you  when  we  met,  that  such  an 
inquiry  might  well  be  extremely 
helpful  in  the  not  too  distant 
future.  It  is  some  years  since  the 
report  of  the  Noel  Hall  inquiry  was 
published,  and  since  then  the 
administrative  structure  of  the 
managed  service  has  been 
changed  on  several  occasions. 
Against  that  background  the 
Council  is  convinced  it  would  be 
beneficial  to  investigate  the  future 
development  of  the  hospital 
pharmaceutical  service  as  a 
whole.  Clinical  pharmacy, 
although  important,  is  but  one  part 
of  that  service  and  we  need  to 
consider  the  whole  and,  not  least, 
how  best  the  expertise  of 
pharmacists  can  be  utilised  within 
every  part  of  the  service . ' ' 

The  letter  concludes  by 
stressing  Council's  serious 
concern  over  the  problem  of 
recruitment  and  retention  of 
hospital  pharmacists: 

"I  urge  you  to  do  all  you  can  to 
ensure  that  there  is  a  speedy 
settlement  of  the  salary  claim  for 
1987/88,  so  that  discussions  on 
the  flexible  grading  issue  can 
proceed  without  delay."  The 
salary  claim  being  negotiated  is  for 
the  year  from  April  1987,  so 
negotiation  should  be  separated 


completely  from  the  discussion  on 
adoption  of  flexible  grading,  the 
president  points  out. 

Condoms  without  embarrassment: 

Council  has  agreed  that 
community  pharmacists  should  be 
encouraged  to  ensure  that 
customers  can  purchase  condoms 
easily  without  embarrassment. 

The  community  pharmacy 
subcommittee  agreed  it  was  in  the 
interests  of  users  that 
pharmacists  should  continue  to  be 
the  major  source  of  supply  of 
condoms,  because  health  related 
advice  was  available  when 
necessary. 

Increased  publicity  had 
recently  been  given  to  condoms  as 
a  means  of  reducing  the  risk  of 
AIDS,  and  a  further  brand  had 
appeared  on  the  market  which 
was  being  vigorously  advertised. 
The  current  campaign  intended  to 
widen  significantly  the  range  of 
outlets  selling  condoms,  one 
reason  being  the  suggestion  that 
the  atmosphere  in  the  pharmacy 
was  too  clinical  and  could  lead  to 
embarrassment. 

The  subcommittee  agreed 
that  the  often  unjustified  adverse 
comments  about  the  atmosphere 
in  pharmacies  would  be  reduced  if 
pharmacists  who  supplied 
condoms  did  so  from  a  display 
stand  conveniently  situated  and 
containing  packs  that  were  clearly 
priced.  That  would  allow  potential 
customers  to  purchase  condoms 
inconspicuously  and  without 
conversation. 

Duty  on  bulky  products:  Council  has 
agreed  to  remind  pharmacists  that 
if  they  dispense  prescriptions  for 
bulky  and  heavy  products  such  as 
enteral  feeds  they  have  a 
professional  responsibility  to 
ensure  that  patients  have  no 
difficulty  in  taking  them  home. 

The  community  pharmacy 
subcommittee  considered  a 
report  of  a  meeting  with  the 
Pharmaceutical  Services 
Negotiating  Committee  and 
National  Pharmaceutical 
Association  to  discuss  the  steady 
increase  in  prescriptions  for 
enteral  feeds  and  the  promotion  of 
direct  delivery  services  by  certain 
manufacturers.  It  was  agreed 
direct  delivery  was  not  ideal  and 
that  manufacturers  should  supply 
pharmacies  through  wholesalers, 
with  pharmacists  being 
encouraged  to  provide  a  delivery 
service.  Council  agreed  that  the 
Society  should  write  to  the 
companies  and  the  National 
Association  of  Pharmaceutical 
Distributors  saying  that  product 
should  be  available  through  the 


normal  wholesaling  systems. 

Returned  goods  policy:  Council  agreed 
that  greater  publicity  should  be 
given  to  the  fact  that  the  returned 
goods  policy  of  the  National 
Association  of  Pharmaceutical 
Distributors  is  a  requirement  of 
the  Department  of  Health.  The 
returned  goods  policy  was 
considered  by  the  community 
pharmacy  subcommittee, 
particularly  regarding  problems 
that  could  be  caused  with  items 
such  as  insulin.  There  appeared  to 
be  some  confusion  about  the 
definition  of  "delivery  error"  in 
the  document,  regarding  items 
requiring  temperature-controlled 
storage,  and  it  was  agreed  to  seek 
clarification. 

The  subcommittee  felt  that 
the  membership  was  not  aware 
the  policy  was  the  Department's, 
and  that  blame  for  problems  was 
unfairly  attributed  to  the  NAPD. 

Standardisation  of  generics:  Council  is 
to  welcome  moves  by  the 
Association  of  the  British 
Pharmaceutical  Industry  towards 
standardisation  of  generic 
medicines. 

The  Practice  Committee 
received  a  letter  from  the  ABPI 
which  read:  "Further  to  your 
inquiry  on  progress  on 
standardisation  of  colours  for 
generic  medicines,  I  am  able  to 
report  that  the  working  group  of 
the  standing  committee  on 
standard  formulary  medicines  is 
now  in  the  process  of  formulating 
proposals  to  send  to  members  of 
the  Association's  standard 
formulary  medicines  register  for 
consideration. 

It  is  envisaged  that  moves 
toward  standardisation  will  be  tied 
to  the  conversion  of  product 
presentations  to  original  packs ' ' . 

Re-circulating  stock:  Council  is  to 
object  to  a  proposal  for  a  business 
scheme  for  re-circulating  surplus 
stock  between  pharmacies.  The 
Ethics  Committee  noted  that  the 
only  exception  for  second-hand 
transactions  was  where  a  member 
needed  to  obtain  a  discontinued 
preparation  to  meet  the  specific 
requirements  of  a  particular 
prescription  or  patient. 

Due  diligence  welcome:  The  Society  is 
to  write  to  the  Department  of 
Health  welcoming  its  proposal  for 
amending  legislation  to  allow  for  a 
due  diligence  defence  for 
pharmacists  in  connection  with  the 
supply  of  medicines  on  forged 
prescriptions. 

Access  to  records:  The  Society  is  to 


support  a  Department  of  Health 
proposal  that  district  health 
authorities  should  have  access  to 
patient  registration  data  held  by 
family  practitioner  committees. 
The  Society  will  commend  the 
proposed  establishment  of  a 
"users'  code"  to  ensure  that 
information  is  only  used  for 
"proper' '  health  purposes. 

"Qualified  person"  requirements:  The 

Society,  the  Royal  Society  of 
Chemistry  and  the  Institute  of 
Biology  are  to  form  a  joint  working 
party  to  consider  the  knowledge 
and  experience  requirements  to 
become  a  qualified  person  within 
the  pharmaceutical  industry.  The 
Society's  nominees  as  members 
are  to  be  Dr  B.M.  Hunter, 
chairman,  Industrial  Pharmacists 
Group  Committee,  and  Mr  D. 
Begg,  member  of  the  committee. 

The  Society  is  to  write  to  the 
other  two  organisations 
suggesting  that  the  desirability  of 
a  code  of  practice  or  other 
guidelines  for  qualified  persons 
should  be  among  the  matters 
considered. 

The  Industrial  Pharmacists 
Group  Committee  agreed  that 
further  publicity  should  be  given  to 
the  requirements  for  pharmacists 
to  become  qualified  persons.  The 
Committee  also  recommended, 
and  Council  agreed,  that  the 
Society  should  not  be  involved  in 
providing  indemnity  insurance 
cover  for  industrial  pharmacists. 

White  paper  meeting:  A  meeting  had 
been  held  on  January  21  with 
Department  of  Health  officials  to 
discuss  the  Health  and  Medicines 
Bill  and  the  White  Paper, 
"Promoting  better  health". 
Topics  covered  included  clause  4 
of  the  Bill,  the  proposed  payments 
for  pharmacists  serving 
residential  homes  and  for 
pharmacists  keeping  patient 
medication  records  for  particular 
classses  of  patient,  the  funding  of 
health  education  material, 
research  into  pharmacy  practice, 
continuing  education  and  in- 
service  training,  and  the  future 
developments  of  the  role  of  the 
pharmacists. 

Breastfeeding  mothers:  The  Society  is 
to  nominate  Mrs  Linda  Stone  for 
membership  of  a  panel  of  advisers 
to  be  set  up  by  the  Association  of 
Breastfeeding  Mothers. 
Advisers,  to  be  known  as 
"professional  friends  of  the 
ABM",  are  to  be  called  on  as 
required  but  would  not  be 
involved  in  attending  meetings  or 
any  expenditure. 
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NEW  INGREDIENT! 


BETTER  SERVICE 

-  new  FREEPHONE  Berk  Generics 

ADDITIONAL  SUPPORT 

-  new  computer  linked  Sales  Force 

MORE  INNOVATION 

-  more  new  products  in  1988 

QUALITY  ASSURANCE 

-  the  one  ingredient  that  never  changes 


THE 

GE 

NERIC 

SEAL" 

OF 

QUALITY 

A  division  of  Rorer  Pharmaceuticals  Ltd,  St  Leonards  House,  St  Leonards  Road,  Eastbourne,  East  Sussex  BN21  3YG.  Telephone:  (0323)  21422/641144. 


POSTBAG 


SIMPLEX  HAIR  DYES 
EVAIMOL  COLOURANTS 
STRATE  'N  BLACK 


DtY//-  Mr  Chemist, 

You  may  have  been  told  by  your  wholesaler  that 
our  products  are  discontinued  —  THIS  IS 
UNTRUE. 


We  supply  many  wholesalers  in  the  UK  or  you 
can  obtain  our  products  direct.  Trade  and  retail 
prices  are  listed  in  the  Chemist  &  Druggist 
Monthly  Price  List. 

Benton  Beauty  Products  Ltd. 

49  El  wood  Street,  Highbury,  London  N5  1EE 
Tel:  01-226  1984  or  01-226  0091 
Telex:  888356  SOMERS  G. 


Bright 
Spank. 


"•tsushii*  nitAi; 


An  open 
letter  from 
Vitalia . . . 

The  enormous  media  hype  of  the 
past  two  weeks  concerning 
children's  vitamins  and  minerals 
has  put  this  sector  of  the  health 
food  and  supplements  industry 
under  the  public  spotlight  as  never 
before.  It  has  also  raised  a  number 
of  questions  which  the  industry 
must  urgently  address. 

The  industry  collectively  must 
adopt  a  balanced,  responsible 
attitude,  and  some  statements 
from  a  few  manufacturers  are 
downright  misleading  and 
irresponsible.  If  parents  are 
looking  to  the  industry  for 
responsible  guidance,  we  must  be 
sure  they  get  it.  And  some  of  the 
more  irresponsible  claims  made 
by  one  or  two  companies  in  the 
past  few  days  have  to  be 
challenged. 

It  is  a  nutritional  nonsense  to 
suggest  that  children  can  safely 
take  adult  vitamin  and  mineral 
pills,  but  simply  fewer  of  them. 
Adult  vitamin  and  mineral  tablets 
are  formulated  for  grown-ups  and, 
as  recent  scientific  studies  have 
shown,  are  not  suitable  for 
children. 

"Companies  trying  to  cash 
in  with  unsuitable  products 
could  hurt  us  all" 

Manufacturers  who  make 
their  tablets  too  "tempting" 
should  also  think  again.  While 
children  must  enjoy  taking  the 
tablets,  they  must  not  be  confused 
into  thinking  they  are  sweets. 
There  is  a  danger  of  this 
happening  if  manufacturers  add 
sugar,  colourings  and  flavours  so 
products  look  like  sweets. 

Most  European  countries 
already  have  legislation  which 
bans  children's  tablets  looking  or 
tasting  like  sweets,  and  this  is  an 
area  which  the  British 
Government  should  look  at.  It  is 
better  to  remove  the  temptation 
altogether,  and  one  measure 
Vitalia  have  already  adopted  is  to 
replace  the  "Keep  out  of  reach  of 
children"  instruction  on  all 
packets,  with  the  words  "Keep 
out  of  sight  of  children' ' . 

The  Government  must  also,  in 
view  of  the  tremendous  public 
interest  in  this  question,  introduce 
as  quickly  as  possible 
recommended  daily  intakes  of 
vitamins  and  minerals  for  children. 

Recent  scientific  studies  have 
explored  the  obvious  benefits  of 
the  regular  intake  of  vitamins  and 
minerals.  Parents  are  anxious  to 
do  the  best  for  their  children,  and 
the  industry  must  react  in  a 


responsible  and  ethical  manner. 
All  the  surveys  indicate  that  the 
vitamin  sector  of  the  market  is  set 
to  grow  steadily  in  the  years 
ahead.  It  is  certainly  big  enough 
for  everyone. 

Manufacturers  not  producing 
their  own  children's  vitamin  and 
mineral  tablets  should  do  so, 
rather  than  compromise  their  own 
position  and  that  of  the  rest  of  the 
industry,  by  trying  to  persuade 
parents  to  give  their  children 
unsuitable  tablets.  Competition 
has  never  done  anyone  any  harm, 
but  one  or  two  companies  trying 
to  cash  in  with  unsuitable  products 
could  hit  us  all. 


Pradip  Pattni 

Managing  director,  Vitalia  Ltd 


Vitamins  —  a 
responsible 
approach 

The  recent  wide  publicity 
surrounding  vitamin  and  mineral 
supplements  has,  I  believe, 
highlighted  two  important  points. 
Firstly,  as  your  Comment 
(C&D,  Jan  30)  suggests,  this  is 
the  time  for  an  open-minded 
reassessment  of  the  therapeutic 
uses  of  supplements.  One  in  five 
adults  are  now  regular  users  of 
supplements,  the  majority 
purchasing  them  from  the  retail 
pharmacy. 

Multivitamin  supplements  are, 
of  course,  still  popular  but  the 
trend  over  the  past  few  years  has 
been  towards  specific  single 
supplements,  suggesting  the 
growing  therapeutic  use  by 
customers.  Secondly,  there  is  the 
concern  over  possible  overdosing, 
and  vitamin  toxicity.  We  would 
urge  the  pharmacist  to 
recommend  established  brands, 
and  manufacturers  who  have  a 
reputation  for  responsibility  in  this 
area,  and  to  stress  that  customers 
should  adhere  to  the 
recommended  dosages. 


A  G.  Clements 

Sales  and  marketing  director. 
Seven  Seas  Health  Care 


Lactulose 

I  am  glad  to  see  the  latest  in  your 
line  of  OTC  update  articles  looking 
at  haemorrhoids. 

With  reference  to  "Table  1. 
OTC  preparations  useful  for 
haemorrhoids",  the  author 
unbiasedly  named  the  competitor 
products  but  he  missed  out  "the " 
continued  on  p289 
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UNICHEM 

SHARE  DEAL 


"the  advantages  of  belonging  to  a  Friendly  Society,  enshrined  by  statute,  ought  never 
to  be  under-estimated  or  challenged" 

Unichem  Chairman  David  Mair-April  1987  (Unichem  Annual  Report) 

UNICHEM  DIRECTORS  ARE  NOW  MOUNTING  A  CHALLENGE  FROM  WITHIN  AND 
MEMBERS'  RIGHTTO  HOLD  10,000  SHARES  HAS  ALSO  RECENTLY  BEEN  REMOVED 

"The  forecast  [of  £12  per  share]  was  made  by  a  leading  stockbroker.  .  .  " 

Unichem  Director  David  Walker- January  1988  (Pharmaceutical  Journal) 

PHILLIPS  &  DREW  HAS  MADE  NO  FORECAST  BUT  MERELY  INDICATED  A  POSSIBLE 
SHARE  VALUE  BASED  ENTIRELY  ON  AN  UNPUBLISHED  FORECAST  PREPARED  BY 

UNICHEM  DIRECTORS 

"The  Directors  must  stress  that  flotation  depends  upon  Members  voting  in  favour" 

Unichem  brochure  "A  proposal  to  shareholders"  -  December  1987 

THE  DIRECTORS  HAVE  NO  EVIDENCE  WHATEVER  THAT  A  MAJORITY  IS  IN  FAVOUR 

"85  to  90  per  cent  of  the  shares  would  still  be  held  by  pharmacists  and  they  would 
still  exercise  control" 

Unichem  Chief  Executive  Peter  Dodd- January  1988  (Pharmaceutical  Journal) 

UNICHEM  HAS  NO  ABILITY  TO  DELIVER  THIS  PROMISE 

In  the  absence  of  a  published  profit  forecast  supported  by  an  accountants'  report 
AAH  CONSIDERS  THE  SUGGESTED  UNICHEM  SHARE  PRICE  TO  BE  PURE 
SPECULATION  AND  THE  PROSPECTS  FOR  SUCCESSFUL  FLOTATION  UNCERTAIN 

Issued  by:      AAH  PHARMACEUTICALS  LIMITED 

WEST  LANE,  RUNCORN,  CHESHIRE 
On  behalf  of:    AAH  GROUP  WHOLESALERS 


IMPORTANT 
ANNOUNCEMENT 


When  you  receive  a  prescription  for  hepatitis  B  vaccine,  you  can 
dispense  either  'Engerix  B',  the  new  genetically  engineered 
vaccine  from  Smith  Kline  &  French  Laboratories  Limited,  or  the 
older  plasma-derived  vaccine. 

'Engerix  B'  is  produced  in  yeast  cells  and  has  a  high  level  of 
purity.  It  does  not  rely  on  hepatitis  B  carrier  donor  blood  for 
its  production. 

The  introduction  of  'Engerix  B'  has  resulted  in  the  cost  of 
hepatitis  B  vaccination  being  reduced  by  half. 

So  choose  to  dispense  'Engerix  B'  when  hepatitis  B  vaccine  is 
prescribed  generically.  It  is  available  from  your  wholesalers  at 
£31.50  for  the  3-dose  pack. 


GENETICALLY    ENGINEERED    HEPATITIS    B    VACCINE    (  R  8  Y  ) 


A    NEW    GENERATION    OF  PROTECTION 


'ENGERIX  B'  hepatitis  B  vaccine  (rby) 

PRESCRIBING  INFORMATION  Presentation.  Each  I  m!  dose  of  Engerix 
B',  PL0002/0I60.  contains  20  micrograms  of  hepatitis  B  surface  antigen  protein 
Pack  of  3  vials,  each  containing  20  micrograms.  £3  I  50;  pack  of  10  vials.  £  105  00 
Uses.  Active  immunization  against  infections  caused  by  hepatitis  B  virus. 
Dosage  and  administration.  For  intramuscular  use  only.  To  be  shaken  well 
before  use  Three  doses  should  be  given,  the  second  one  month  and  the  third  six 
months  after  the  initial  dose.  For  more  rapid  immunization  the  third  dose  can  be 
given  two  months  after  the  initial  dose.  For  more  rapid  immunization  the  third  dose 
can  be  given  two  months  after  the  initial  dose  with  a  booster  at  I  2  months 
Adults  and  children  aged  3  years  and  over  20  micrograms  ( I  ml)  given  intramuscularly 
in  the  deltoid  region  or  the  antero-lateral  aspect  of  the  thigh 
Contra-indications.  Hypersensitivity  to  any  component  of  the  vaccine  Severe 
febrile  infections 

Precautions.  Response  may  be  impaired  in  renal  dialysis  patients  or  those  who 
are  immunocompromised  Adrenaline  I  1000  should  be  available  in  case  of 
anaphylaxis  Use  in  pregnancy  see  Data  Sheet 


Adverse  reactions.  Mild  transient  local  soreness,  erythema  and  induration  at  the 
m|ection  site  Occasionally  low  grade  fever,  malaise,  fatigue,  headache,  nausea  and 
dizziness. 

Legal  category.  POM 

1 7.6.87 


SK&F 


Smith  Kline  &French  Laboratories  Limited 

A  SMITHKLINE  BECKMAN  COMPANY 

Welwyn  Garden  City,  Hertfordshire  AL7  I EY 


French  Laboratories  Limited  'Eneen> 


,  a  trade  mark  EB  AD  I  8 
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major  laxative  in  this  country. 
Lactulose.  It  is  also  a  P  product 
and  probably  the  most  widely  used 
laxative  in  haemorrhoids. 

Dr  Richard  Taylor  could  be 
excused  if  he  thought  Lactulose 
was  a  POM  product  as  we  do  not 
publish  an  OTC  price  but  many 
pharmacists  do  dispense 
Lactulose  over-the-counter. 


D.  Lawson 

Product  manager, 
Duphar  Laboratories 

The  products  were  given 
examples  and  the  list  was  not 
intended  as  exhaustive  or 
exclusive.  Editor. 


Not  relaxing! 

As  highlighted  in  your  Comment 
of  February  6  the  subject  of 
supervision  is  causing 
considerable  concern  and  debate 
among  "grass  roots" 
pharmacists. 

As  PSNC  representative  for 
the  Wessex  Region,  I  have 
spoken  to  many  community 
pharmacists,  the  great  majority  of 
whom  do  not  wish  to  see  any 
relaxation  in  statutory  supervision 
of  dispensing.  All  the  local 
pharmaceutical  committees  in  my 
region  are  strongly  against 
relaxation,  while  welcoming 
recognition  of  the  extension  of  our 
professional  role  into  other  areas. 
The  meeting  of  our  local  Society 
branch  held  to  discuss  the  Nuffield 
recommendations  was  also 
against  relaxation. 

This  reaction  is  not  a  Luddite 
attitude,  as  has  been  suggested  in 
certain  quarters  by  the 
proponents  of  relaxation,  but  is  a 
genuine  belief  that  the  enhance- 
ment of  our  professional  standing 
in  the  eyes  of  the  public,  which  has 
been  fostered  by  the  excellent 
NPA  campaign  of  recent  years, 
would  be  eroded. 

The  public  now  has  an 
expectation  of  being  able  to  enter 
any  pharmacy  and  have  access  to 
a  pharmacist.  It  is  similarly 
expected  that  a  pharmacist  will  be 
available  to  counsel  and  assist  with 
problems  and  uncertainties 
relating  to  dispensed  medicines, 
appliances  and  dressings  —  both 
newly  prescribed  and  repeats. 
Delegation  of  the  simpler 
mechanics  of  dispensing  must,  of 
course,  be  further  encouraged  in 
the  interests  of  basic  business 
efficiency  and  also  to  allow  more 
time  for  interface  with  the  patient, 
but  the  pharmacist  must  be  fully 
aware  of  every  prescription. 
There  can  be  no  justification  for 
dispensing  to  continue  when  the 
pharmacist  is  absent  —  albeit  on 
other  professional  duties .  If  there 
is  a  requirement  for  substantial 
time  to  be  spent  on  such  duties 


away  from  base,  a  second 
pharmacist  should  be  employed, 
or  such  duties  undertaken  outside 
normal  hours,  both  of  which 
should  be  remunerated 
accordingly. 

The  effective  downgrading  of 
dispensing  to  a  technician  activity 
can  only  downgrade  the  standards 
of  community  pharmacy  which 
have  been  so  vastly  improved  in 
the  past  few  years.  One  only  has 
to  compare  the  standards  of 
technician  dispensing  from  some 
doctors'  dispensing  practices. 
How  could  we  then  defend  our 
"pharmacist  supervised" 
dispensing  against  "doctor 
supervised"  dispensing?  How 
many  commercially  pressurised 
multiple  groups  would  welcome 
the  opportunity  to  release 
pharmacist  managers  from  their 
dispensing  responsibilities  —  not 
to  broaden  their  professional  role, 
but  to  further  the  development  of 
their  non-medical  OTC  activity?  I 
am  sure  that  the  Department  of 
Health  cannot  wait  to  see  our 
dispensing  totally  undertaken  by 
technicians,  so  that  costs  can  be 
adjusted  accordingly. 

If  there  is  to  be  any  relaxation 
in  supervision,  there  is  surely 
scope  for  the  supervisory 
requirements  for  pharmacy 
medicines  to  be  amended.  The 
statutory  need  for  pharmacist 
involvement  of  some  of  these 
medicines  makes  us  look  rather 
silly.  There  is  a  real  need  for 
pharmacy  only  medicines  to  be 
split  into  those  which  must  have 
pharmacist  involvement  in  their 
sale,  and  those  for  which,  because 
they  are  pharmacy  only,  the 
pharmacist  can  be  consulted  on 
their  use  if  needed. 

There  is  a  considerable  fear 
among  general  practice 
pharmacists  that  the  Council  of 
our  Society  is  about  to  "sell  us 
down  the  river"  on  this  question 
of  supervision.  Let  us  hope  that 
the  wishes  of  those  actually 
practising  in  the  community  are 
heeded.  If  necessary,  let  us  have 
a  referendum  on  what,  I  consider, 
is  a  vital  element  in  the  future  of 
our  profession. 


David  S.  Plumb 

Bishops  Waltham 


Restoring  the 
balance 

It  will  not  have  escaped  your 
readers'  notice  that  the  majority 
of  letters  you  have  published 
about  Unichem's  share  deal  have 
tried  to  denigrate  it.  May  I  try  to 
restore  some  balance? 

I  have  been  a  shareholder 
member  of  Unichem  since  1973. 
Their  service  has  always  been 


excellent,  their  management 
shrewd,  trustworthy  and 
approachable,  their  profit-sharing 
terms  more  than  competitive.  In 
short  Unichem  has  looked  after 
me  and  my  business,  almost  as  a 
partner. 

The  new  scheme  is  yet 
another  example  of  how  this 
dynamic  organisation  takes  care  of 
its  customers.  I  would  never  have 
dreamt  of  the  substantial  capital 
gain  that  now  lies  before  me.  The 
plan  to  reconvert  and  obtain  a 
Stock  Exchange  quotation  has  my 
unreserved  support,  and  I 
welcome  all  those  independent 
pharmacies  now  joining  us. 

After  "going  public"  I  plan  to 
hold  on  to  my  valuable  shares  and, 
through  my  continuing 
commitment  to  Unichem,  will  gain 
greater  satisfaction  watching 
them  grow. 


Russell  Nymen 

Southport 


xvzxsr^  ■  |NPj__ 


Time  capsules? 


AAH  using 
diversionary 
tactics 

The  letters  from  Messrs  Vizard 
and  Taylor  in  last  week's  C&D 
(p236)  illustrate  yet  again  AAH's 
attempts  to  divert  attention  from 
the  real  benefits  of  Unichem's 
planned  flotation. 

The  vast  majority  of 
independent  retail  pharmacists 
have  the  opportunity  of 
substantially  increasing  their 
shareholding  in  Unichem  over  the 
next  two-and-a-half  years.  After 
flotation,  each  member  will  have 
the  golden  opportunity  of  either 
converting  his  shares  into  a 
substantial  capital  gain,  worth  at 
least  12  times  the  cost  of  those 
shares,  or  continuing  to  retain  his 
investment  in  Unichem  which  has 
a  proven  record  of  success  and 
dedication  to  future  growth. 

Neither  option  has  ever  been 
presented  to  retail  pharmacy  on 
such  a  scale  before.  AAH's  tactics 
should  be  seen  for  what  they  are 
—  purely  diversionary. 


K.S.  Hide 

Operations  director,  Unichem 


For  quick 
relief 


You  can  rely  on  Hillcross  Generics 
Because  Hillcross  provides  rapid  reliable 
delivery,  along  with  consistent  product 
quality  and  competitive  prices. 
Everything,  in  fact,  to  keep  you 
completely  happy  with  your  generics 
supplies  service. 
Hillcross  Generics  -  it's  quality  delivered 

at  the  right  price. 
Please  ask  for  this  month's  offers 
from  your  .oca,  HILLCROSS 

GENERICS 


AAH  GROUP 
WHOLESALER 
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NOW  AVAILABLE  IN  THE  U.K. 


THE  BEST  SOLUTION  IN  THE  WORLD  FOR  SHOP  SPACE 
PROBLEMS 

SHOW  MORE  OUTSIDE  -  CHOOSE  MORE  EASILY  INSIDE. 
WITH 

ROTAfN   SPACE   CRI ATORS 


PSNI  COUNCIL 


Creates  more 
sales  to 
increase  profits 


Various  UNITS  from: 

Counter,  Wall  to  Floor,  Ceiling  to  Floor  or  completely  Mobile 
Attachments  include:  Shelves,  Polycarbonate  front  edging, 
Dividers  to  create  tumble  bins,  Pegboarding  for  hook  items,  Card 
or  Leafiet  racks,  motor  attachments  are  interchangeable  between 
units. 

ALL  FLOOR  UNITS: 
REVOLVE  Otf  ROLLER  BEARINGS 

0f 0  Of 

STEEL  AND  ALUMINIUM  CONSTRUCTION 
are  fftiislitecl  in 
HARDENED  "SUPERWHITE"  EPOXY 

are  guaranteed 
FOR  UP  TO  i  TON  OF  MERCHANDISE 

WELCOME  MORE  CUSTOMERS:  ROTARY  SPACE  CREATORS 
allow  better  organisation  of  shop  throughput.  Shops  can  display  as 
much  product  on  5i  sq  ft  as  on  60ft  of  conventional  shelving. 
Customers  see  more,  choose  more  easily  and  buy  more. 
ROTARY  SPACE  CREATORS  are  elegant,  robust,  simple  and 
practical  to  use,  and  can  be  assembled  to  suit  any  requirement  or 
product  from  security,  to  general  goods,  cards  or  blister  pack 
items,  thus  the  price  will  vary  trom  £200  to  £1200  cash  or  the  units 
can  be  leased  from  6  months  to  5  years  with  option  to  purchase  on 
termination. 

FOR  FURTHER  DETAILS  CONTACT: 

Rotary  Space  Creators  (North)  Ltd 

Freepost 

Whitestake 

Preston 

pm  4BR  Tel  (0772)  617744 


Fermanagh  &  West 
Tyrone  revival 
welcomed 


The  Council  of  the  Pharmaceutical 
Society  of  Northern  Ireland  at  its 
January  meeting  was  delighted  to 
receive  notification  that  the 
Fermanagh  and  West  Tyrone 
Chemists  Association  had  been 
reformed.  Its  first  official  function 
was  a  dinner  and  dance  which  was 
held  on  January  27  in  the  Royal 
Arms  Hotel,  Omagh.  The  officers 
for  1987/88  are:  chairman,  Patrick 
Slevin;  secretary,  Brendan  Lilley, 
treasurer,  Gerard  Hackett. 

A  letter  was  received  from  the 
DHSS  inviting  nominations  for 
appointment  to  the  Central 
Pharmaceutical  Advisory 
Committee  (CPAC).  It  was 
agreed  to  re-nominate  Mr  W.T. 
Hunter  and  to  nominate  Mr  R.E. 
Holliday  and  Dr  T.A.  Maguire. 

A  complaint  alleging 
misconduct  by  a  proprietory 
pharmacist  was  forwarded  to  the 
chairman  of  the  Statutory 
Committee  for  his  consideration. 

The  report  from  the  Finance 
and  House  Committee  was 
approved.  Items  included  in  the 
report  were  recommendations  for 
payment,  an  urban  development 
grant  for  renovation  to  the  outside 
of  the  Society's  building  and 
redecoration  schemes  for  the 
Council  and  Gamble  rooms. 

It  is  intended  to  have  a  draft 
report  from  the  working  party  on 
the  Nuffield  Report  for  discussion 
by  the  Council  in  March. 

The  President's  dinner  will  be 


held  in  the  Culloden  Hotel  on 
March  23. 

The  treasurer,  Mr  R.G. 
Dillon,  presented  the  accounts  of 
the  Benevolent  Fund  for  the  year 
ending  December  31,  1987. 
Grants  made  during  the  year 
totalled  £7,285,  an  increase  of 
£650  over  the  previous  year. 
Income  at  £10,552.57  showed  an 
increase  of  £280  over  1986. 
During  the  year  new  investments 
were  made  in  Boots  Co  pic  and  the 
Trustees  Savings  Bank.  Dr 
Maguire  asked  if  it  would  be 
possible  for  members  to  take  out 
covenants  so  there  would  be  the 
additional  tax  benefit.  It  was 
agreed  to  discuss  this  at  the  next 
fund  meeting. 

A  meeting  of  the  Education 
Committee  was  held  on  February 
8.  Subject  discussed  the 
arrangements  for  a  course  for 
first-time  tutors  to  be  held  by  the 
Society  and  the  feasibility  of 
holding  a  conference  during  1988. 

The  following  application  for 
restoration  to  the  Northern 
Ireland  register  was  granted: 
Edward  Ronald  Lennon,  24 
Bridge  Street,  Killyleagh,  co 
Down. 

The  following  application  for 
reciprocal  registration  under  the 
agreement  which  exists  between 
the  Great  Britain  and  Northern 
Ireland  Societies  was  granted: 
Mary  Helen  O'Neill,  Tummery, 
Dromore,  Omagh,  co  Tyrone. 


Right  to  left,  David  Lakin ,  South-East  area  sales  manager ,  is  pictured 
accepting  the  cheque  on  behalf  of  his  team  from  Bill  Hart,  Unichem 's 
marketing  director,  and  Tony  Foreman,  general  sales  manager 
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BOOK  REVIEW 


'  'My  dear  Mr  Bell ' ':  Letters  from 
Dr  Jonathan  Pereira  to  Mr  Jacob 
Bell,  London,  1844  to  1853". 
Edited  bv  CP.  Cloughly,  J.G.L. 
Bumby,  andM.P.  Earles.  1987, 
American  Institute  of  the  History  of 
Pharmacy. 

"I  have  said  that  in  England  I 
believe  good  drugs  and  chemicals 
are  to  be  got  by  going  to 
respectable  houses  and  paying  a 
good  price . ' '  Written,  not  as  you 
might  imagine  by  a  pharmacy 
politician  anticipating  the  effects  of 
this  year's  product  liability 
legislation,  but  by  Dr  Jonathan 
Pereira,  then  Professor  of 
Materia  Medica  at  the  newly 
established  School  of  Pharmacy  in 
1848..  , 

A  critical  time  in  the 
development  of  the 
pharmaceutical  profession  in 
Britain  forms  the  backdrop  to  this 
correspondence  from  Dr  Pereira 
to  one  of  the  leading  lights  in  the 
Pharmaceutical  Society  and  the 
founder  and  editor  of  its  fledgling 
Journal. 

The  letters  —  edited  in  the 
'60s  with  copious  useful  footnotes 
by  Cecil  Cloughly,  and  refreshed 
and  added  to  by  Burnby  and 
Earles  for  this  edition  refer  to 
major  medical  events  of  the  day, 
like  the  first  experiments  with 
chloroform  as  an  anaesthetic;  the 
social  scene,  including  the  Great 
Exhibition  of  1851,  and  the 
political  arena,  at  that  time  alive 
with  Medical  Reform  Bills  that 


eventually  saw  "chemists  and 
druggists"  established  as  an 
independent  profession,  and  the 
diminution  of  the  power  of  the 
apothecaries. 

Pereira 's  correspondence  is  at 
times  mundane  —  "Yesterday  I 
went  to  Epsom  races;  and  at  ten 
o'clock  last  night  read  your 
letter",  but  it  also  shows  his 
involvement  in  the  work  of  the 
Journal,  from  dealing  with 
printers  "devils",  proof  reading, 
cutting,  suggesting  material  and 
contributing  articles. 

The  letters  are  populated  with 
references  to  the  pharmaceutical 
leaders  of  the  day;  men  whose 
names  are  still  familiar,  though  in 
perhaps  different  contexts  —  John 
Savory  (Savon*  &  Moore)  and 
Thomas  Morson,  president  and 
vice-president  of  the 
Pharmaceutical  Society  in  1845. 

The  letters  also  chronicle 
Pereira's  eventual  dis- 
enchantment with  the  Pharm- 
aceutical Society  following  the 
reporting  of  his  lectures  by  some 
Society  members  in  a  rival 
publication,  the  Chemical  Record. 
Pereira's  anger  is  evident,  but  it 
did  not  lead  to  a  complete  divorce 
from  the  Society  and  the  School  of 
Pharmacy,  with  which  he  was 
associated  until  his  earlv  death,  at 
the  age  of  49,  in  1853. 

Copies  of  the  book  are 
available  (£4.50,  by  post  £5)  from 
Dr  L .  C .  Howden ,  36  York  Place , 
Edinburgh. 


NEWS  EXTRA 


PL((PI) 
update 

The  following  PL(PI)s  ha  /e  been 
published  by  the  DHSS. 
Aeropax  (International)  Ltd,  trading  as 
StepharBV 

4259/0223  Bunnexlmg  Bumetanide  lmg 
4259/0065  Lopresor  lOOmg  Metoprolo! 

tartrate  lOOmg 
4259/0167  NuelinSA175mg  Theophylline 

175mg 


Alan  Pharmaceuticals  Ltd 

5401/0112  Canesten  cream 


5401/0128  Eusaprim 

5401/0126  Imuran 
5401/0127  VoltareneLP 

API  (Suppliers)  Ltd 

5848/0200  IndocidlOOmg 
suppositories 

Global  Pharmaceuticals 

0576/0029  Sere 


1.  loti  imaz<  ile  1 
per  cent  w/w 
Indicated  for 
fungal  skin 
infections  due  to 
dermatophytes 
yeasts,  moulds 
and  other  fungi 
Trimethoprim 
80mg, 

sulphamethexaz- 
ole  400mg 
Azathioprine  BP 
50mg 
Doclofenac 
<  idium  lOOmg 


Indomethacin 
lOOmg 


Betahislme 

dihydrochloride 

8mg 


M&A  Pharmachem  Ltd 

4077/0122  Medi-haler  Iso  Isoprenaline 

(Inhaler)  sulphate  BP 0.4 

per  cent  w/v 


Martonland  Ltd,  trading  as  Marions 
Pharmaceuticals 

5571/0114  Gaviscon  (per  5ml)  sodiun 

alginate  250mg. 
sodium 
bicarbonate 
133. 5mg, 
calcium 
carbonate 
800mg 

Bromocriptine 
mesylate 
2.87mg 
equivalent  to 
2.5mgbase 


5571/0056  Parlodel  2. 5mg 


Munro  Wholesale  Medical  Supplies  Ltd 

3234/0096  Benoral  suspensionBenroylate 
4g/10ml 

3243/0154  Daktacort  cream  Miconazole 

nitrate  2  percent 

w/v. 

hydrocortisone  1 
percent  w/v 

Pharmaceuticals  International  (UK) 

5351/0076  Ventolin  inhaler  Salbutamol 

0.129  per  cent 


Whitworth  Pharmaceuticals  Ltd 

4423/0160  Tegretol  400mg  Carbamazepine 
400mg 


4423/0158  Winolate 

suspension 

4423/0159  Zovirax  tablets 
20()mg 


Benorylate  40 
per  cent  w/w 
Acyclovir  200mg 


$0* 


^The  only 
vitamins  used 
in  the  famous 
school  trial 

ASSEENONT.V. 


Tandem  I.Q. 

(Ideal  Quota)  ^ 

Vitamins  for  Schoolchildren 

with  over  30  vitamins  and  minerals 


From  your  wholesaler 

or  direct  from 
Larkhall  Laboratories. 
Tel:  01-870  0971. 


Not  to  be 
taken  lightly 


Deciding  on  your  choice  of  generics  supplier 

is  no  simple  matter. 
There's  a  lot  to  be  taken  into  considejaiion 
like  reliability  of  deliveries,  consistent 
product  quality  and  competitive  prices. 
Hillcross  can  meet  every  one  of  these 
requirements  so  when  you  make  your  mind 
up,  there's  really  only  one  serious  choice. 
Hillcross  Generics  -  it's  quality  delivered 
at.  the  right  price. 
Please  ask  for  this 

month's  offers  from  HILLCROSS 
your  local  AAH  GROUP  rt  rMroioc 
WHOLESALER.  CfC/VCri/UO 
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SNEWS 


AAH  extend 
franchising 

AAH  have  increased  their  number 
of  franchised  pharmacies  to  20  and 
moved  into  the  Midlands  by 
acquiring  J.C.N.  W.  Burr. 

Burr's  four  retail  pharmacies 
in  the  Nuneaton  area,  which  will 
be  converted  and  trade  under  the 
Vantage  banner,  takes  the 
franchising  programme  launched 
last  April  (C&D,  April  11  1987, 
p667)  into  new  territory.  Further 
expansion  is  planned  here. 

The  acquisition  involved  the 
issue  of  550,000  AAH  ordinary 
shares  to  the  vendors.  Net  assets 
are  put  at  at  least  £523,900. 

Burr's  former  managing 
director  and  principal  shareholder, 
Jim  Burr,  is  taking  responsibility 
for  one  of  the  pharmacies. 
Existing  shop  managers  have  an 
opportunity  to  take  one  of  the  new 
franchises. 


Chain  effect 

High  Street  chains  employ  the 
most  awkward  buyers  in  the  UK, 
according  to  a  research  study, 
"The  Awkward  Buyer". 

Training  Research 
Internationa]  accuse  some  buyers 
of  lying,  going  back  on  their  word 
and  using  threats  of  going  to 
competitors  or  developing  their 
products  under  their  own  shop 
labels  to  gain  their  own  way. 


NPA  asks  Chancellor  to 
be  fair  to  pharmacists 


VAT  procedures,  retail  buildings 
allowance,  health  insurance,  and 
mortgage  relief  are  all  matters  the 
National  Pharmaceutical 
Association  has  brought  to  the 
attention  of  the  Chancellor  of  the 
Exchequer  for  pre-Budget 
consideration. 

NPA  director  Tim  Astill  has 
highlighted  the  financial  problems 
specific  to  pharmacists  in  a  letter 
to  Nigel  Lawson.  He  says: 

■  Retail  Buildings  Allowance. 
The  4  per  cent  allowance  on 
industrial  building  and  hotels 
should  be  extended  to 
pharmacies. 

■  VAT:  Zero  rating  provisions 
should  continue  to  apply  and  the 
procedure  where  repayment  is 
deferred  until  a  query  over  a 
monthly  claim  is  resolved  should 
be  changed,  or  compensation  of  5 
per  cent  after  30  days  paid.  The 
idea  of  deferring  over  several 
years  the  repayment  of  input  VAT 
on  capital  goods  is  deplored. 

■  There  should  be  a  tax  free 
development  reserve  for  part  of 
the  retained  earnings  of  small 
businesses  to  ease  the  strain  on 
new  firms  and  allow  investment  in 
modern  technology. 

■  PUD  The  threshold  for 
"higher  paid"  employees  should 
be  increased  to  a  realistic  level  of 
£15,000  per  annum  or  more  and 
indexed  linked  from  now  on. 


■  Small  businesses  should  be 
placed  on  an  equal  footing  with 
larger  employers  via  an  increase 
from  £0.15  to  £2  per  day  tax  free 
for  luncheon  vouchers. 

■  Health  Insurance.  Private 
medical  insurance  should  be 
allowed  against  tax  as  a  business 
expense  as  speedy  medical 
attention  is  necessary  to  ensure 
minimum  disruption  to  business. 

■  Mobility  Allowance. 
Travelling  is  a  necessary  expense 
and  such  costs  should  be  allowed 
as  a  deduction  from  earnings  and 
profits  for  tax  purposes. 

■  Mortgage  relief  should  be 
increased  to  £60,000  and  indexed 
so  capital  could  be  afforded  for 
business  ventures.  The  anomaly 
whereby  unmarried  couples  can 
obtain  double  relief  in  respect  of  a 
single  property  should  be 
removed. 

■  Captial  gains.  The  double 
charge  arising  when  pharmacists 
sell  their  family  companies  — 
usually  as  stock,  fixtures  and 
fittings  and  goodwill  (as  few 
purchasers  buy  a  small  limited 
company)  —  so  leaving  a  taxable 
profit  paid  so  reducing  funds. 
When  the  proprietor  redeems  his 
shares  for  these  reduced  funds  a 
further  capital  gain  is  payable 
because  the  redemption  usually 
exceeds  the  original  cost  —  hence 
double  taxing. 


Secret  service? 

Few  small  businesses  seem  to  be 
taking  advantage  of  the 
Government's  Small  Firms 
Service,  judging  by  the  results  of 
a  recent  survey  from  the  Forum 
for  Private  Business. 

In  a  nationwide  poll  of  its 
members,  three  out  of  every  five 
owners  of  small  firms  said  they  did 
not  know  the  service  existed. 
Some  14  per  cent  of  members  had 
used  the  service  for  information 
and  8  per  cent  for  counselling. 

The  FPB  said  that  considering 
the  service  had  been  existence  for 
15  years  and  has  a  budget  of 
£5. 3m,  it  was  very  worrying. 
"We  hope  the  finding  will  prompt 
the  Government  to  give  the 
service  publicity,"  said  a 
spokesman.  "We  will  work 
closely  with  the  service  to  ensure 
members  know  the  benefits." 

A  pot  pourri 

Kingsgrange  are  taking  over 
Gilchrist  &  Soames  for  an  initial 
payment  of  £2m,  plus  up  to  £3m  of 
' '  deferred  consideration ' ' . 

Gilchrist  &  Soames 
manufacturer  pot  pourri  and 
related  toiletry  products  which 
they  sell  under  their  own  name.  In 
the  year  to  March  31  they  made 
£313,000  profit  before  tax  and 
exceptional  items  on  a  turnover  of 
some  £3. 7m. 

Chairman  of  Kingsgrange  Mr 
Ian  Aldred  says:  '  'The  acquisition 
complements  and  extends  Potter 
&  Moore  business. 


Our  Business  Depends  on  Your  Success 

75%  of  our  business  comes  from  recommendation. 
Why? 

We  offer:- 1,  Professional  advice 

2,  Quality  shopfittings  made  in  our  own  factory 

3,  Fitted  by  our  own  skilled  fitters 

4,  At  realistic  prices  linked  with 

5,  Attractive  finance 
Which  all  adds  up  to  a  viable  proposition,  for  further  Information 
contact  Shopf  itting  &  Design  Centre  (west  of  England)  ltd.  i  only  sent  you  in  for  my 
2a  Hallatrow  Road,  Paulton, Bristol,  Avon.  BS18  5LH. telephone  0761  418941.  np^^'^l'ltwasso 
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Intercare  Products,  the  Consumer  Pharmaceuticals  Division  of 
Sandoz  Products  Ltd,  has  been  selected  by  the  British  Safety 
Council  as  one  of  the  world 's  safest  companies.  The  award  is  in 
recognition  of  the  safety  record  at  their  Wokingham  site.  Intercare 
Products  production  director  Peter  Pile  is  pictured  here  (left) 
receiving  the  Sword  of  Honour  from  Sir  Bernard  Braine  on  behalf 
of  the  British  Safety  Council  at  a  presentation  luncheon  at 
Goldsmith 's  Hall,  London. 

Woolworth  looks  to 
leadership  in  drugstores 


Charles  of 
the  Ritz 
closure 

The  Charles  of  the  Ritz  site  at 
Burgess  Hill,  Sussex,  is  to  close 
with  the  loss  of  200  jobs. 

The  decision  has  been  made 
by  Revloi,  who  bought  the 
company  from  Yves  St  Laurent  six 
months  ago  (C&D,  June  20, 
1987),  and  who  have  now  decided 
to  unite  facilities  with  their  own 
manufacturing  plants  in  Maesteg 
and  Bournemouth.  Supply  of 
Charles  of  the  Ritz  products  will 
remain  unchanged,  says  their 
production  director  Derek  Prior. 
"Sales  have  remained  buoyant 
and  products  will  continue  to  be 
marketed  through  their  existing 
channels,"  he  told  C&D. 

Some  of  the  staff  from  Charles 
of  the  Ritz's  offices  will  move  with 
ithe  company,  but  the  majority  of 
some  250  staff  have  been  made 
redundant.  The  factory  will  close 
not  later  than  September  30. 

AAH  pension 
plans 

Statim  Finance,  part  of  AAH 
Pharmaceuticals  Ltd,  has 
launched  a  pension  scheme  called 
Statim  Reflex,  now  available  to  all 
their  pharmacy  customers. 

Working  in  conjunction  with 
Scottish  Equitable,  the  scheme  is 
designed  to  allow  complete 
flexibility  of  contribution  payment. 
It  is  possible  to  pay  contributions 
of  varying  amounts  at  any  time. 

Retirement  benefits  can  be 
drawn  in  stages  to  suit 
requirements,  and  benefits  can  be 
linked  to  one  or  more  of  14  unit- 
linked  funds  plus  a  With  Profits 
Fund,  says  the  company. 

It  is  also  available  to  non- 
pensionable  employees  and  staff 
schemes  can  be  arranged.  As  an 
incentive,  Statim  are  offering  an 
enhanced  investment  of  25  per 
:ent  of  the  first  year's 
contribution  added  to  the  fund. 
Freephone  Statim  Reflex  answers 
any  queries. 


"  It  is  our  objective  to  become  the 
pre-eminent  drugstores  retailer  in 
the  UK,"  said  Woolworth 
Holdings'  chief  executive 
Geoffrey  Mulcahy  this  week, 
when  unveiling  the  group's 
strategy  for  the  next  five  years. 

The  group  plans  growth  in 
quality  businesses  which  are  the 
best  and  most  profitable  in  their 
markets,  and  to  reduce 
investment  in  low  yielding  assets. 
It  will  involve  both  cost  cutting  and 
use  of  its  £800m  investment 
property  portfolio  —  and  will  be 
applied  across  both  out-of-town 
and  High  Street  businesses. 

Woolworth,  who  bought  the 
Top  Tip  chain  and  merged  it  with 
Superdrug  last  month  (C&D, 
January  23,  pl53)  see  Superdrug 
as  the  fastest  expanding  retailer  in 


May  &  Baker  Ltd  are  to  take  on  the 
name  of  parent  company  Rhone- 
Poulenc  following  the  latter's 
decision  to  give  all  of  their 
subsidiaries  the  benefit  of  the 
group  image. 

The  company  is  still 
considering  the  final  details  of  the 
change  —  it  has  not  yet  decided 
whether  pharmaceuticals  will  be 
marketed  under  the  new  banner. 

Aliens  Chemists  have  added  three 
more  branches  to  their  chain 
bringing  their  total  to  109.  They 
are  in  Thetford,  Norfolk;  Sale, 
Cheshire;  and  Heanor  in 
Derbyshire. 


the  High  Street.  While  admitting 
that  the  future  might  mean  more 
acquisitions,  they  had  no 
comment  on  rumours  that  they 
might  be  in  the  running  for  Share 
(see  C&D,  last  week).  This  year 
they  plan  to  add  70  units  to  the 
Superdrug  chain  in  space  created 
within  Woolworth.  Sales  have 
increased  by  20  per  cent  per  foot 
in  the  Woolworth  sections  and 
have  been  excellent  for  Superdrug 
where  this  has  happened  already, 
claims  Mr  Mulcahy. 

The  programme  will  also 
include  new  ranges  in  Woolworth 
outlets  including  a  relaunched 
Looks  —  the  personal  care  line; 
expansion  of  the  "infant" 
businesses,  Kidstore  and  Volume 
One,  and  streamlining  of 
distribution  and  buying. 


Aroma  Therapy  Supplies  Ltd  have 
moved  to  Unit  W3,  The  Knoll 
Business  Centre,  Old  Shoreham 
Road,  Hove,  Sussex  BN3  7GS. 

Abdine  Ltd  have  moved  their  offices 
to  55  Wiltonbum  Road,  5th  NitsMl 
Industrial  Estate,  Glasgow  G53 
7NY.  Tel:  041-881  1067. 

Burroughs  Wellcome  Co.,  the  US 

subsidiary  of  Wellcome  pic,  has 
been  issued  with  a  patent  (USP 
4724232)  covering  the  use  of 
zidovudine  for  the  treatment  of 
AIDS  and  AIDS-related  complex. 
Corresponding  patent  applications 
are  still  being  processed  in  more 
than  40  other  countries. 


Colourcare 
buy  Alpine 
D&P  business 

Colourcare  International  have 
acquired  the  major  part  of  the 
develop  and  print  business  of 
Alpine  Laboratories  as  well  as 
Rotary  Photographic,  and  they 
have  announced  a  £10m 
investment  programme. 

Alpine  Laboratories'  business 
of  supplying  develop  and  print 
photographic  services  to  around 
250  retail  outlets,  most  of  which 
are  pharmacies,  will  now  be 
transferred  to  Colourcare 
Laboratories  at  Morley,  Mansfield 
and  Chester,  which  will  also 
handle  business  from  Alton 
Towers. 

Some  of  Alpine's  equipment 
has  also  been  bought  by  Colour- 
care and  jobs  will  be  offered  to  a 
small  number  of  Alpine's  staff. 
Greenstreet  Photographies,  who 
own  Alpine  Laboratories,  retain 
the  laboratory  premises  at 
Upperthorpe,  Sheffield,  and  will 
continue  to  run  their  professional 
photographic  business,  small  mail 
order  operation  and  retail 
pharmacies. 

Colourcare,  who  run  11  photo- 
graphic processing  laboratories 
around  Britain,  say  the  acquisition 
will  substantially  increase  their 
market  share  in  Yorkshire,  the 
North  Midlands  and  the  North 
West.  Alpine  is  to  be  integrated 
into  Colourcare 's  mainstream 
processing  business  under 
director  and  general  manager 
Andrew  Parrish. 

Colourcare  have  also  bought 
Torrington-based  Rotary 
Photographic  which  includes 
Schools  Pictures  and  Red  Carpet 
Ltd.  Colourcare  say  the  move  is 
an  integral  part  of  their  strategy 
for  growth  within  the  schools  and 
professional  market.  Rotary  will 
become  part  of  the  Photographic 
Services  group  under  Michael 
Round. 

Over  the  next  few  months 
I  Colourcare  say  they  intend  to 
invest  £10m  in  new  equipment: 
they  recently  ordered  ten  Agfa 
MSP  high  speed  colour  printers 
which  are  to  be  installed  before 
the  Summer  season. 


BRIEFS 
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BUSINESS  NEWS 


MTHEHTY 

Stocks  in  London  have  improved  by  15  per  cent  from  their 
October  crash  blues  and  fears  of  overheating  and  higher  interest 
rates  have  taken  a  back  seat  as  the  economic  indices  point  to 
financial  prudence. 

However,  trading  volumes  remain  low  and  the  market  does 
not  seem  to  want  to  go  anywhere.  The  broadly  based  FTSE 100 
has  failed  to  breach  the  1 , 800  points  level  four  times .  A  policy  of 
wait  and  see,  although  not  exciting,  is  at  least  an  inexpensive 
tactic  for  investors.  A  pre-Budget  rally  is  likely. 

Wellcome  shares  found  themselves  in  a  particularly  volatile 
market  in  the  past  couple  of  weeks  as  rumours  circulated  of  a 
further  sale  of  shares  by  Wellcome  Trust  which  owns  nearly  75 
per  cent  of  the  company.  The  Trust  can  now  reduce  its  stake  in 
the  company,  two  years  after  the  original  flotation.  However, 
sources  close  to  the  Trust  suggest  that  in  the  short  term,  a 
further  stake  reduction  is  unlikely. 

This  month  also  saw  a  renewed  round  of  AIDS-related  price 
hikes  after  reports  of  a  relatively  inconclusive  trial  of  the  AIDS 
drug  Retrovir  in  18  antibody-positive  patients  was  taken  as  good 
news  by  some  in  the  market. 

Elsewhere,  Glaxo  rallied  and  subsequently  fell  along  with  the 
US  treasury  bond  market  —  US  bonds  make  up  half  of  Glaxo 's 
investment  and  cash.  Continuing  uncertainty  over  the  dollar  and 
the  state  of  the  US  economy  is  likely  to  be  an  important  factor 
over  the  next  month  or  so.  The  profit  results  due  from  Glaxo, 
Reckitt  &  Colman  and  Smith  &  Nephew  will  focus  attention  on 
the  effect  of  currency  exchange  rates. 

Beecham's  share  price  cheered  up  on  hearing  of  a  10,000 
patient  study  of  its  blood  clot  dissolver  Eminase  —  its  major  new 
hope  for  further  pharmaceutical  expansion.  Analysts  at  Wood 
Mackenzie  estimate  1995  sales  at  £130m,  enough  to  sustain 
reasonable  but  not  explosive  growth. 

Bid  prospects  continue  to  help  Amersham  who  have  climbed 
to  a  rating  entirely  out  of  line  with  their  potential  earnings 
growth.  However,  as  the  market  now  takes  the  view  that  the 
golden  share  in  Brit  oil  will  not  necessarily  protect  it  from  BP,  the 
belief  that  the  Government  could  give  up  its  golden  share  in 
Amersham  this  Spring  is  gaining  favour. 


Richardson  get  on  line  with  Unichem 


An  agreement  has  been  reached 
between  Unichem  and  John 
Richardson  Computers  which  will 
allow  pharmacists  with  a  JRC 
system  to  use  it  to  transmit  orders 
direct  to  the  wholesaler. 

Members  will  pay  Unichem 
£15  a  month  for  the  facility 
(compared  with  £25  for  Prosper) . 
The  cost  covers  the  production  of 
price  lists,  promotions  and  other 
general  administration. 

John  Richardson  Computers 
are  offering  a  package  to  upgrade 
existing  systems  for  order  entry 
for  £291,  which  includes  a 
modem,  battery  back  up  and  the 
necessary  software.  The  modem 
allows  access  to  PINS  and  the 
software  has  an  automatic  order 
creating  facility. 

Prosper  auto-order  packages 
will  be  available  to  Richardson 
Amstrad  612B  users  at  the  end  of 
this  month,  and  to  BBC  disk  users 


in  March.  However  the  package  is 
supplied  free  with  orders  for  the 
new  Sanyo  drug  interaction  and 
patient  record  systems. 

The  decision  to  allow  systems 
from  other  suppliers  to 
communicate  with  their  depot 
computer  is  a  change  of  policy  for 
Unichem,  who  have  always 
spoken  out  strongly  against  such 
an  idea  in  the  past.  But 
management  services  director 
David  Walker  says  the  company 
recognises  that  many  members 
use  a  JRC  system.  "It  is  also 
because  of  the  upturn  in 
membership  as  a  result  of  our 
share  scheme.  That  and  existing 
members  have  made  us 
reconsider  our  view.  It  is  wrong  to 
insist  new  customers  should  have 
to  change  to  Prosper,"  he  said. 

John  Richardson  estimates 
around  1 ,000  Unichem  members 
use  one  of  his  computer  systems, 


Smithkline 
help  save 
trees 

Smithkline  Consumer  Products 
have  donated  $5,000  to  the 
University  of  Pensylvannia's 
Morris  arboretum  project  to  look 
are  valuable  trees  damaged  by  the 
hurricane  last  October. 

The  arboretum  is  sending  two 
teams  of  arborists  to  look  after 
specimen  trees  tended  by  Kew 
Gardens  staff  in  the  grounds  of 
Wakehurst  Place,  Ardingly  in 
West  Sussex. 

The  work  mainly  invovles 
attempts  to  save  old  specimen 
trees,  rhododendrons  and  azalea 
gardens,  as  well  as  clearing 
pathways  for  vehicle  access.  This 
safety  programme,  started  in 
October,  will  take  three  years  to 
complete. 

Kodak  in  joint 
battery 
venture 

Eastman  Kodak's  subsidiary  Ultra 
Technologies  has  agreed  to  a  joint 
venture  with  Matsushita 
Electronic  group  to  set  up  a 
battery  manufacturing  facility  in 
the  US. 

The  new  factory,  to  be  built  in 
1988  and  start  making  alkaline 
batteries  for  both  companies  in 
1989,  is  to  be  joint  managed  under 


and  suspects  many  may  use  the 
opportunity  to  upgrade  to  the  new 
Sanyo  system.  "I  am  delighted 
with  the  agreement,  not  so  much 
from  the  company  point  of  view, 
but  because  it  takes  away  a  barrier 
from  sales  to  Unichem 
customers, ' '  Mr  Richardson  told 
C&D. 

Unichem  hope  to  reach  similar 
agreements  with  other  major 
pharmacy  system  suppliers  in  the 
future.  Park  Systems  is  one 
supplier  Unichem  are  talking  to, 
Mr  Walker  intimated.  Both  the 
Prosper  and  Prism  systems  will 
remain  available  from  Unichem. 

This  new  option  for  Unichem 
members  comes  at  the  same  time 
as  the  installation  of  a  new  IBM 
mainframe  at  a  cost  of  £1 .8m.  The 
new  water  cooled  unit  was 
installed  to  cope  with  an  increased 
workload  from  the  past  year  and 
anticipated  future  growth. 


the  Matsushita-Ultra  Tech 
Battery  Corp,  say  Kodak. 

The  move  will  not  affect  Ultra 
Technologies'  factory  in  Newark, 
New  York,  where  Kodak's  9v 
Ultralife  lithium  batteries  are 
made. 

Matsushita  already  make 
Kodak's  Xtralife  batteries. 


COMING  EVENTS 


Monday,  February  15 

Mid  Glamorgan  East  Branch, 
Pharmaceutical  Society,  at  The 

Globe  Hotel,  Pontypridd  at  8  pm. 
"The  Council  of  PSGB  -  What  is 
being  done  for  you?"  by  Marion 
Rawlings,  vice  president.  Buffet 
supper. 

North  Metropolitan  Branch, 
Pharmaceutical  Society  at  the 

School  of  Pharmacy,  Brunswick 
Square,  WC1  at  8  pm.  "Laser 
Colposcopy,"  Dr  A.  Singer, 
consultant  gynaecologist,  Whitting 
Hospital,  joint  meeting  with  Hospital 
Guild.  Refreshments  from  7.30pm 
(incl  vegetarian) . 

Tuesday,  February  16 

Fife  Branch,  Pharmaceutical 
Society  at  Anthony's  Hotel, 
Kirkcaldy  at  7.45pm.  "Patients, 
prescribers  and  their  subscriptions" 
by  J.K  Macrae,  Forth  Valley  Health 
Board.  Supper  sponsored  by  APS  Ltd. 
South  Clwyd  Branch, 
Pharmaceutical  Society,  at  the 
postgraduate  centre,  Maelor  Hospital, 
Wrexham  at  8. 15pm.  "Hypertension 
in  the  elderly"  and  "Modern 
management  of  essential 
hypertension"  two  videos. 

Tiirsday,  February  18 

Bedfordshire  Branch, 
Pharmaceutical    Society  at 

postgraduate  Medical  Centre,  Luton 
&  Dunstable  Hospital  at  8  pm. 
"Chiropody"  Mr  D.  Green,  district 
chiropodist,  N.W.  Herts  District 
Health  Authority. 

Dundee  &  Eastern  Scottish 
Branch,  Pharmaceutical  Society 

at  Lecture  Theatre  3,  Nine  wells 
Medical  School  at  7.45pm.  "The 
McMillan  Nurses"  by  Sister  P.  Gould. 
Eastbourne  Branch, 
Pharmaceutical  Society  at  the 
postgraduate  Medical  Centre,  District 
General  Hospital,  Eastbourne,  at  8 
pm.  "Health  Education".  A  talk  by 
Miss  A.  Morley,  Department  of 
Pharmacy,  Aston  University. 
Halifax  Branch,  Pharmaceutical 
Society  at  postgraduate  Medical 
Centre,  Halifax  General  Hospital  at  8 
pm.  "Wine Tasting".  Mr  B.  Halliwell 
of  Classic  Wine  Supplies,  Shelf, 
presenting  a  choice  of  wines  to  sample. 
Members  and  guests  welcome. 
Weald  of  Kent  Branch, 
Pharmaceutical  Society. 
Postgraduate  Medical  Centre,  Kent 
and  Sussex  Hospital  at  8  pm.  Talk  on 
the  Hospice  at  Home  movement. 

Advance  Information 

IBC  Technical  Services  Ltd  —  on 

February  22-23,  London. 
"Rheumatoid  Arthritis  —  an  Update 
on  Mechanisms,  Management  and 
Future  Drug  Development";  and  on 
21-22  March,  London.  "New  Drugs 
for  Asthma.  Cost  £375  (  + VAT). 
Details  both  from  IBC  Technical 
Services  Ltd,  Bath  House,  566 
Holborn  Viaduct,  London  EC1A  2EX 
(01-2364080). 
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APPOINTMENTS 


PETERBOROUGH  HEALTH  AUTHORITY 

THE  EDITH  CAVELL  HOSPITAL 


The  Edith  Cavell  Hospital  is  a  mainly  acute  unit  with  270 
beds  in  Phase  I  and  is  due  to  open  in  April  1  988.  The 
following  staff  will  be  required  for  key  posts  in  the 
Pharmacy. 

STAFF  PHARMACIST  -  CLINICAL  SERVICES 

(Salary  Scale  £1 1,424-£14,808  including 
emergency  duty  payment) 

This  post  offers  an  interesting  and  exciting  challenge  to  a 
clinically  orientated  pharmacist  with  good  communication 
skills. 

The  post  holder  will  be  expected  to  manage  ward 
pharmacy  services  and  develop  clinical  activity  at  this 
new  hospital.  He/she  will  also  continue  the  development 
of  a  district  drug  information  service  and  be  actively 
involved  in  the  promotion  of  cost  effective  drug  use 
across  the  district. 

PHARMACY  TECHNICIANS 

(Salary  £5,244-£6,818) 

Applications  are  invited  from  certified  pharmacy 
technicians  with  either  B.  Tec,  City  and  Guilds  or 
Apothecaries  Hall  cettificates  to  join  our  patient  services 

team  at  this  new  hospital. 
Duties  will  initially  include  in  and  out-patient  dispensing, 
ward  top-up  services  and  involvement  in  the 
computerised  stock  distribution/control  systems. 
Further  information  from  Mr  R  Smith,  District 
Pharmaceutical  Officer,  Tel:  Peterborough  67451  Ext. 
4022.  Application  forms  and  job  descriptions  (returnable 
by  26  February  1  988)  from  the  Appointments  Office, 
Edith  Cavell  Hospital,  Bretton  Gate,  Peterborough, 
PE3  6QR.  Tel:  (0733)  330777. 


CHEMIST  &  DRUGGIST 

Read  regularly  by  93%  of  all  retail 
pharmacy  proprietors  and 
managers. 

Source:  Martin-Hamblin  Research. 


Staff  Pharmacists 

(Clinical  Services) 
Basildon  Hospital  and  Orsett  Hospital,  Grays 

We  require: 

Enthusiastic  Pharmacists  with  an  interest  in  providing  and 
developing  clinical  pharmacy  services  at  these  two  large 
modern  district  general  hospitals.  We  regard  quality  of 
experience  and  the  ability  to  manage  the  clinical 
pharmacy  service  to  a  defined  group  of  specialities,  more 
important  than  amount  of  previous  NHS  service. 


We  offer: 

Modern,  well  equipped  pharmacy  departments  including  a 
multi-district  drug  information  centre,  newly 
commissioned  aseptic  preparation  and  cytotoxic  facilities, 
the  NETRHA  pharmacy  computer  system. 

Excellent  supporting  staff. 

Opportunities  for  continuing  education/training  in  clinical 
pharmacy  and  management. 

Good  quality  accommodation  on  site  and  with  good 
communication  links  with  London. 

Car  leasing  scheme  due  to  be  introduced. 


For  further  information  contact: 

Geoff  Sharman,  District  Pharmaceutical  Officer, 

Telephone  0375  891 100,  ext  261 . 

Peter  Croote,  Principal  Pharmacist  (Orsett). 

Telephone  0375  891 100,  ext  261 . 

Prem  Cunniah,  Principal  Pharmacist  (Basildon). 

Telephone:  0268  391  1 ,  ext  3477 


Application  forms  available  from: 
Personnel  Department,  Level  H,  Basildon  Hospital, 
Nethenmayne,  Basildon,  Essex  SS16  5NL.  Telephone: 
Basildon  (0268)  391 1,  ext  3381/3382. 


Closing  date  Monday  February  29,  1  988 


Basildon  &  Thurrock 
Health  Authority 
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APPOINTMENTS 


SHOPFITTINGS 


CROYDON  HEALTH  AUTHORITY 

PHARMACIST 

GRADE  I 

A  CHANCE  TO  WORK  AT  MAYDAY  HOSPITAL 


l  ull-time,  part-time  or  job  share  to  cover  maternity  leave. 
This  will  be  a  six  month  contract  which  may  be  renewed  or 
the  post  may  become  permanent  at  the  end  of  the  term. 

You  will  join  the  other  grade  I  Pharmacists  working  in  this 
busy,  friendly  department.  You  will  join  in  their  rotation 
receiving  experience  and  responsibility  in  all  areas  of  our 
pharmaceutical  service  and  take  part  in  our  clinical 
pharmacy  training  programme. 

If  you  would  like  to  find  out  more  about  the  job  or  arrange 
an  informal  visit  please  ring  01-684  6999  Ext.  3278  Carol 
Walsh  or  Mark  Robinson  Ext.  3472. 

Application  forms  and  job  description  available  from  above 
extensions. 


AGENTS 


AGENTS  ARE  REQUIRED 

with  connections  in  the  non-food 
grocery/chemist  sectors  to  sell  a  range  of 
brand  leading  seasonal  goods  throughout 
Southern  England. 

Applications  are  invited  from  established 
agents  with  existing  contacts  in  the  above 
marketplace. 

Reply  to:  BOX  C&D  3304 


AGENTS  REQUIRED 

To  sell  well-known  OTC  products  to 
Pharmacies  throughout  the  UK.  High 
earnings  potential. 


Phone:  0274-49761 2  (After  5pm) 


SHOPFITTINGS 


SHOP  FITTINGS 

First  class,  second  hand  (3'/2  years  old)  Showrax 
fittings  for  sale.  Gondalas,  wall  bays,  shelves, 
check  outs  etc .  Enough  to  fit  out  a  6,000  sg  ft 
drugstore. 

Telephone:  Malcolm  Bishop  0264  65955 


marspec 

\155iSHOPFITTlNG  LTD 


A  complete  shopfitting  and  design  service,  at 
competitive  prices  for  the  pharmacist. 


Southern  Office: 

Unit  4b, 
Grace  Road, 
Marsh  Barton, 
Exeter,  Devon 
Tel:  0392  216606 


Northern  Office: 

4  Prestwood  Court, 
Leacroft  Road, 
Risley,  Warrington. 
Cheshire 

Tel:  0925  827292 


lEXDRUM 

L-.STOREFITTERS-J 


0626  •  834077 

COMPREHENSIVE  DESIGN.  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 


KING  CHA>liS  iUSINiSS  EAUK   OlD  NEW  TON  »Q*D  HtATMFlELO  DEVON  TQI2  6Uf 


STOCK  FOR  SALE 


THE  FILM  MAIM 

DAVE  ROTHWELL 


1  1  O/l  2  Exposure 
1  1  0/24 
1  26/24 
1  35/1  2 
1  35/24 
1  35/36 
Disc 

FUJI  SHEET  PAPER 

1  1 "  x  1 4 "  Lustre  £17. 00  per  100 
30"x40"  GlossorLustre  £25.00 per  20 


5 5  pence 
from  60  pence 
from  40  pence 
8 5  pence 
from  70  pence 
from  £  1  .OO 
from  80  pence- 

FUJI  ROLL  PAPER 

10"x84m  Lustre  £30.00  per  roll 
16"x84m  Matt  £48.00 perroll 
30"x84m  Matt  £90.00 per  roll 


Kodak,  Fuji,  Agfa  &  Polaroid  films  also  supplied. 

Paper  for  Minilabs  supplied. 
D.  V.  ROTHWELL  LTD, 

138  Westmorland  Avenue,  Blackpool  FY1  5QW. 
Telephone:  0253  697094 
Carphone:  0836  504885 


SUPER  25  ANTI-SMOKING  FILTERS 
AN  EFFECTIVE  AID  TO  GIVING  UP  SMOKING 

Nicotine  is  the  addictive  constituent  of  tobacco,  super  25  by 

reducing  the  nicotine  and  tar  inhaled  make  each  cigarette 
smoked  less  addictive  giving  a  weaning  off  effect.  Use  Super 
25  cigarette  filters  and  gradually  reduce  the  number  of 
cigarettes  smoked. 

TRADE  £20.00  per  outer  of  36  pieces  —  RRP  99p  each. 

Coin  operated  heart  rate  machines  —  £399  each 
-  install  one  and  see  your  profits  grow. 

Orders  to:  A1  Pharmaceuticals,  1  Gunwhale 
Cross,  Stave  Dock,  Rotherhythe,  London  SE16. 

TEL:  01-582  4844 
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STOCK  FOR  SALE 


PRESCRIPTION  LABELLING 


EQUIPMENT  FOR  SALE 


KIS  MINI  LAB  FOR  SALE  £4,000 

Complete  Mini-Lab  for  sale 
including  a  good  supply  of  paper 
and  chemicals. 
In  perfect  working  order. 

Phone:  R.  Wilson  0463-233295 


OVERSEAS  OPPORTUNITIES 


SUNNY  SOUTH 
TENERIFE 

Deluxe  apartments  and  villas 
for  sale  on  five  star  pebble 
beach  within  Amarillo  Golf 
Complex. 
Up  to  60%  mortgages  available 
on  these  properties  which  are 
appreciating  20%  per  annum  in 
value. 

For  further  details  nng: 
NORTHW AY  TRAVEL 
051-525  9397/8 
Jerrv  Could  MPS 


LANZAROTE 

TWO  BEDROOM 
HOI  I  DAY  APARTMENT. 
CENTRAL  PUERTO-DEI  - 
CARMEN.  CLOSE  TO 
BEACH  AND  SHOPS. 
AYAH  ABI  1  I  ROM 
I  \STLR 

Phone:  Mr  DERRY 
021-3520094 


John  nichaidson  i 
Computer!  IM 


I  ►  In  Pharmacy  Labelling 
>■  In  Auto-Order  Stock  Control 

►  In  Customer  Service 

►  In  Systems  Development 


10%  Discount  to  all  NPA  members 

FREEPOST,  Preston  PR5  KBR  Telephone:  (0772)  323763 


QUALITY  LABELS 


DELIVERID  IN  14  DAYS 
-OR  NO  CHARGE  - 


'  JM    W^M  ^one.  051-708  8800 

IPAWKLlM  Pork  Printing, 

^HJlBaIIEL^HP     OFFER  APPLIES  TO  U.K.  MAINLAND  ONL  Y 


LABEL  PRINTING  EQUIPMENT 


AMSTRAD  RENTALS 

All  Amstrad  word  processors  and  computers  on  rental,  hire  purchase 
(10%  p. a.  flat)  or  sale. 
PCYY8256  C3.75  PER  W  EEK 
Label  printing  software  from  £69.00. 
Training  courses  available. 

contact  KIRBY  OLDHAM  LTD. 

BUSK  ROAD,  OLDHAM,  OL9  6QZ.  Tel:  061-620  1421 

For  price  list  and  details 


BUSINESS  OPPORTUNITIES 


FRAGRANCES/ 
HBA'S 

WORLD'S  LEADING  DISCOUNTER 
OFFERING  CONTAINER  LOAD 
QUANTITIES  MAJOR  BRANDS. 

SOURCED:  UK  AND  USA. 

CONTINUING  SUPPLY. 
PHARMACEUTICALS  ALSO  AVAILABLE. 

Respond  to  BOX  3303 


PARALLEL  IMPORT 
COMPANY  FOR  SALE 

Offers  invited  for  company  holding 
substantial  number  of  P.I. 
Licences. 

Telephone:  Mr  Goodman  01-900  0789 
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Video  award 
for  Dr  Dawson 

Dr  Mary  Dawson,  reader  in 
pharmacy  at  the  University  of 
Strathclyde,  has  won  a  certificate 
of  merit  under  the  British 
Association  for  the  Advancement 
of  Science  Video  Award. 

The  award  winning  video, 
which  runs  for  30  minutes  (with  a 
shorter  practical  version  of  11 
minutes)  deals  with  tissue  culture 
techniques  and  the  potential  for 
replacing  some,  though  not  all, 
animal  experiments.  Dr  Dawson, 
who  admits  to  having  been 
involved  in  tissue  culture  in 
applied  pharmacology  since  1960, 
told  C&D  that  the  video  details 
the  use  of  human  epithelial  and 
fibroblastic  cell  cultures  and  chick 
embryo  heart  tissue  cultures, 
including  a  "down  the 
microscope"  view  of  drug  action 
on  some  cultures.  A  new  video, 
looking  at  the  most  modern  tissue 
culture  methods  is  in  the  pipeline. 


It  was  Dr  Dawson's  first 
video,  and  the  award  was  won  in 
the  face  of  stiff  competition  from, 
among  others,  SERC,  the  Open 
University,  ICI,  the  Gas  Board 
and  the  Department  of  Trade  and 
Industry. 


At  the  CPP 

The  Governors  of  The  College  of 
Pharmacy  Practice  have 
appointed  associate  member  of 
the  College  Mr  J.  Merrills  to  serve 
on  the  Board  of  Studies  for  one 
vear.  He  is  from  the  Department 
of  Health. 

And  the  following  six  members 
have    been    nominated  as 


T  PEOPLE 


fa 


Corner^* 


new  design 

L«t  year  we  presents 

y  aVw  '  C°IOur  '""Str  "  the  f°™ 
year  we  complete  the  rZ         the  world.  This 
ducmg  new  ed,tor,a|   'f65'9"  Proce«  by  nt  0 
typography  conSu  T  '         ,ypo9™phy.  0u r 
the  task  of  creat  no  ^ilT  Dan^>  was  g  ven 
Phasised  the  pro  eL  "    ^  Style  which  ern 
dynamism  of  p£arm£    ''Sm'  "^it/on  and 
th™  he  has  succeed^        Pta™«*ts.  We 


Pha 


"™**utical  Journal 


IT 


Governors  for  1988:  Miss  C. 
Ashcroft,  Dr  T.J.  Bradley, 
Professor  D.  Ganderton,  Miss  M. 
Hodges,  Mr  M.E.Q.  James  and 
Mr  J.V.  Wilson.  The  election 
results  will  be  announced  at  the 
AGMon  April  20. 


The  big  Times 

Dadu  Patel  who  owns  five 
pharmacy  shops  as  part  of  his 
commercial  empire  puts  down  his 
success  to  family  togetherness. 
'  'The  bank  knows  that  if  they  lend 
to  one  of  us  the  whole  family  is 
involved, ' '  he  said  in  an  interview 
with  the  Sunday  Times  Magazine. 

Dadu  came  to  England  from 
Kenya  when  he  was  19.  He 
studed  at  the  Bar  in  Lincoln's  Inn 
and  now  lives  in  Surrey  with  his 
extended  family,  all  followers  of 
the  Hindu  religion. 

He  is  one  of  140,000  Patels  in 
Britain  according  to  The  Sunday 
Times.  They  almost  all  have  their 
roots  in  Gujarat,  250  miles  north 
of  Bombay.  The  Patel  identity  can 
be  felt  all  over  the  world,  and  their 
system  dictates  that  neighbours 
help  each  other,  debts  are 
honoured  and  wealth  is  shared 
among  all  members  of  the 
household. 


DEATHS 


Kenneth  William  Richardson,  MPS,  of  171 

Jersey  Road,  Osterley,  Isleworth, 
Middx  on  February  1 .  H.S.  Wood, 
chairman  of  E.  Moss  Ltd  writes: 
"Mr  Richardson  joined  our 
business  in  1930,  and  held  the 
position  of  director  and  secretary 
of  the  company  until  his 
retirement  in  1966.  At  a  gathering 
on  that  occasion  the  then 


chairman,  Harold  Moss,  OBE, 
FPS,  paid  tribute  to  the  lifetime  of 
loyal  and  conscientious  service 
which  Mr  Richardson  had  given  to 
the  company,  which  owed  much  of 
its  success  to  his  unfailing  efforts 
during  his  32  years  of  service.  Mr 
Richardson  is  survived  by  his  wife 
Mary  and  daughters  Prudence  and 
Margaret." 


David  Thomas,  NPA  Chairman  and  Tim  Astill,  NPA  Director 
examined  the  notice  board  from  the  PR  Department  showing  some  of 
the  latest  Press  cuttings  on  'pharmacy '  and  'pharmaceutical  matters '. 
These  were  all  initiated  as  a  result  of  recent  NPA  press  releases 


rypesetting  and  graphics  bj  Magsct  Ltd.  Sidcup.  Kent.  Printed  by  Riverside  Press  Ltd.  Whitstable.  Kent.  Published  by  Benn  Publications  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 
Registered  .it  the  Post  Office  as  a  Newspaper  32/24/32S  Contents  Benn  Publications  Ltd  1988.  All  rights  reserved.  No  part  of  this  publication  may  be  reproduced,  stored  in  a  retrieval  system,  mechanical  photocopying, 
recording  or  otherwise  without  the  prior  permission  of  Benn  Publications. 
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"  u  T  "TIO  NAL 

BEDTIME 
DRINK 

Mailed  Vantffa  Flavour 

r,  o  i  p  i;  >• 


Healthilife  balance 
the  scales  with  % 
two  new  product 
ranges 


CAJLCAPS 


ITH  WATER 


ftaffluiife 


Nutritional 

BEDTIME 

DRINK 


■>   VITAMIN  VITAMIN  C 


CALCIUM " 


6*P 


Taking  good  care  of  ourselves  is  a  lifetime  commitment  From  childhood  right 
through  to  old  age.  Now,  Healthilife  can  help  you  take  good  care  of  your 
ustomers.  With  two  new  product  ranges,  each  specially  formulated  to 
ater  for  a  particular  age  group. 
The  Healthikids  range  includes  four  natural  products  - 
:hewable  Natural  Calcium  tablets,  Vitamin  C 
tablets,  Vitamin  ADC  tablets,  all  naturally  fruit 
favoured  in  60  tablet  packs,  and  a  malted  milk 
Bedtime  Drink  with  added  vitamins 
developed  from  pure,  natural  ingredients  to  supplement  the  nutritional  needs  of 
GOLDEN   children  from  5-12 

At  the  other  end  of  the  age  scale, 


Natural  Balance 


4? 


there's  Golden  Vitality  A  four 
product  range  of  Natural  Oyster 
Shell  Calcium  capsules,  Multi 
vitamin  and  Mineral  Complex 
:apsules,  Healthilax  and  a  vitamin-enriched  Malted 

Drink.  Developed  to  help  maintain  a  full  and  active 
ife  in  the  middle  age. 

MARKET  RESEARCH  AM)  ADVERTISING 

extensive  market  research  Healthilife  have  identified  a  niche  in  both  ends  of 
he  market  where  potential  growth  is  anticipated  1  X_) 

back  this  up  with  two  specifically  targetted  HCflUhlllfC* 


health  magazines  most  widely  read  by  mums  who  care  about  the  well-being  of 
their  families  And  we'll  be  reaching  potential  Golden  Vitality  customers  in 
the  magazines  most  popular  with  the  over  50's 

MORE  GOOD  REASONS  TO  BUY 
HEALTHILIFE 
To  launch  the  new  product  ranges,  we'll  be  giving 
customers  real  incentives  to  buy 

Every  Golden  Vitality  Nutritional  Drink  pack 
will  carry  a  money  off  coupon  against  the  next 
purchase  of  a  Golden  Vitality  Supplement  product  What  better  way  to  make 
customers  want  to  come  back  for  more? 

Healthikids  competition,  with  10  foMJWftft/  bikes  to  be 
won  What's  more,  for  every  purchase  made,  a  donation 


idvertising  campaigns  Full  colour,  full  page  ads  for 
Healthikids  will  appear  in  the  women's  and  specialist 


Healthilife  Ltd  •  Charlestown  House 
Charlestown  ■  Baildon  ■  Shipley  •  BD17  7JS 
Tel:  0274  595021 


will  be  made  to  the  So  customers  will  be 

90(T5  AID  TRUST 

able  to  help  others  whilst  helping  themselves  to  stay  fit 
and  active. 

YOU'LL  HAVE  OUR  FULL  BACK-UP 
We've  produced  a  range  of  eye-catching  display  material 
All  this  plus  the  back-up  of  fast,  48  hour  delivery,  and  all  the 

help  and  advice  you  need,  means  plenty  of  sales  activity  and 

healthy  profit  margins  for  you  this  winter 


Today,  more  than  ever,  women  are 
aware  of  the  importance  of  calcium  in 
their  diets.  And  if  there  is  one  product 
that  has  spearheaded  this  awareness, 
that  product  is  Calcia. 

Well  developed,  well  marketed  and 
well  promoted,  Calcia  has  proved  itself 
a  winner. 

You  can't  afford  not  to  stock  it. 


E  C  Marketing.  Park  Road.  Overseal, 
Burton-on-Trent.  Staffordshire  DE12  6JT 
Tel  0283  221616 


A  CALCIUM. 
&  VITAMIN 
SUPPLEMENT 
ESPECIALLY 
FORMULATED 
FOR  WOMEN 


ioSiAinrvtED 


A  CALCIUM,  IRON 
&  VITAMIN 
SUPPLEMENT 
ESPECIALLY 
FORMULATED 
FOR  WOMEN 


90  TABLETS 
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